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Research work can be defined as a set of procedures for 
gathering reliable information under controlled conditions of 
observations in such a way that objective conclusions can be 
reached with a minimum of error. In the present study the 
objective conclusion is a means by which media or media related 
management can seek solutions to the many practical problems 
they face. This study on mass communication proposes to follow 
the general pattern of psycholinguistic principles. The 
psycholinguistic methods generally begin with a careful 
specification of the research problem. It generally begins with a 
careful specification of the research problem. It may obtain 
accurate descriptions, or it may test a hypothesis related to an 
explanatory theory. In both these cases the important step is to 
review carefully what earlier research has shown about the 
problem. The key word in psycholinguistic research is linguistic 
observations in which sensory impressions are transformed into 
data by the act of recording them as symbols. In psycholinguistic 
research data can be processed and analysed by applying statistical 
techniques. The validity of this technique is the degree to which 
a measurement procedure actively assesses what it is designed to 
assess. It also refers to the consistency with which it measures 
the communicative effect. 
In this backdrop, it is observed that linguistic manipulations 
cause communicative problems. The news-editors are hence 
posed with multifarous and serious communicative problems, 
requiring timely but complete, reliable, and up-to-date research 
in this area. 
A psycholinguistic analysis of the available data can provide 
solutions to the problems of communication. Keeping this fact in 
mind, the present study examines the oral and literal 
communication network of URDU by employing psycholinguistic 
principles. 
The Chapter-l "Introduction" briefly presents the 
historical development of Urdu literal communication network. 
The second section of this chapter critically reviews the work on 
Urdu mass-media. The section X ' presents the historical setting 
of Urdu oral communication network. In section 'D ' of this 
chapter we ^propose to present a theoretical background of 
communication studies. The section E of this chapter will present 
the methodology used in the present study. The last section of this 
chapter presents the scope of this study. 
The / / Chapter of this study mainly deals with the linguistic 
manipulations in Urdu literal and oral communication network. To 
assess linguistic manipulations in Urdu oral and literal 
communication networks, the study proposes to employ the 
theoretical concept of Coordinated Management of Meaning 
Theory (CMM). It will further examine the role of pre-figurative 
and practical forces in communication management. It may also 
attempt to analyse the process of nativization, phonological 
modificationts, hybridizations, and semantic manipulations. 
The linguistic manipulation in Urdu literal and oral 
communication network will be examined with a belief that 
linguistic manipulations reduce the possibility of incongruency 
and inaccuracy and make the message highly informative. 
In the / / / Chapter attempts will be made to present the 
statistical dimensions of lexical choice. The statistical analysis 
will be carried out in this chapter with the assumption that the 
different aspects of statistical structure of language influence 
message processing. The study is carried out with an assumption 
that print media prefer linguistic elements that require least 
efforts to write. This assumption leads us to the fact that print 
media devise code system in such a way that frequently used items 
become simpler. This trend is not very much noticeable in Oral 
communication network. 
The present study will also analyse the relative frequency 
of the words used in communication with the belief that relative 
frequency strongly effects areas of communication behaviour. 
This analysis will be made with the assumption that words with 
high frequencN are perceived memorized faster and more 
accurately than unfamiliar words. 
In the IV Chapter of this study we propose to present the 
psycholinguistic dimensions of word meaning relationships. In this 
chapter attempts will be made to critically review the different 
theories of word- meaning relationship. 
In the first section of this chapter, Indian theories of word 
meaning relationship will be examined critically. It will briefly 
present the Bharatihari's concept of word-meaning relationship. 
The second section of this chapter will analyse various 
Western theories of Communication. The Western theories like 
Essentialism. Non-Essentialism, will be discussed at length. The 
next section will present some of the linguistic theoretical 
concepts related to word-meaning relationship. 
In the last section of this chapter attempts will be made to 
take up a psycholinguistic analysis of word-meaning relationship. 
A psycholinguistic experiment based on the principles of 
semantic- relations will be carried out to assess the word-meaning 
relationship of words used in Urdu literal and oral communication 
network. 
The V Chapter of this study proposes to analyse message 
effects within the domain of structural relations and meaning 
relations. This chapter will restrict itself to analyse consideration 
to make strategic decision about the content, style, and medium 
of message produced to achieve certain effects. The impact of 
communication management on message effect will be presented 
in the following section, 
(i) Mental Model and Message effect . 
(ii) Methodological issues in the study of message effect 
and message comprehension, 
(iii) Premises about message effect, 
(iv) Structure relations in discursive constructions. 
(v) Message effect : A psycholinguistic perspective. 
In the Final Chapter of this study. Summary and conclusions 
of the discussions presented in the earlier chapters, witl be 
presented. 
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INTRODUCTION 
I.O Mass Communication is a process in which professional 
communicators use media to disseminate messages widely, 
rapidly, and continuously to arouse intended meanings in large and 
diverse audiences in attempts to influence them in a variety of 
ways. Having defined mass communication we can now see which 
forms of communication should be considered as mass 
communication and which devices should be considered as mass 
media. The answers become important when we try to understand 
the process of mass communication rather than its content and 
to sharpen our thinking about the nature of the media. The major 
mass media therefore are print media (Newspapers, books, and 
magazines), film ( Principally Commercial motion pictures) and 
broadcasting (radio and television). 
Section: l :A( l ) Historical Setting of Urdu Print Media 
(Literal Communication Network) 
The Urdu print media has almost 200 yrs old historical 
background of its development. The story of Urdu press, is a 
steady of study progress. The pioneers of Urdu print media were 
Lala Sada Sukh's " Jame Jahan Niinta" Maulvi Abu B a q a r s 
''Delhi Urdu Akhhaf' etc. The aims and objectives of these 
newspapers were to lay before the public such articles of 
intel l igence which may increase their experience and tend to 
their social improvement. More simply they served the functions 
of informing, influencing, entertaining and providing a market 
place for goods and services. As we know that the printed words 
are messages prepared for specific audiences, acceptance or 
rejection of these messages determine the shape and direction 
of these newspapers. The Urdu print media was also influneced 
by the public demands. The historical development of Urdu print 
media exhibits the changing colour of forms and functions of 
newspapers. The developmental stages of Urdu print media may be 
divided into the following three stages. 
I :A: l : ( i ) First Stage (1822-1900) 
The first stage of Urdu print media mainly reflects the 
impact of reformist movement of that time. The impact of 
reformists like Sir Syed Ahmad Khan and Rajaram Mohan Roy 
can easily be noticed on the form and function of Urdu news 
media. In India Urdu Journalism took its earliest shape in Calcutta 
'" Jame Jahan numa'" was the first Urdu Weekly paper published 
in Urdu and persian. The editor of this paper was Lala Sada Sukh, 
Printer was William Hope King and the owner was Harihar Dutta. 
The other papers ^"SuUanul Akhhar'" and ^"GuJshan-e-Nauhahar" 
were amongs the prominent papers that were mainly advocating the 
need for freedom struggle. For this reason British Government 
has issued an order to ban the newspaper 'Gulshan-e-
Naiibahar'. 
Before independence" Delhi Urdu Akhbar''^ was one of the 
prominent and developed papers published from Delhi. Maulvi 
Mohammad Baqar was the editor of this paper. This paper was 
also support ing for freedom movement and ultimately British 
Government decided to stop the publication of this paper. Another 
paper of this time is ^"Syed-ul-Akhbar^^ by Syed Mohmmad the 
elder brother of Sir Syed Ahmad Khan. Sir Syed Ahmad Khan 
was the regular contributor to this paper. Apart from these the 
paper 'Sadiq-iil-Akhbar\ was also of great importance in the 
first phase of i ts development. 
I :A:l :( i i) Second Stage: (1901 - 1947) 
The second stage of Urdu print media is mainly known 
for its role in freedom struggle. The role of the print media 
of communication in India's struggle between 1901 and 1947 
is quite important but there were no highly sophisticated 
technologies of printing and production, although such 
technologies were available in other countries during that period. 
The Indian language newspaper, especial ly Urdu, were poorly 
printed at poorly organised printing press , hastily put up but 
vigorously copied and recopied clandest inely by hand or 
conveyed by word of mouth by the li terate and illiterate sections 
in large & small towns, and in a few vil lages. In 1903. Maulana 
Hasrat Mohani has started a journal enti t led ^'Urdu-e-Mualla'" 
from Aligarh. The main aim to br inging out this journal was to 
motivate the masses for freedom struggle. During these period 
Maulana Abul Kalam Azad came in the field of journalism with 
his work "Lisanus Sidq'\ These two persons were considered 
to be the founder of modern Urdu journal ism. Due to their deep 
involvement in freedom movement Maulana Abul Kalam Azad 
started the publicaiton of ''Al-Hilal " and '"Al-BaJagh". 
During this period Maulvi Majeed Hasan started a paper 
"Akhbare-e-Madina" from Bijnaur, this paper was accepted by 
the large number of readers because of its systematic 
arrangement of news item and good calliography. At the same 
time Maulana Zafar Ali Khan started a daily news paper 
"Zamindar'" from Lahore in 1910. Second stage of the 
development of Urdu print media was basically a period of 
freedom struggle. All the papers published during this period were 
mainly involved in advocating the policy of freedom struggle and 
encouraging the masses against the British Government. Paper 
like "Hamdard'" by Maulana Mohammad Ali, who himself played 
a very prominent role in freedom struggle, propagated against the 
policies of British Government. Another Urdu daily "Hind" by 
Maulana Abdur Razzaq Malihabadi, was again a very prominent 
paper of that time. "'Payam'"' by Abdul Ghaffar was one of the 
leading papers of Hyderabad. 
Newspapers from Bombay like ""AjmaF by Moinuddin Haris 
Jamai continued its publication for a very long period of time. 
''Dawar the first Urdu weekly from Delhi converted as daily 
newspaper in early sixties. During this period Maharshy Krishna's 
"Par?a/>" and Lala Kushalchand Khurshand's ^"Milap'' were 
considered to be the most successful Urdu newspaper of their 
time. The publication of '"Qaumi Awaz'^ Started from Lucknow & 
now Qaumi Awaz has its edition from Delhi also. 
I:A:l:(in) Third Stage: (1947 - till date) 
In the early stages of post independence period the Urdu 
print media was mainly being effected by the tragedy of partition. 
The partition of the country made the muslim league dominated 
newspaper to quit or lapse, cosequently the Urdu press suffered 
most. Some of the important Urdu papers from Lahore sought to 
find a new home in Delhi, Amritsar and Jalandhar. The mass 
migration of Urdu speech community to Pakistan adversely 
effected the prospects of Urdu newspapers in India. Urdu knowing 
non-muslim community were steadily switching over to Hindi, 
Punjabi and other modern Indian languages. The change in the 
linguistic attitutde of non-muslim Urdu speakers adversely 
affected the circulation of Urdu newspapers. 
However Urdu Print media is still struggling for its survival 
in different Indian cities. Each newspaper has its own tone in 
conveying the messages in different region. 
I:A:l:(iv) Urdu Newspaters in Non-Urdu Region 
The circulation of most of these papers are sliding down. 
Some of the major Urdu newspapers like "M/7a/?" "Par/a/?" and 
"'Hindsamachar"' are still continuing their publication from Delhi 
and Jalandhar. These Papers are mainly popular among Urdu 
knowing sikhs & Hindus in the states like "Punjab", "Haryana" 
and "Himachal Pardesh". 
I :A:l:(v) Urdu Newspapers Advocating Islamic Thought 
Papers like ''Dawat", "Al-Jamiar and ''Al-FaisaF are 
popular among those who have religious bend of mind. These 
papers are purely based on religious information and their 
circulation is mainly among religious organisations & institutions. 
I:A:l:(vi) Urdu Newspapers promoting Ssecular Outlook 
Most of the Urdu newspapers like 'Qaumi Awaz' Sangam'. 
'Qaumi Tanzeem" and "Siyasat' have secular outlook. They 
prefer to propagate and promote a congenial harmonious 
atmosphere in Indian society. The wide circulation of these 
papers are only because of its secular tone. 
The above section confirms that among the newspapers 
published in 93 languages in India. Urdu newspaper ranks among 
the first four. Inspite of all obstacles and unfavourable 
circumstances. Urdu newspaper has been stepping up quite 
steadily. The growth rate of Urdu news paper has a very impressive 
figure of 8.4% per annum. The rise is from 2157 in 1989 to 
2338 in 1990. A table of the number & circulation of Urdu 
newspapers in different regions is given below. 
Table - 1:1 
Number of Urdu Newspapers in 1995 
UngBage 
Urdu 
Dailies 
303 
WetUits 
834 
Fortni^htlies 
248 
Monthiie 
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Qnarterlits 
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Table 1:2 
Number of Urdu newspapers in different Cities and State 
Capitals 
Language 
Urdu 
M e t r o p o l i t a n 
Cit ies 
475 ' 
State 
Capitals 
678 
Union 
Tern 
2 
Bigger 
Cities 
548 
Smaller 
Cit ies 
181 
Tota l 
1884 
Table 1:3 
Circulation of Newspapers in 1995 
Laagmge 
Urdu 
Dailies 
1465 
WetUies 
904 
Fortnightlies 
101 
MeDthGcs 
341 
Quarterlies 
9 
Total 
2820 
Section I:B:(i) Review of Works on Urdu Mass Media 
The study of communication management has yet to find a 
foothold among linguistics. For this reason any student of 
communication and communication management is handicaped by 
a lack of systematic studies available in the field of study. 
Although some studies have been made to examine the socio-
cultural apsects of Urdu print media, but such studies provide only 
fragments of knwoledge about the place of importance of 
communication management in Urdu print media. 
Available literature on Urdu print media can be classified 
into the following categories; 
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I:B:(ii) Studies that deal with the Historical Development of 
Urdu Print Media. 
The first book written on the history of Urdu Print media 
was of Syed Mohammad Ashraf ' s '"Akhtar Shahanshahr 
Published in 1888. In this book the author has tried his level 
best to include all possible related information regarding Urdu 
print media based on historical aspects . 
Another work on Urdu Print media is ^'Tarikh-e-Sahafat 
Urdu'' by Abdus Salam Khurhsid. In this book he has highlighted 
on the history of Urdu Journalism. His work is a detailed study 
on the historical aspect of the Urdu print media. 
Another work on this aspect is of Mohammad Atiq 
Siddiqui ' s " Suba Shumali va Maghrib ke Akhbarat va 
MatbuaC published by Anjuman-e-Taraqqi Urdu (Hindi) Aligarh in 
1962. This work covers the period from 1848-1853. The work 
is a study of different newspapers. Journals, Magazines published 
during this period and it gives a detailed study of all. the 
publicat ions of this period. 
"Tarikh-e-Urdu Sahafat: Kampani ke A had me" by 
Mohammad Atiq Siddiqui is another book on this topic. This book 
is a detailed analysis of Urdu print media during the period of 
East India company. The emphasis is on history & evolution of 
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different news papers and its developments from one stage 
to another. 
l:B:(iii) Studies that cover Socio-Cultural Aspects of I'rdu Print Media 
The study related to socio-cultural apsects is of 
Mohammad Atiq Siddiqui ' s " Hindustani Akhhar SaxisT. His 
work is a detailed analysis of Indian print media and its impact 
on our society. This book was published by "Anjuman-e-Taraqqi 
Urdu (Hindi) His main emphasis is on the social, cultural and 
political aspects of print media. His study is not confined onl\ 
to Urdu print media, rather it covers all most all newspapers 
published in different languages including English. 
l:B:(iv) Studies Dealing with the Linguistic Problems of Urdu Print Media 
The work on the l inguistic problems related to Urdu print 
media is of Syed Ziaul lah ' s " Urdu Shafat: Tarjumo va IdaraT. 
Published by Karnatka Urdu academy. Banglore. The work is one 
of the recent work on these aspects. This work mainly deals with 
the words formation, analysis of sentences, idoms & phrases. It 
also deals with the vairous aspects of news papers like what kind 
of headings should be? How editorial should be more effective"^ 
It formulates rules to make the communication more effecti\e 
Another book on this aspect is ""Urdu ke ahom adabi nsale 
aur nkhbor" by Abid Rza Bedar, published by Rampur Institute 
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of Oriental studies in 1969. The book is an analysis of some 
aspects related to Newspapers, Journals and Magazines. 
I:B:(v) Studies related to Communicative Aspects of Urdu Print Media 
The study related to communicative aspects of Urdu Print 
Media is of Shafey Qidwai's "Khobar Nigari" published by 
International printing Press. Aligarh in 1988. The book isver> 
useful from the point of view of communicative Strategy. His 
study is the best suitable study on how to make communication 
more effective. His work is divided into seven chapters, the first 
chapter deals with the definition and types of news media'. 
The second chapter deals with the sources of information. The 
third chapter includes various aspects of communication like 
report ing, its definition, importance and types. It also covers 
the language of news, and analysis of words. The fourth chapter 
is related to reporting, its types and its importance in effective 
communication. The fifth chapter classifies various ways of 
reporting into objective, interpretat ive, indepth or depth, 
developmental and investigative reportings. The Sixth chapter 
includes the sources of reporting like Interview, certain riser, 
stories round up etc. In the seventh and last chapter he conclude 
win an emphasis on communicative effectivity of Urdu news 
media. His work is obviously a contribution to Urdu print 
media and communication network. 
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Another work on communication aspects is ""Urdu Akhban 
Zaban" by Mohammad Abdur Rahman Barker, Shafiqur Rahman 
and Hasan Jahangir Hamdani. The book has been published by 
Idara-e-Islamiat, MacGill University Canada in 1968. Their work 
is also an addition on communucative strategy of Urdu print media. 
Their study is basically related to various aspects of Urdu print 
media. The book presents different models for effective 
communication. According to their opinion there should be 
different ways of expressions for different headings, news, 
festivals and interviews. The languages used for interview 
should be different from the language used for other news items. 
Their work infact is the analysis of words used in different 
context for easy & effective communication. 
Section I:C: Historical Setting of Urdu Electronic Media (Oral 
Communication Network) 
l:C:(i): First Stage : Pre Independence Period 
In 1927 Oral Communication Network came to a head when 
regular broadcast ing began at Bombay and Calcutta, the 
programmes were divided into two broad categories; English 
(spoken word and western music), and Indian which meant Marathi 
and Gujarati, with a bit of Hindustani at Bombay and some Bengali 
at Calcutta. 
1.3 
The issue came to a head with the opening of the station 
at Delhi, with protagonists of Urdu and Hindi staking their cultural 
claims. The question was not without obvious communal overtones, 
which still continue to affect several stat ions, though mainly in 
the north. There was hardly any language problem in South India 
except some rivalry at one stage between Tamil and Telugu, where 
the geographical boundaries between states did not tally with the 
service range of radio stations and also about the proportion of 
Brahmin and non-Brahmins included in the station's programmes. 
AIR and TV cauld not at the moment remain unaffected by the 
general polit ical controversy about the use of English and Hindi 
as a link language. This was seen again very recently when the very 
name of the organisation 'Akashvani ' or 'All India Radio' , and 
the starting of a 'National Programme' on Doordarshan generated 
much heat and unpleasantness. The proportions of other languages 
such as Punjabi and Hindi and Assamese or Bengali have also been 
debated, often amidst acrimonious exchanges in regions involved. 
The opening of the Delhi Station on January 1. 1936 was 
an important landmark in the history of broadcasting in India, 
because it was the first new centre in the planned scheme of 
expansion and development. 
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The Delhi s tat ion 's opening days 's programme (heard on 
340.146 metres on the new 20 kw transmitter) began at 6.00 p.m. 
with IBS Orchestra conducted by S.S. Niazi. This was followed by 
ghazals sung by Master Faqueeruddin and 'Tarang ' a farce in 
Hindustani Directed by K.M. Iftekharullah (then a Programmed 
Assistant, but promoted as Director of Programmes a couple of 
years later). News in Hindustani at 9.15 p.m. was follovve'd by 
News in English at 9.30 p.m. and 'Parade of 1935' by Dr. T.G.P. 
Spears, Lecturer in History at St. Stephens College, Delhi. The 
transmission closed down at 11.00 p.m. 
On the same day (i.e. January 1, 1936) the Bombay station 
(350.90 and 31.36 metres) was on the air in the morning session 
from 10.30 a.m.- to 1.00 p.m. opening with popular songs by Bai 
Sunder Bai. Western Orchestral Music. HMV records 12.00 noon 
to 12.45 p m. and a running commentary by Mr. Bertie Meyer on 
the match between 'All India XT and The Maharajadhiraj of 
Patials 's relayed from the Eden Ground at Calcutta from 12.46 
to 1.00 p.m. 
The evening transmission began at 5.30 p.m. with a relay of 
Western music from the Regal Cinema, and ended with 'God Save 
the King' at 11.00 p.m. In between there was a talk in Gujarati 
(7.15 p.m.).News in Hindustani(7.50 p.m.) Hindustani music vocal 
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recital by Khan Sahib Vilayet Hussain Khan (8 to 9.30 p.m.). Talk 
in English (9.15 p.m.) and western music from 10.00 p.m.) The 
Calcutta station (mid-day transmission 1.00 to 3.30 p.m. and 
evening transmission from 6 p.m. onwards) closed at 10.45 p.m. 
with 'God Save the King' and time signal. On this day it carried 
cricket commentary relayed from Eden Grounds from 4 45 to 5.00 
p.m. perhaps the last 15 minutes of the day's play. It operated on 
370.4 metres, as it does to this day, and also on 49.10 metres 
on short-wave. 
The Government of India, however, was quite clear by now 
that how broadcasting should grow, and what part it should play 
so as to be acceptable and useful to the people. In a semi-official 
letter to Mr. Hugh Macgregor. (Home Department) said that the 
temptation on the part of the Government of India to use the Indian 
State Broadcasting Service to put forth views which could be 
regarded by opponents as controversial should be resisted because 
the I.S.B.S. would have in fairness to admit critics, or to be at 
once dubbed as purely government propaganda service, thus having 
its potential influence discounted from the start. 
On January 13, 1936, Mr. Jenkins prepared a note intended 
by him to lead up to a decision by the Viceroy's Executie Council 
on various problems which had arisen or were likely to arise with 
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the opening of the Delhi Station and the adoption of a programme 
of rapid development. He felt that government 's troubles were 
likely to come from the selection of the occasions to be dealt 
with in news and talks. He cited the instance of the session of 
the Indian National Congress and said that it was to a large section 
of the public more imp -rtant than a session of the Legislative 
Assembly, and therefore if the news of the opening of the latter 
was broadcast why not that of the former?. 
He also noted that the government had pledged themselves 
not to make use of the service for their own political ends, but 
no self denying pledge vvould convince the average Indian 
politician that in actual use of radio the government would be 
impartial. He felt that at the next session of the Legislative 
Assembly attacks on the misuse of radio would be coupled with 
the demand for its immediate transfer to the control of a statutory 
corporation with a non-official majority, or at least for the 
constitution of non-official advisory committees. 
I:C:(ii): Second- Stage: Post Independence Stage 
The year 1947 was a period of one of great complexity and 
communal tension, as the two main political parties, the Congress 
and the Muslim League, confronted each other at the centre and 
in some States. The manoeuvring for power showed itself 
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increasingly in mutual distrust and violence. All this could not but 
have its effect on All India Radio, not just in its news and other 
programmes, but also in the uncertaint ies about its plans for 
expansion delayed by six long years already. 
Sardar Vallabhi Patel became the first Minister for 
Information and Broadcasting, a portfolio he held along with the 
bigger responsibility as Minister for Home Affairs. Not since then 
has AIR had a minister enjoying that much authority and status in 
the Central Cabinet. In fact except for the relatively brief periods 
when Satyanarain Sinha, V.C. Shukla and L.K. Advani were at the 
helm of affairs, none of the ministers have been of Cabinet rank. 
This has seemed to many as surprising, and an indication perhaps 
that the government has not generally given to broadcasting the 
importance it deserves as a means of mass education and an aid 
to national development. 
In his book 'My Reminiscenes of Sardar Pa teP, Mr. V 
Shankar I.C.S., who was his Private Secretary from the beginning 
till PateTs death in December, 1950, has said, "The problems of 
All India Radio, particularly with Bozman as Secretary, and A S . 
Bokhari as Director General were particularly taxing. Bokhari 's 
sympathies were unmistakeable, and the direction of the language 
policy of AIR was already a subject of controversy, almost as 
sharp and bitter as political ones . " 
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When P C . Chaudhuri took over as DG, his Deputy Director 
General was N.A.S. Lakhshnanan. (later DG from 1948 to 1952), 
B. V. Baliga was the Chief Engineer after C.W. Goyder had returned 
to England in July 1946 at the expiry of his ten year tenure, M.L. 
Chowla was the Director of News, succeeding Charles Barn who 
had relinquished charge at the expiry of his term. At the Ministry. 
Mr. N.C. Mehta I.C.S. was the Secretary (till succeeded by Mr. 
P.C. Chaudhuri in early 1948. 
Another change affected by Sardar Patel within a few weeks 
of his taking over as Minister for I & B in 1946, was to liberalise 
greatly the existing restrictions on invitiiig high dignitaries for 
broadcasts from All India Radio. The Government of India, it will 
be recalled, had given an undertaking to avoid all topics of 
political controversy and felt that this 'self-denying ordinance" 
needed to be changed, and that for the efficient prosecution of 
success was in it. Executive Councillors and prominent public 
men should be allowed on the radio. At the same time, ' in order 
that proper discretion may be exercised about all such speeches". 
D.G AIR was asked to inform the Department of I & B beforehand 
when it was proposed to have talks by "any Governor or Front Rank 
Polit ician' , the latter being apparently a convenient government 
phase which included provincial Ministers, ex-Ministers, leaders 
of opposition. Ministers in Indian States and others, even if the 
broadcasts were to be on non-political subjects. 
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On august '26. 1947, the Directorate General All India Radio 
wrote to the Ministry of Information and Broadcasting suggesting 
that a one-hour programme be broadcast on Mahatma Gandhi's 
birthday on October 2. This programme was put over from 8 to 
9 p.m. from Delhi and relayed by all stations. The stations were 
also told that, in addition, they could have a programme of their 
own for thirty minutes. This was the first time that a programme 
of tributes to a living political personality was broadcast by AIR, 
and it ended a long-standing restriction imposed by the British. 
I:C:(ii i): Television in India 
India experienced Television for the first time in September 
1959, when Pandit Jawaharlal Nehru switched on Television in 
India. From a modest start on 15th September 1959. Television 
in India has come a long way covering three fourth of the nation's 
population. Started as a humble one hour once a week evening 
service, Doordarshan today boasts of being one of largest network 
in the wrold. Having explendidly proved its relevance impact and 
utility in several parts of the world. A new Television era started 
in 1971 in India. New Television Centres were setup in Bombay, 
Calcuta, Srinagar, Madras and Lucknow in quick succession. 
Another mild stone in the expansion of Television service in India 
came in 1982 when the Ninth Asian Games were organised in 
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Delhi. The historical movement of IX Asiad brought colour to 
Doordarshan. The programming innovations on the national hookup 
included the morning transmission which started in February 1987 
and the regular afternoon transmission. 
With the popularization of Television in India, news appears 
to be flowing well today. The flow and content of the news are 
closely related with each other. When news flows poorly and 
spasmodically, it may be assumed that the quality of the 
communication media is not very good. 
In this background the flow of news is an important field 
of research. Much work has done into this area but yet there is 
much remains to be done. 
Section I:D: Theoretical Background 
Communication theories are general theoretical paradigms 
that provide basic and analytical framework for human society 
and individual communication experience, relationship and 
behaviour. There are certain assumpt ions , implications, 
hypothesis, paradigms, developing into concepts, and theories. 
The challenge to early communcation theorist was to disco\er 
relevant variables to develope techniques of controlling and 
manipulating them and device systems of numerical 
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measurements. In the process they realize that communcation 
system has to be interdisciplinary and it has to draw its strength 
from sociology, psychology, mathematics , l inguistics and other 
natural sciences. The early communication theories applied 
behaviouristic model to their efforts and isolated such variables 
as opinion, att i tude, changes, source of message and contents. 
A number of different topics related to message, audience, 
channels, oral and written communcation skills were examined. 
Over a last few decades there has been increasing interest 
in the study, practice and research in communication. The 
communication research over a period has improved upon 
various assumption, constructs and other factors that have 
impact on changing perspectives on communication theory and 
practice. In the following sections attempts has been made to list 
and categories some of the major communication theories. 
I :D:1: Western Communication Theories 
Some of the major western theories of communication have 
originated from Aristotelian concept of Rhetoric. Aristotale 
Rhetoric was written in 330 BC and is divided into three books. 
The firs^ deals with the nature of rhetorical proofs. The second 
with the nature of psychological proof & the third with style 
and arrangement. In ancient Greek ' rhe to r ' is a speaker skilled 
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in addressing the law court or a large gathering of people 
in order to persuade. The term ' rhe tor ic ' or iginates from the 
theory and study how and by means of what l inguist ic device 
a communicator might best achieve this aim. According to 
Aristotle rhetoric is made up of three element the speaker, the 
speech, and the listener. Thus the Artistotalian concept of 
rhetoric has effectively influenced the Western communiation 
theories which mainly revolve around encoder, channel and 
decoder. 
The Post World War era have seen the emergence and 
consolidation of cmmunication studies as a dist inct domain of 
investigation. The communicative theories propounded by 
Lazarsfeld (1942), Merton (1946), Smith (1946), Bryson (1948), 
Schramm (1948), Hovland (1949), and Lasswell (1949) can be 
taken as classic works. 
I:D:l:(i) Hypodermic Model of Communication Theory 
Lasswells communicative theory presents an outline of 
communication model. He saw communication as performing the 
following three major functions: (1) Survei l lance of the 
environment (2) Corelations of component of society, and (3) 
Cultural transmission between generations. Such a mechanistic: 
approach to communication was to influence Western 
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communication theory three four decades to come. In his writing 
Lasswell emphasized the concepts popularly known as 'silver 
bullet ' or hypodermic model theories of communication effect. 
His famous query " who says what in which channel to whom with 
what effect?" formed the thinking and research in 
communication studies for decades. Lasswells Communicative 
model stimulated scholars like Carl L Hoveland and Erie County 
to develop their own theories. The studies based on these 
theories were designed to analyse differences in communication 
techniques and effectiveness of various types of messages and 
communicators.. Lazers Felt and Robert K '4erton model argued 
that communication has the ability to channalize behaviour 
directing persons who already accept one idea or product to 
accept another idea or product. 
I :D:l(i i) Consistency Theory of Communication 
Consistency theories of communication hypothesize that 
people want their beliefs and judgments to be consistent with 
one another. Prof. Leon Festinger 's Congni t i \e Dissonance 
theory is one of the most important styles of consistency 
theory. It hypothesizes that in order to reduce desonance created 
by inconsistencies people expose themselves to messages that 
is consistent with their ideas and action and thev iiinore other 
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communications. Thus a communicative message that is regarded 
favourably is more likely to be recalled by viewer or listener 
than a message that is regarded unfavourably. The theory further 
argues that newspaper reader shape his or her interpretation 
to be congruent with his existing attitudes. Consistency theories 
attempt to answer the questions related to selective conception 
of newspaper reader. In these theories emphasis is mainl.y on 
seeking and avoiding of information rahter than on the 
transmission of a instruction or urging of opinion change. 
These theories were the base for the development of 
special communication theories of 70s and 80s. These were 
developed to meet the need for communication situations and the 
efforts to establish communication disciplines identity. Most 
of these theories hypothesize that whatever be the form of 
communication it must be orgnised and governed by certain 
rules. The communication theories of 80s emphasize the role of 
symbols in the process of communication. William (1984) Points 
out that communication involves the exchange of meaningful 
symbols among source and recievers via a medium. Such a 
view treat communication as a transport system. This view is 
further documented by Penman (1988). 
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To summerize we may say that the Western communication 
theories have been largely emphasizing a mechanical notion of 
communication as the transmission of informtion from active 
sources to passive receiver. In recent year, however, emphasis 
has been shifted from mechanist ic model of communication 
to part icipatory relationship where the symbol to messages are 
emphasized more effectively. 
I:D:2 Indian Communication Theories 
In recent years Indian scholars have made deliberate effort 
to develop Indian communication theory based on Indian classical 
texts like the works of Bharata in first century A.D. The Indian 
communication theory mainly revolves around the concept of 
"Sadharnikaran'\ The Indian concept of communication further 
emphasizes the role of moods commonly known as ^^Bhav". 
These 'Bhav' generate a corresponding state of feeling generally 
known as 'Rasa\ There are nine 'Bhav' which generate nine 
'Rasa\ LP. Tewari (1*^80) "Sodharnikaran^^: Indian communiation 
theory" and J.S. Yadav (W84) "Trend in communication" observe 
that the concept of communication was first used in the 10th 
century by Bhatnayaka in a commentry on the 'Natyashashtra ' 
to explain the sutras related to Rasa. Bhatnayaka believes that 
the essence of communication lay in achieving commonness and 
oneness. 
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Indian communication theory mainly a t tempts to analyse 
the deep structure of the communication process which is shaped 
by the cultural and metaphysical assumption about the truth and 
reality. The Indian communication theory at tempts to highlight 
the role of simplification and il lustration in the process of 
communication. The 'Sadharnikaran ' of communication process 
can easily be noticed in the communicative pattern of 'folk 
tradit ion' and 'bhakt ika l t ' . It suggests that the dimensions of 
Sadharnikaran seems to have become the common heritage of 
Indian people. It gives the sense of enjoyment of the process 
of sharing. In Indian communicative theory, an encoder occupies 
a more prest igious position than the decoder of the message. 
A comparison of Indian Communication theory with that of 
Western Communicat ion theory confirms that the Western 
communication theories are mainly confined to surface structure 
such as language, gestures, and facial express ions but Indian 
communicative theories mainly attempts to emphasize the deep 
structures of the process of communication. 
Section I:E: Methodology 
In the present psycholinguistic study of communication 
management it becomes important to explore the relationship 
between communication management & its impact on the 
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newspaper readers. This defines the scope and objectives of the 
study that is to investigate the communicative strategies of 
news editors and to explore its impact on the target audience. 
To evaluate the communicative strategies of Urdu news 
edi tors . Coordinated Management of iMeaning (CM.\!) Theory 
has been employed in this study. The basic assumption in the 
CMM theory about communication is coordinating human 
behaviour in communication by assigning meaning to it 
according to certain rules and logic. The CMM framework 
coordinates the newspapers expressions with social and 
actual life of newspaper reader. The logic of the system is 
operated in deciding what meaning we attach to the code choice 
to the newspaper reader. The code choice based on 
prefigurative force that is the pre-existing meaning helps 
the reader to decoding the message without any complication 
. The code choice based on the practical force attempts 
to emphasize the consequents that the newseditor wants to bring 
about. For an effective communicative process a news editor 
coordinates and manages logics of different systems related to 
geographic areas or regions, and the psyche of individual 
includes his or her motives believes, attitudes and behaviour. The 
social context of the individual covers social norms and 
community structure. The CMM framework used in the present 
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study discribes the aspect of assignment of meaning of 
information processes. As per this theoretical framework a 
meaning of a code is assigned according to the above mentioned 
context. For example, English expressions like'dashing'-, 
'handsom', 'intelligent' 'smart', are complimentries if context 
is friendly, but it may be insulting if the context is satarical. The 
CMM rules describe the process by which a particular meaning 
is felt appropriate in a given context. CMM has a well defined 
conceptual framework to show how communicative management 
can reduce congruity and uncertainty. The soical realities , the 
logic and prefigurati ve or practical force play a vital role in 
reducing congruity in communication process. 
The findings of the CMM theory has been further strengthen 
by testing it on statistical parameters. Human Communicative 
tools are different from computers and machines. Human beings 
want a minimax solution between accomplishment and efforts. In 
other words it is human nature to make maximum communication 
at minimum efforts. In human many gaps to be filled in by many 
intelligence of listeners. This is one of the best examples in 
which economy which is a product of human nature effect 
communication. Keeping in mind the relevance of economization 
of efforts the present study analyses the relationship been length 
of a word and its meaning. A law of permutation clearly give the 
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presumption in favour of a greater abundance of long words than 
of short words. However, in communication network shorter words 
are more favoured in usage than longer words. Thus, a proper 
linguistic management based on the demands of the communicative 
channel fundamental to smooth and efficient communication. 
In the present study communicative management has. also 
been evaluated by applying the principle of semantic relatedness 
help in giving psycholinguistic dimensions of word meaning 
relationship. 
To find out the impact of Communicatioin Management on 
message effect a psycholinguistic analysis were made for 
distinguishing implications, presuppositions from assertion. In an 
experiment carried out by Just & Clark (1973), it was found that 
presupposition took longer to process than implications. It 
concluded that implications of a snetence are scanned before 
presuppositions are. This experiment provides psycholinguistic 
evidences for distinguishing implications, presuppositions and 
assertions. In the present study these psycholinguistic principles 
have been brought into exercised to establish the role of 
presupposition, assertion and implication on message effect. 
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Section I:F Scope of the Study 
The aim and objective of the present study is to evolve 
and design a communicatively effective style of expression for 
Urdu Communication Network. It attempts to emphasize the role 
of language in human communicative system. It classifies the 
styles of expression commonly used in Urdu News media into 
the following categories. 
I:F:(i) Expressive Style 
The expressive style of Urdu Communication Network may 
be describe as enjoyable, tension relieving , playful 
conversational emotion expressing and spontaneous in nature. 
There are a number of situations in which the Urdu news media 
may use the expressive style. This sytle may be used to fulfil 
revelition persuation, relationships and cultural soladirity. Below 
are some examples of expressive styles: 
'"Hum Kicihar Ja Rahe Main: Jhoot par sack ki ma/ma kdrT. 
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I:F:(ii) Directive style 
Directive style communication is phrased to assert 
influence. A directive style may be used in news editorials where 
news editors criticise or blame. It may even contribute to problem 
solving si tuations. The editorial of a news paper should be 
opinionated, certain and authoritative in style. This style of 
language functions reveals the attitude of the news editor. Some 
examples of the directive styles are given below: 
"tez raftar sanati taraqqi me mahoul ko faramosh karne ke 
ghalti Uttar Pardesh wtazamkaron ko nahin karna chahiye. " 
I:F:(iii) Problem Solving Style 
The problem solving style of Urdu newspaper should involve 
the objective processing of information about the world. It should 
be objective and reflective. It should be initiating elaborating 
and coordinating in approach. In some of the leading Urdu 
newspaper we find the glimpses of problem solving style as given 
below: 
32 
"aqliat aur aksariat ki bena par tazzia sehatmand siyasat 
rawaiye ke manafi. " 
Jl>< 
As shown in the above mentioned examples this tyle is 
oriented towards identifying the most important information and 
selecting a course of action. 
I:F:(iv) Mela Communicative Style 
The term 'meta' is used to designate something higher and 
transcending. The newspapers may make use of meta 
communicative style to emphasize the role of communicative 
pattern. The sytle of expression becomes the topic of discussion. 
It helps in ironing out the relationships between the 
communicators. For examples : 
"na pasandida bayan ke liye Sheshan ko Kaninanidhi ki 
dhamki". 
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The examples given above indicate that the meta 
communicative style may be used to bring out hidden agendas 
below the surface relationship issues. 
Thus the present study may help in designing a 
communicative pattern of Urdu News media. It seems evidence 
from the present discussion that the way we style our statment 
effects how well we manage our communcation. 
- # / 
THE LINGUISTIC ELEMENTS OF LITERAL AND 
ORAL COMMUNICATION NETWORK 
II.0 Communication may be defined as an act of transmitting 
information ideas and attitudes from one person to another person. 
The term 'communication' has been derived from the latin 
word'communico' which means sharing and not just sending 
messages. Therefore, we may say that communication is a social 
process, and is one of the countless ways in which human beings 
interact with each other in the society. The communication may 
be verbal, non-verbal, written, and audio-visual. The study of 
communication thus involves two aspects: a broad comprehension 
of mechanical means and the underlying theories of 
c U^T ication and more importantly, an understanding of how we 
use these tools in our daily round of informing,influencing, 
inspiring, communicating and entertaining one another-. 
Communication presupposes a shared symbolic environment, a 
social relationship among those who participate and interact in the 
society. So we may say that communication in its simplest form 
consists of the transmission of information, ideas and attitudes 
from one person to another. A communicator sends a message 
through a channel to an audience seeking some effect. 
The traditional concepts of communication is that we use 
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communication to express our inner purposes, attitudes, feelings 
and to describe events and objects of the external world to 
produce sharedness between the speaker and the audience 
addressed. Another view is that patterns of social communication 
constitute the world as we know. Pearce (1989) presents the 
premise that we live in communication rather than outside of 
communication and use communication for our own purposes. In 
the era of communication revolution, communication is far more 
important and central for human condition than ever before 
realized. There is recognition that multiple forms of 
communication exist in contemporary human society. After 
discussing the definition and nature of communication it is 
necessary to understand the social reltionship among those who 
participate to exchange their ideas, feelings, emotions, through 
communicative patterns. Now the need arises to speak of human 
communication rather than Communication alone in the present 
study. 
Section: II : 1 Human Communication 
According to Denis McQuail (1975) 'Human communication' 
may be defined as the sending of meaningful messages from one 
person to another. These messages could be oral or written, visual 
or olfactory. Ashley Montagu and Floyd Matson (1975) go a-step 
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further to define communication in a new perspective. According 
to their opinion human communication is a clash of symbols, and 
it covers a multitude of signs. But it is more than media, message, 
information and persuasion, it also meets a deeper need and serves 
a higher purpose. W.S. Cardon, an expert of kinesics, the science 
of body language develops the argument further. According to his 
observation, interaction within a culture is governed not so much 
by language, but by body synthesizers set in motion almost 
immediately after birth and thereafter conditioned by culture. 
Communication, therefore, is not a matter of isolated entities 
sending discrete messages back and forth, but a process of mutual 
participation in a common structure of rhythmic patterns by all 
members of a society. 
II:l :(i) Elements of Human Communication 
Human communication can be an extraordinary complex 
process. But the systematic study and careful analysis of various 
aspects of interaction between the people makes this study more 
simple & understandable. Following are the various elements of 
human communication. We can not explore each of these elements 
of human communication in detail, but we can give a brief 
explanation of how they are useful in human communication. 
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11:1: (ii) Symbol, Memory, and Meaning 
The basic act of communication begins when one decides 
to use a given language symbol to arouse a specific set of 
meanings in decoder. By meanings we refer to inner, subjective 
responses to images, interpretations, and feelings such as those 
aroused b\ each word we know. The act of communication is 
completed when the internal responses of the receiver are more 
or less parallel to those intended by the communicator. Thus the 
act of communication results in the correspondence of inner 
meanings between communicator and reciever. 
We cannot initiate, receive, or interpret an act of 
communication using standardized language symbols unless we 
have an adequately functioning memory from which to draw 
meaning. In addition, initiator and the receiver of a message can 
not experience parallel meanings unless they have learned the 
same cultural rules linking the symbols and what they are supposed 
to represent. Memory is based in the central nervous system of 
the brain. Understanding the role of memor\' in the communication 
process provides a foundation for understanding the effects of 
mass communication. The most important concept that has 
emerged from studies of a physiology of memory is trace. A trace 
depends on a permanent biochemical change in nerve cell 
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Structure. Thus, the trace is a modification of nerve cell structure 
that can store details of prior experience for potential recall. 
I I : l : ( i i i ) Meaning and Language Symbols 
The meaning of a given language symbol, then, is a specific 
trace configuration that we have learned to recover for that 
symbol. The trace explanation of human memory is important for 
understanding the basic act of communication because it enables 
us to understand how a communicator can formulate a meaning for 
a given symbol. As a result of learning a language of our culture 
as well as other experiences, we have bil l ions of traces stored 
in our memories. These traces can be selectively recalled or 
retrieved in various patterns or configurations and linked to words 
or other symbols according to the language rules we have learned. 
After discussing various elements of human communication, we 
propose to discuss the various types of communication. 
Section 11:2 Types of Communication 
The need to communicate with each other in the society is 
a fundamental process. Each of us communicates with another 
person by directing a message to one or more of the person's 
senses, s ight ,sound,touch, taste, or smell. This is known as 
interpersonal communication, in contrast with intrapersonal 
communition in which one ' ta lks to o n e s e l f . A consumer who 
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is angry at high meat prices may talk to a half-dozen neighbours 
interpersonally about a boycott; if he or she gathers some of them 
together for a coffee cup discussion, group communication is 
taking place. If the editor of the local news media publishes a 
letter from the consumer advocating the bycott, the idea is 
communicated to hundreds of others in a fraction of the time it 
would take to visit them individually.This is mass communication; 
a process of delivering information, ideas, and attitude to a sizable 
and deversified audience through the use of media developed for 
that purpose. Now, we will discuss each and every types in detail. 
n:2:( i) Interpersonal CommunicatioD 
Interpersonal communication may be defined as face-to-face 
communication betwen two persons. In other words we may say 
that interpersonal communication is a dialogue or a conversation 
without any disturbance or obstruction of a machine like 
telephone. It is personal, direct, intimate, and allows for maximum 
interaction in word, gesture, and experience. A lot depends, 
however, on the relat ionship between the quality of status they 
enjoy, and the socio-cultural situation in which the exchange of 
ideas takes place. When a mechanical device mediates in an 
interpersonal exchange it is termed interpersonal mediated 
communication. 
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II:2:(ii) Intrapersonal Communication 
Intrapersonal communication is individual reflection, 
comtemplat ion and meditation. Transcendental meditation, for 
ins tance , is an example of such communication conversing with 
the divine, may be termed ' t ranspersonal communication'. This is 
a vital experience in the religious and monastic life and places 
of prayers such as temple, mosque and churches. 
II:2:(iii) Group Communication 
Group communication is a more complex process than 
interpersonal or intrapersonal communication. The larger the 
group the less personal and intimate is the possibility of exchange. 
In fact, as the group increases in size communication tends to 
become more and more of a monologue, for participation becomes 
problematic . The degree of directness and intimacy, therefore, 
depends upon the size of the group, the place where it meets, as 
also the relationship of the members of the group to one another 
and to the speaker. 
II:2:(iv) Mass Communication 
Mass communication is a process in which professional 
communicators use media to disseminate messages widely, rapidly, 
and continuously to arouse intended meanings in large and diverse 
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audiences in attempts to influence them in a variety of ways. The 
study of mass communication begins with a knowledge of the basic 
theory and process of communication itself. Any process consists 
of a series of stages or steps by which something is transformed 
during a set of distinctive operations. We can distinguish'five 
distinct stages that make up the process of mass communication. 
(a) A message is formulated by professional communicators. 
(b) The message is sent out in a relatively rapid and continuous 
way through the use of media (usually print, film or 
broadcasting). 
(c) The message reaches to relatively large and diverse 
audiences, who attend to the media in selective ways. 
(d) Individual members of the audience interpret the message 
in such a way that they experience meaning that are more 
or less parallel to those intended by the professional 
communicators. 
(e) As a result of experiencing these meanings, members of the 
audience are influenced in some way, that is. the 
communication has some effect. 
The art of mass communication is much more difficult than 
that of face-to-face discussion. The communicator who is 
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addressing thousands of different personalities at the same time 
can not adjust an appeal to meet their individual reactions. An 
approach that convinces one part of the audience may alienate 
another part. The successful mass communicator is one who finds 
the right method of expression to establish sympathy with the 
largest possible number of individuals in the audience. Obviously 
the mass communicator can not know the mental outlook and 
physical circumstance of everyone to whom the message goes. 
There are many principles and techniques that can be used 
however, to ensure that the message has an effective impact on 
a greatest possible number of individual in the largest possible 
audience. Some of these are learned by mastering the basic 
techniques of journalistic communication (writing, editing, 
newscasting, graphic presentation), other are learned by studying 
the mass communication process and by examining the character 
of the mass media. 
Section 11:3 Communication and Language 
Language is the most sophisticated and versatile means 
available to human beings for the communication of meanings. We 
communicate primarily by the use of language, and by the 
manipulation of words. Sensory communication alone is not 
enough for human beings to survive. Hence the evolution of 
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symbolic communication called language from non-verbal gestures 
to the verbal, and then to the written and printed word took place. 
The arts has grown out of this fundamental desire and need to 
express onself and to reach out to others. The principal task of 
linguistics is to investigate and describe the ways in which words 
can be combined and manipulated to convey meanings. An obvious 
use of language is to communicate information about the world 
about us and to get things done. Sometimes, by extension, we can 
use language to refer to hypothetical states of affairs, to 
imaginary worlds, and to our own and other people's ideas, wishes 
and desires, and we know that the world would have to be like 
for these statements to be true or false. Many fiction writers & 
Novelists obviously do this all the time. They invite their target 
audiences to enter an imaginary world and use language to refer 
to events & so on in this world. This use of language to covey 
information is often thought of as involving the literal use of 
language and has been called congnitive or descriptive. 
Linguists, particularly those engaged in the textual or social 
study of language in use, might wish to adopt a less abstract view, 
particularly, if they are concerned with language as part of the 
communicative process as a whole. Some such linguists consider 
the relationship between the structure and communicative function 
of language to be so intimate that the structure itself is to some 
44 
degree determined by the functions it serves. In this view, form 
and medium would be seen as closely interrelated. It is not hard 
to come up with certain evidence. Language one might argue, must 
have some substantial realization, and the relationship between 
language and the spoken medium is particularly intimate for 
obvious reason. The use of language involves an abstract 
knowledge of the nature of the units involved words and sentences 
- and the ways in which they can be brought together to 
communicate meanings. 
Section 11:4 Communicatioin and Information 
Communication and information are not similar concepts or 
experiences. Communiction is not the sending or receiving of 
information in whatever form. It is indeed a whole situation and 
an experience, of human relationship. Information on the other 
hand is made up of bits of messages, verbal and non-verbal and 
is essentially unilinear.Significant information can bring about a 
communication relationship, but not when the exchange of 
information is on an unequal or commercial basis. In such cases 
information turns into a commodity, an item to be bought and sold 
in the market place. A commodity may be defined as a price 
attached to it. Authentic communication is not helped but rather 
distorted by such 'Commodotized* information. An Argentinian 
scholar, Ricardo C Noseda, distinguishes between communication 
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and information. According to him, communication is not an act 
but a process by which an individuality enters into mental 
cooperation with another individuality untill they come to 
constitute a common conscience. Information is just a unilateral 
translation of a message from an encoder to a decoder. 
Section 11:5 The Process of Communication 
Researchers call our attention to four aspects of 
communication process : the encoder, the message, the channel 
and the decoder. A properly trained communicator understands the 
social importance of his or her role and also knows what to 
transmit as the message. The communicator understands the 
charactristics of the channels (media) to be used and studies the 
varying interest and understanding levels of groups of people who 
make up the total decoder. The message is molded to the 
requirements of each channel used and to the capabilities- and 
interests of the decoders being sought. 
Communication has been subjected to numerous and diverse 
conceptualisations. However, the key features of most difinitions 
are : 
(i) Human communication is a process of transmission of ideas, 
thoughts, Feelings and behaviour from one person to another 
person. 
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(ii) Communication is persuasive and seeks to obtain desirable 
response to what is being transmitted. 
11:1 Elements of Communication Process 
Let us examine how our daily activities involve 
communication. We may talk to a person, write a letter, interview, 
watch a film or slide, prepare a write up or a pamphlet, organise 
an exhibition, carry out a demonstration, participate in radio, T.V. 
Programmes - thus we are engaged in communication process. In 
essence communication means sharing of ideas among persons 
using verbal, visual, and written symbols. 
There are sveral elements in the communication process. To 
generate communication we need five basic elements: source, 
message, channel, receivers and effect of message. Who says what, 
with what purpose, to whom, in what situation, by what means with 
what effect. 
Objective In what 
situation 
WHO > WHOM >CHANNELS >MESSAGE >EFFECT 
(Linear Process of Communication) 
Figure - II.1 
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II:5:l:(i) The Encoder 
The encoder is the source of message that he delivers to the 
people. The encoder can be the primary or secondary source of 
message. When he is secondary source of message, he may get 
the information from other source who is more knowledgeable 
about the message. But it is the responsibility of the encoder to 
communicate it to the people in the form then can understand 
easily. 
To make communication effective, encoder must know the 
characteristics of the decoder or audience. A good knowledge of 
decoders - their socio-cultural background, their needs, their 
problems, their limitations and level of comprehension will help 
the encoder to design an effective message. 
Source credibility is essential for effective communication. 
The encoder must have faith in what situation he is communicating; 
as well as his decoder must have full faith in the encoder. 
Therefore, it is essential that the encoder must have adequate 
knowledge, information on the topic that he is communicating 
about. Moreover, he must have the communication skills to convey 
the message in effective way. Thus source credibility can be 
generated by communication skills of the encoder, his information 
and knowledge about the topic of communication; and how 
responsive decoder is to what is being conveyed. 
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II:5:l:(ii) The Decoder 
Communication requires receivers and consumers of 
messages, the people with whom a communicator communicates. 
A encoder must know his decoders charactristics in general. The 
decoders charactristics, their background, past experience, 
learning abilities, interests, attitudes and values etc can effect 
their receptiveness to the messsages conveyed as well as 
effectiveness of the messages. For example when we take a group 
of decoders consisting of farm families, we are selecting in 
general terms, because farm people are not a homogeneous group. 
The individuals in the group differ in their educational background, 
level of income, socio-cultural background, language, world of 
experience, and points of contact. These individuals may comprise 
the specific farm group which may be the targeted decoder. 
Therefore to communicate effectively, it is necessary to know 
about general decoder charactristics but also to know the specific 
decoder. If the decoder is clearly defined and its charactristics 
is established, it will be easier for the encoder to put across the 
message. 
II:5:l:(iii) The Channel 
There is a need of channel, a carrier, a medium to 
communicate with the decoder. One can regard it as a vehicle that 
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takes our message to the decoder and their response to us. In many 
traditional societies for centuries, the spoken word has been the 
main means of communicating ideas. 
Communication of ideas through the spoken word is 
described by various terms - face to face communication, 
interpersonal communication, person to person contact, or word 
of mouth communication. This is the oldest and still the most 
effective among the various communication channels. 
The second medium is non-verbal communication channels, 
where the message is communicated through body gestures, facial 
expression, and non-verbal acts. When a mob burns a bus the 
commuters are conveying their hostility and discontent for the 
transit system. If a student sleeps through the class lectures, he 
is communicating his boredom perhaps. The written word has come 
to play an important role in communication today. The written 
message is used in many forms - posters, charts, 
blackboard,leaflets, wall newspaper, news stories, circular letters, 
pamphlets and flyers, besides the newspapers, magazines and 
books. Low rate of literacy can constraint the use of written 
communication. 
Another mode of communication is through pictures. A 
picture is a symbol of real object. Pictures can be used in many 
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forms to communicate such as illustrations, posters, photographs, 
exhibits, slides, filmstrips,films and models. While some pictures 
are self-explanatory, other requires use of written words.It is 
easier to convey ideas through pictures because they are more 
precise than spoken or written words. 
In our day to day life we realize that no single channel can 
reach all the people we want to reach. People vary in their 
experiences,, abilities, tastes, skills, attitudes etc. Therefore, the 
choice of channels depends on the charactristics of decoder. 
Therefore effective comunication attempts to choose the channel 
to suit the decoder. The experience also shows that people do not 
necessarily get the messasge in one single exposure. Repeated 
exporsures of the messages through variety of channels will 
reinforce the message and enhance its effectivity. At the same 
time saturation point both for message exposure as well as channel 
exposure must be avoided, since messages become effective at the 
saturation point. 
One single channel can not be used to reach all kinds of 
decoders as well as to communicate all types of messages. 
Therefore a encoder must know what channel will work better for 
what type of messages and for what kind of decoder. Accordingly 
one may choose his message and channel to reach his targeted 
decoder. An encoder may use one or several channels depending 
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Upon the nature of the message or the target decoders. The 
message may have to be reinforced through different channels at 
the same time or at different points of time to ensure that it 
reaches the decoder effectively. 
Changing peoples attitude and behaviour is a slow process 
This kind of change can not be produced by exposing the message 
to the audience once. It will require a systematic approach of 
extensive and intensive message exposure and reinforcements and 
channel mix over a period of time to achieve the desired 
communication effects. Therefore, for effective communication, 
appropriate channel should be selected as well used appropriately 
I l :5 : l : ( iv) The Message 
The encoder must define the contents of the message and 
be clear about them. The contents may be information, ideas, 
attitude, appeal etc. There must be something useful to say 
something which the encoder wants the people to understand and 
act upon. Before deciding the exact message and an effective 
message a encoder must be affirmative about the following 
message elements. 
Does the decoder need this message. 
Will it help the decoder improve their knowledge or 
skill or both to do a specific job that they need to do 
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Has the message (idea) been tried before and found 
useful and profitable. 
Has it been r e c o m m e n d e d by app rop r i a t e 
authorities. 
Is the message specific. 
Is the information accurate , precise and exact. 
Is decoder equipped to take the message. 
Is the idea compatible with the existing socio-
cultural conditions in which they live and work. 
Is the information update and timely. 
Only such messages that pass these tests will be received 
acted upon and provide the decoder and encoder satisfaction. 
Message is a set of codes that has its own meaning to the encoder 
and decoder. The code could be verbal non-verbal or written. 
Message has a content or theme. It has a style which is reflective 
of culture, sub-culture, geographic area and contexts involved. The 
effectiveness and responsiveness to the message depends on its 
presentat ion (style). Sometimes the stereotype presentation may 
overkill the effectiveness of the message. 
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Section 11:6 Psycholinguistic Assessment of Linguistic Elements 
in Communicative Behaviour 
The aim and object of psycholinguistics is to describe the 
process of language use. It is concern with the relationship 
between messages and the individual transmitt ing or receiving 
these messages. Osgood (1953) has rightly observed that 
psycholinguist ics deals with the processes of encoding and 
decoding as they relate status of messages to state of 
communicators. As discussed in the earlier section of this 
chapter encoding and decoding are transit ions from one 
behaviour modality to another. In encoding the perceptions, 
thoughts, and feelings of the speakers are translated into a 
behaviour modality i.e. verbal behaviour. It reflects the 
behaviouristic flavour of a communicative act. What the speaker 
has to encode and what happens when the listener decodes, have 
mainly behaviourist ic tilt. The concepts of encoding and 
decoding suggests trasnlating into and from a code. Code 
represents the systematic aspects which has proved so important 
in the analysis of linguistic events. Linguistic communication 
always communicates by means of a system of sign & symbol. 
It begins when as communicator decides to use a given symbol 
to arouse a specific set of meaning in another person. Meaning 
have refers to inner subjective responses to linguistic elements. 
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The act of communication is completed when the internal 
responses of the receiver are more or less parallel to those 
intended by the communicator. 
Much of our communication is carried out by formal 
language rather than by visual presentation. Formal language is 
symbolic in the sense that it represents the realities of life. It 
subst i tutes the realities which it attempts to represent. The real 
world is more complex and colourful than the linguistic signs used 
to convey meaning. However, l inguistic sign (word) and its 
referent are fused as a whole in the mind of individual. In the 
light of this observation, a word may be defined as a sign used 
in order to communicate human thoughts. 
II:6:(i) Theoretical Concepts of Sign and Symbols 
The present section examines the theoretical concepts of 
sign and symbol as given by the various scholars. It presents 
the views of five different schools of thought. 
II:6:i (A) Buhler (1934), 
Buhler in his work 'Sprachtheor ie ' presents a concept of 
sign, expression & symbol in a model which is commonly known 
as "Buh le r ' s Organon Model". This model deals with a subject to 
what modern mediating response theory are about. 
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Objects and Events 
Expression 
(Symptom) 
Representation 
(Symbol) 
Appeal 
(Signal) 
Source 
(Speaker) 
Receiver 
(Listener) 
Buhler's Organon Model (1934, Page 28) 
Figure II.2 
As presented in the above figure, three features of 
phenomenon turn it in a three fold ways into a sign. These three 
features are represented in a triangle which have three sides 
corresponding to its three modes of sign quality. The phenomenon 
is a symbol in relation to objects and events it represents because 
of its dependence on the speaker whose inner feeling it 
expresses. It is a signal because of its appeal to the receiver 
whose behaviour it guides. Thus, a communicative process 
undertakes the three aspects, the phenomena may be related to: 
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(i) The events in the real world. 
(ii) The state of the encoder and 
(iii) The effect on the decoder. 
At the first level the linguistic elements are viewed for its 
representational function. In the second stage it is taken as an 
expression and in the third as a signal which effects the decoder. 
Despite certain deficiency in the model which possibly 
results from the philosophical approach. Buhler presents a very 
convincing theory of sign, signal, and symbol. 
11:6:1 (B) Ferdinan de Saussure (1857-1913) 
Ferdinand de Saussure has also emphasized the role of 
' s igne ' , 'signifie', and 'signified' in human communication. H>. 
stresses the arbitrariness of the connection between the sign and 
what it signifies. 'Signe' is the unit which is produced by the 
association of 'signifie' and 'signifiant'. 'Signifie' is not the 
object itself but the concept 'signifiant' not the sound, but the 
psychological trace of the sound. 'Signifie' and signifiant' are 
therefore, abstractions which in the system are placed into the 
area of language. The term 'signe' confirms the Saussurian view 
of the meaning of a word as some thing definite. Saussure talks 
about these concepts within the strict bound of linguistic sign. 
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II:6:i (C) C.S. Pierce (1839-1914): Semiotic Concept of Sign and Symbol 
A more compact relationship between sign and what it 
designates has been established by Pierce, a famous American 
Scientist. 'Sign' for Pierce is something which denotes some fact 
or object to some interpretent thought. 'Signs' and 'symbols' are 
the medium through which the categories of the universe are to 
be expressed and communicated. He distinguishes between 'icon', 
' index' , and 'symbol'. In icon the sign has the similarity to what 
is signified, in ' index', the sign is causally connected with the 
things signified, while in 'Symbol' the sign is connected with what 
is designated according to conventional rule. The 'icon' is a 
literal image, which refers to the object that it denotes merely 
by virtue of its own characteristics. In other words icon 
represents only the formal aspects of things and therefore it exist 
only in consiousness. 
Index bears no significant resemblance to its objects it 
refers to ft directs attention to its objects by blind compulsion. 
In other woiJs they make an organic pair. 
Symbol is a sign which refers to the object by virtue of a 
law usually and association of general idea which operates to 
cause the symbol to be interpreted as at refering to that object. 
This law is established by human being therefore, it has a purely 
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conventional origin. The meaning of symbol is assigned by the 
interpreting human beings. 
II:6:i (D) Port Royal Grammar & Concept of Sign 
Port Royal School of Grammar has also presented the 
concept of sign. They believe that when we consider a certain 
object a:> T major representation of the idea we form of this 
object is that of a sign. This is how we usually consider maps and 
pictures. Thus the sign contains two ideas. First the idea of the 
things which represents second idea of the things represented, 
and its nature consists in giving rise to the second ideas through 
^he first one. What makes up the nature of the sign is therefore 
as m ^ every representation involved as the power of 
representuc ^ that it possesses. It operates on the mind not only 
the symbolic re^ 'esenation but also as directly in doubt with the 
power of representing. They believe that there is no intermediate 
element between the sign & its content. Hence, the question of 
the meaning of the linguistic sign does not arise and the grammar 
includes no theory of meanings or of the word as a meaningful 
unit. 
II:6:i: (E) Hjelms]ev*s Glossmatic (1899-1965) 
Hjelmslev has presented Glossmatic concept of sign. He is 
strongly influenced by Saussure and therefore he considers 
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language to be a sign structure. Hjelmslev speaks of 'sign 
expression' and 'sign content' which are described as two planes 
of language. It is a characteristics feature of Glossmatics that 
'expression and 'content' are regarded as completely parallel 
entities to be analysed by means of same procedures leading to 
analogous categories. Thus in Glossmatic concept language is 
first and formost a sign system but from the points of view of 
its internal structure it is a system of 'figura' that can be used 
to construct signs. If there is confirmity between content and 
expression there is no need to distinguish between the two planes 
of 'content' & 'expression'. 
n:6:ii The Concept of Trace and Labelling in Human Communication 
The trace explanation of human memory is important for 
understanding the basic act of communication because it enables 
us to understand how an encoder can formulate a meaning for a 
given symbol. As a result of learning the language of our culture 
as well as other experiences, we have billions of traces stored 
in our memories. These traces can selectively recalled or 
retrieved in various patterns or configurations and linked to 
words or other symbols according to the language rules we have 
learned. The meaning for a given language symbol, then, is a 
specific trace configuration that we have learned to recover 
for that symbol. 
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So far we have seen that in initiating an act of 
communication a person must identify an appropriate 
configuration of traces and then determine if a given symbol is 
a suitalbe means for expressing the desired meaning. To 
accomplish this, the person must search his or her total array 
of stored traces for appropriate meanings. We can assume" that 
this mental search involves a comparison process much like a 
computer's search through a vast data bank when potentially 
suitalbe traces have been identified, they can be brought together 
into a configuration that seems to represent the desired meaning'. 
Assigning a particular language symbol to a set of intended 
meanings is called labelling. Selecting a suitable label express 
what we have in mind is critical part of communication. It is 
this step that change the intended message for internal meanings 
located in the traces of the encoder to a form that someone else 
can respond to . But before that can happen the distance between 
encoder and decoder must be overcome. In other words, the 
message must be sent or transmitted across the space between 
them. 
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This can be illustrated through the diagram given below: 
Intensive 
behaviour 
of speaker 
Encoding 
behaviour 
of speaker 
Decoding / Mnterpretive 
Massage]-^ behaviour [—J behaviour 
oi speaker \ y of speaker 
Fig. II.3 
Perceiving and understanding the message, the person 
towards whom a message is directed engages in activities that 
are in many ways reverse form of the communication activities. 
First we can assume that the receiver is paying attention to the 
communicator. This implies a state of readiness to percieve the 
pattern of physical events - the information that is being 
transmitted. Perception is the mental activity by which sensory 
input from our eyes and ears is classified into recognizable 
categories and meanings. For example, when we perceive a word 
we must first identify the incoming pattern of physical events 
as a known language symbol rather than some other kind of event. 
This implies that we understand that the communicator expects 
some specific internal response on our part. Once we have 
perceived symbol, we begin the process of interpreting it of 
assigning meaning. 
This assignment of menaing to a langauge symbol by a 
receiver is reverse labelling. We may recall here that in labelling 
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a encoder assigns a symbol to an intended meaning. In reverse 
labelling a receiver assigns a pattern of meaning to a percieved 
symbol. To assign meaning, we search and compare trace 
configurations. Once we have decided which pattern of internal 
experiences corresponds best to the percieved symbol, we have 
interpreted the message. That is the symbol has activated a pattern 
of subjective experiences - images understandings and feelings 
- that have been stored in our memory, a pattern that was 
unprinted as a result of earlier learning. Thus, if we are following 
the same cultural rules of the language as the encoder our 
internal experiences of meaning will be more or less parallel to 
those the encoder intended and built into the message. At this 
point, a basic act of communication is completed. 
Thus far we have explained the act of human communication 
at a very simple level. Common sense tells us that in several 
ways interpersonal communication is more complex than our 
description indicates. First, people use elaborate patterns, not 
isolated words, in their messages. Second, people may fail to 
understand what the other person is saying, or they may misread 
a written message. In other words, there are various sources of 
inaccuracy. Finally, communication is a back - and - forth process, 
as people respond to the content of each others meanings, ask 
for clarification indicate agreement and so forth. 
paragraphs, and various grammatical constructions. These patterns 
themselves introduce meanings that go beyond the meanings 
associated with each of the words used. For example, the pattern 
"The boy hits the car" implies a meaning totally different from 
the pattern "The car hits the boy", even though the words are 
identical. It indicates that patterns have their own meanings. 
These patterns pose no serious problems in understanding 
the nature of communication. We learn the patterns and their 
associated meanings as part of our language, just as we learn the 
meanings of each word. Thus the use of patterns by the encoders 
and decoders follow the same general principles we describe for 
the use of one of these patterns. The patterns correspond to 
configurations of traces that are aroused in a parallel manner in 
both encoder and decoder. 
II:6:iii Accuracy in Communication 
We know from everyday experience, that the meanings 
intended by encoders and those arouse in decoders are not always 
perfectly parallel. In fact, complete accuracy - a perfect match 
or congruency, between the meanings of both encoders & 
decoders is likely. Congruency is likely only in the case of very 
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trivial messages. The opposite incongruency, can be defined as any 
reduction in the correspondence between the trace configurations 
of the encoder (the intended message) and those of the decoder 
(the interpreted message). 
The causes of incongruency, or loss of accuracy, are many. 
Incongruency can result from dim light, poor acoustics, disruptive 
sounds, or any other physical condition that interferes with the 
transfer of information. In congruency can also be caused by 
memory failure, faulty perception or unfamilarity with the 
language - that is, by any psychological , social or cultural 
condition that reduces similarities between the intended meanings 
of the encoder and the interpreted meanings of the decoder. This 
leads us to an important principle of human communication: the 
greater the amount of incongruency, the less effective 
communication will be in achiving either mutual understanding 
or an intended changes in the receiver. 
Section 11:7 Manipulation of Linguistic Elements in Urdu Literal 
and Oral Communication Network 
As discussed earlier mass communication is the 
transmission of message to a large group of person. It may occur 
in a face-to-face setting (Oral communication). In literal mass 
communicative system feedback present in oral communcation is 
found absent. It is true that oral communication like Television 
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and Radio also do not have immediate feedback but all other oral 
communicat ions are congnizant of the feeback they receive. 
Since a news editor of a newspaper is limited to feeback on 
a delayed basis he finds it difficult to meausre effectiveness 
of his communicative power. He also does not possess any kind 
of control over the situation in which his message is recieved. 
Thus the perimeters within which an eidtor of a newspaper 
functions is both narrow and more rigidly defined. An effective 
news editors remains aware of the constraints , recognizes their 
implicat ions and plans his strategies accordingly (Fatihi 1993). 
The present study attempts to analyse the strategical 
manipulation of linguistic elements by Urdu news editors to 
counter the constraints of communication network. For a detailed 
analysis of the manipulation of l inguist ic elements, attempt has 
been made to employ the theoretical concept of Coordinated 
Management of Meaning theory (CMM). The data for the present 
study has mainly been gathered from the language used in Urdu 
dailies like. 
Qaumi Awaz 
Sangam 
Qaumi Tanzeem 
Siyasat 
Inqalab 
66 
Some of these dailies like - Qaumi Awaz & Siyasat have 
the largest circulation among Urdu speech communities and attract 
largest section of the society. The successful circulation of 
these papers may be due to their effective communication 
management, which will be examined by applying the theoretical 
concepts of Coordinated Management of Meaning Theory. 
The basic assumption in coordinated Management of 
Meaning Theory is about coordination of human behaviour in 
communication. By assigning meaning to it coordinated 
Management of Meaning theory coordinates the social action with 
life script and the relation with others. The concept of the system 
is based on the fact that what meaning we attach to the social 
function. It is called 'pre-figurative force' which is different 
from 'practical force' of communication. The difference between 
pre-figurative force and the practical force mainly lies in the fact 
that pre-figurative force revolves around the pre-existing meaning 
while the practical force attempts to highlight the consequents 
that we want to bring about. 
In the language of the Urdu news media pre-figurative force 
and the practical force are equally used to reduce the uncertainty 
in message communication. 
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II:7:i Pre-Figurative Force in the Language of Urdu Literal and 
Oral Communication Network 
The pre-figurative force is used as a strategy of 
communication by some of the leading newspapers of Urdu. As 
mentioned above pre-figurative force deals mainly with the pre-
existing meaning of words. The applicaiton of this force make 
language use more simple easily adaptable and highly effective. 
The analysis made in this study confirms that there is a concious 
effort of reducing incongruency by applying the process of 
simplification of expression & nativization of loan words and loan 
blends. 
II:7:ii S impl i f ica t ion of Expressions as a S t r a t egy of 
Communication Managemnet in Urdu Literal and Oral 
Communication Network 
The process of simplification is considered as master 
process in the communicative system. The pervasive importance 
of simplification lies in its fundamental role in dissemination of 
information. The simplification of language helps in dissiminating 
informations through a simple and effective code which is easy 
to be decodified by the listener. The Urdu Literal and Oral 
Communication Network is full of such examples where a 
simplified form of language is prefered over highly polished way 
of expression. The simplification of expression makes 
communication more effective in exchanging thoughts and shaping 
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attitudes. It also reduces the possibility of incongruency and 
inaccuracy and makes the message ultra informative. The term 
incongruency or uncertainty is used when a message is 
miunderstood even though the message is received exactly as it 
was transmitted. The communicator for example make use of 
expressions that are infamiliar to audience may result in 
incongruency or inaccuracy. To reduce the possibility of 
incongruency the processes of simplification is employed as 
communicative strategy. The exmaples given below confirms that 
simplification of expression is an effective communicative 
strategy in Urdu Literal and Oral Communication Network. 
1. Arunachal Asembli Chunao Hafta ko 
Bihar me intekhab maltavi 
2. Urisa me dusre marhale Id poling 
Bihar me dusre dour ki poling kal 
3. Astrelia ko 14 ran se Shikast 
Pakistan ki Hindustan se haar 
4. Adalati tahqiqat ka hukm jari 
CBI ke jarie JrtrtcA karane ki mang 
5. Etmi Program tark kame ke iiye koi dabao nahi 
Etmi Program mansukh kame ke iiye koi dabao nahi 
6. Embri ki masurkun baling 
Methuj ki tabahkun baling 
7. Hinuiet hasil na hone ki vaja se moWat mangi 
Madad Id darldiast par hind ka masbat radde-amal 
QaumiAwaz OQ.03.95 
Qaumi Tanjeem OQ.03,05 
Qaumi .Awaz 09.03.95 
Siyasat 20.01.95 
QaumiAwaz 20.01.95 
Qaumi Awaz OQ.03.95 
Siyasat 04.11.94 
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In the examples cited above the preference has been given 
to simple, adaptable expressions like - 'Chunao ' . The word 
X h u n a o ' nowdays is used very frequently in Urdu dailies just 
because of its communicative effectiveness. The news reader 
prefers this word because he feels that it can easily be 
comprehended by the common masses. On the other hand the 
perso-arbic expression ' in tekhab ' is not preferred because of its 
high sounding quali t ies. At the scale of coordinated Management 
of Meaning Theory, ' Intekhab' is measured as less communicative. 
The notion of ' t imeliness ' again goes in favour of 'Chunao" 
because the mind easily selects it as a suitable ' label" from the 
billions of t races ' stored in our mind. Selecting a suitable label 
in a given time frame is the critical part of Urdu Communicative 
system. 
The examples listed above shows that the management of 
language is mainly based on the principles of accuracy, digging 
up facts and thoroughness of news coverage. The great 
difference in the use of language in daily and weekly newspapers 
is the addition of the element of timeliness. The principle of 
"todays news today" dominates minds of news eidtors and 
staff members of daily newspaper and effects the management of 
language quite remarkably. The concept of t imeliness accelarates 
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the process of communication management which results in 
simplification of expression. 
Section 11:8 Nativization of Loan Words and Loan Blends as a 
Strategy of Communication Management 
Loan words, loan blends and loan translation are the 
l inguistic processes which help in lexical innovations iri the 
language. An analysis of the vocabulary of any sophisticated 
language release that the presence of loan words is more or less 
a universal linguistic phenomena. When two or more languages 
come into contact they are bound to influence each other in 
various ways. Certain scholars have gone even to the extent of 
declaring that there is no language which is absolutely free from 
linguistic borrowings. The percentage of loan word may only be 
determined by the degree of its contact with lending language as 
such it is bound to vary from language to language. 
Nativizat ion of foreign linguistic elements in Urdu Literal 
and Oral Communication Network is a common phenomenon. 
Nativization of foreign words is an automatic process which is 
carried out without any conscious effort. In Urdu print media the 
process of nativization is used as a communicative strategy to 
assimilate the loan expression. 
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Nativization of foreign linguistic elements is a common 
phenomenon of Urdu Literal and Oral Communication Network. A 
foreign element which may be necessiated by any situation is 
after all a foreign element. It can not be easily assimilated into 
the linguistic framework of Urdu. The process of nativization 
makes necessary modification to suit it to Urdu linguistic 
framework. These words are commonly modified according to 
the phonological and morphological system of Urdu. Nativization 
of foreign elements is a spontaneous process and no concious 
effort is made to modify these elements according to the rules 
of native language. The phonological modification becomes 
physiological necessity because of the static nature of speech 
mechanism which a native speaker devlopes in his early age: 
Nativization of these expressions make them more simple to 
articulate. The impact of nativization is more perceptible in the 
speech of those native speakers who have no formal education 
in the language from which the foreign elements are borrowed. 
A number of linguistic process like substitution, elision, 
assimilation, epenthesis, consonantal intrusion, metathesis, 
prothesis, ephasis, aspiration, retroflexion, palatalization. 
Gemination are employed to nativized the expression. These are 
the common processes through which the foreign elements are 
accomodated within the limited system of the native language. 
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Urdu news editors are fully aware of the relevance of 
nativization of one's language and therefore they prefer to use 
nativized foreign expression which have a number of structural 
impact on the linguistic elements used in Urdu Literal and Oral 
Communication Network. 
II:8:i Phonological Modification 
The term phonological modification is used for a mechanism 
through which phonological pattern of a word is simplified. This 
mechanism help in nativizing the foreign expressions. Given below 
are the examples of phonological modification: 
English Words Nativized Expressions 
Technology 
Bombarding 
Parliament 
Hospital 
Bottle 
Captain 
Box 
Officer 
Neuclear 
Atomic 
Geography 
Godown 
taknaloji 
bambari 
parliamani 
haspatal 
botal 
kaptan 
baks 
afsar 
nukliai 
etmi 
jographia 
gudam 
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II:8:ii Morphological Modification 
The mechanism of morphological modification helps in 
nativizing the foreign expression. In the process of morphological 
modification foreign expressions are simplified by applying the 
nativized morphological process. For example, preference to 
Urdu Plural markers {on} in expression like {kalejon}, {Iskulon}, 
help in nativizing the expressions. Following are the examples of 
this type as given below: 
English 
School+s 
Course+s 
Speaker+s 
Case+s 
Line+s 
Match+es 
Member+s 
Leader+s 
Letter+s 
Editor+s 
Card+s 
Scheme+s 
Train+s 
Film+s 
Team+s 
Exp 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
ressions 
Schools 
Courses 
Speakers 
Cases 
Lines 
Matches 
Members 
Leaders 
Letters 
Editors 
Cards 
Schemes 
Trains 
Films 
Teams 
Nativized Ei 
Iskul+on 
Kors+on 
espikar+on 
Kes+on 
laen+on 
Maech+on 
Membar+on 
Lidar+on 
Letar+on 
Editar+on 
Kard+on 
Eskim+on 
Tren+on 
Film+on 
Tim+on 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
ipressioDS 
Iskulon 
Korson 
espikaron 
keson 
laenon ' 
Maechon 
Membaror 
Lidaron 
Letaron 
Editaron 
Kardon 
Eskimon 
Trenon 
Filmon 
Timon 
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II:8:iii Hybridization 
Borrowing to a great extent is responsible for hybridization 
of expressions. The process of hybridization is used to nativize 
the expression. A foreign word alongwith the native word reduces 
the foreignness of expression and thus become naturalized and 
nativized in course of time. Such expression becomes an integral 
part of the language. These expressions have completely 
assimilated in the language. The native speaker of urdu may also 
find it difficult to recognize the foreign elements of these 
expressions. Following are the hybridized expression as used in 
Urdu news media. 
English Expressions Hybridized Expressions 
Secular forces 
World Bank 
Economic Policy 
Ruling Party 
High level meeting 
Trade Union 
Advisory Committee 
Training Camp 
Secular elements 
Senior Journalist 
Educational loan 
World Conference 
Identity Card 
Sekular taqat 
Almi bank 
Mashi Palisi 
Hukmaran Parti 
Ala Sathi miting 
Tijarati Unian 
Mushavrati Kamiti 
Tarbiati Kaemp 
Sekular anasir 
Senior Sahafi 
Talimi Ion 
Almi kanferens 
Shanakhti kard 
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II:8:iv Semantic Manipulation 
II:8:iv (A) Restriction of Meaning 
Restriction and extension of original meaning is the 
commonest feature of Semantic change in any language. The potent 
cause for restrictions of the sense of word which generally has 
wide connotation is said to by its constant use in fixed context. 
Such context would be a political, economic or cultural discourse. 
Semantic restrictions may also result in the nativization of 
expressions. For example: 
English word Restricted Nativized meaning 
Assembly 
Congress 
Bank 
Station 
Lejisletib asembli 
Politikal Parti 
Mani bank 
Reive Isteshan 
The examples cited above show that the English expressions 
are used in Urdu Literal and Oral Communication Network in 
a restricted meaning. For example, the English word assembly 
means: 
(a) a Company or person gathered for. 
(b) a signal given by drum to assemble. 
(c) a legislative body. 
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On the other hand its use in Urdu news media is restricted 
to legislative body. Same can be said about 'Congress' which 
has the following shades of meaning in English. 
(a) the act or action of coming together 
(b) a formal meeting of the delegates. 
(c) supreme legislative body of a nation or republic. 
In Urdu Literal and Oral Communication Network the word 
'Congress' is mainly used for a particular political party. The 
restriction of meaning in Urdu usage makes the expression 
nativized. Similarly in the case of 'Station', in English it is used 
as 'stopping place' but its usage in Urdu has been restricted 
to railway station. 
11:8:iv (B) Extension and Displacement of Meaning 
By the process of extension and displacement of meaning 
many foreign expressions have been nativized in Urdu news media. 
For example, 
English Word Extended nativized meaning 
Plant extended to etmi plant. Power Plant 
Press extended to Press release. Press Conference 
Cable extended to telegram 
Ticket extended to Postal Stamp. 
n 
The examples given above further confirm that some of the 
English words are used in Urdu Literal and Oral Communication 
Network in a extended form. For example English word cable can 
be used for any kind of wire but its usage in Urdu has an extended 
connotation of "telegram". 
The same can be said about 'press ' , 'plant 'and 'ticket' 
all these words are used in Urdu in their extended connotation. 
II:8:v Incongruency Because of Overdepeadency 
Overdependence on the process of simplification" and 
nativiztion may result in incongruency where a message is 
misunderstood even though it is received exactly as it was 
transmitted. In Urdu Literal and Oral Communication Network the 
news editors in their attempt to over simplify the expressions 
use words or expressions that are unfamiliar to Urdu speakers. 
In some other cases they use words or expressions which may have 
one meaning for the encoder (news editor) and another meaning 
for the decoder (news reader). For example: 
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Incongruent 
Expressions 
Khangiana 
Imadal 
Lafzi jharap 
Evanka Kuanan 
Jadidyana 
Benazir 
Sifar Saat 
Dacca Majduri 
Ladai bandi 
Shuruati aur 
Bedard 
Siasi jamanat 
Zabar dast 
Possible 
Expressions 
Nijikari 
Rabat 
Takrar 
Chahevan 
Jadidkari 
Bemisal 
Waqfa 
Tifl mazduri 
Jang bandi 
Ibtadai marhala 
Beraham 
Siasi giroh 
Zordar 
Gloss 
Privatization 
Relief 
Wordy duel 
Well of the house 
Modernization 
Unprecedented 
Zero hour 
Child labour 
Cease fire 
Begining stage 
Merciless 
Political party 
Wonderful 
Section 11:9 Practical Force in the Language of Urdu Literal and 
Oral Communication Network 
As discussed earlier in one of the section of this chapter 
the practical force is defined as a force highlighting the 
consequence that language manipulator want to bring about. 
Practical force has been used as a tool to communicate 
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messages quite effectively in Urdu Literal and Oral 
Communication Network. The practical force strategy is mainly 
used in directive and problem solving styles of communication in 
Urdu News media. The editorials of the newspapers are marked 
by the directive style of communication where sentences are 
phrased to assert influence on the neewspaper reader. The 
authority centred behaviour of newspaper editors cultivate the 
directive style of expression when practical force occupies a 
prominent position. 
The problem solving style also involves the practical force 
for processing the information about the word. The style is 
characterize by a search for the best alternative expressions rather 
than stale expressions. The Urdu newseditors employing the 
practical force has a largest circulation in Urdu speaking area 
due to the fact that their communication management has become 
very popular among rural masses. The coined expressions with 
which the news are conveyed with newspapers is one of the reason 
of their popularity Many expressions coined by these newspapers 
have stablized and standardized in formal use. A few examples 
are given below. 
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Urdu Expressions used in Literal 
Communication Network 
Gloss 
Iqtisadi taaun 
Takhfife a si ah a 
Jamhuri taqat 
Salamati Kouncil 
Intajami adalat 
Hawai barabari 
Fauji tasadum 
Parlimani hokumat 
Siyasi mushir 
Ibtidae muaheda 
Intekhabi muhim 
Hawai jang 
Siyasi Safir 
Economic Cooperatidn 
Non-armament 
Secular forces 
Security Council 
Administrative Court 
Aerial bombardment 
Armed Conflict 
Parliamentary Government 
Political advisor 
Preliminary treaty 
Election compaign 
Aerial warfare 
Political ambassador 
The introduction of new concepts through in- novated 
expressions does not follow a streotype as it happen with the 
effort of the governmental agencies. Therefore the language of 
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Urdu News media provides a rich data on how a language develops 
new regis ters in the normal course of its use in areas and roles 
in which the speech community had not employed it before. 
Halliday (1974) defines register as "a set of meanings that is 
appropriate to a particular function of a language together with 
the words & structures, which express these meanings. In the case 
of innovat ions and experiences which originate in a speech 
community new expressions arise with native components in the 
form of words , compounds and phrases. The language of Urdu 
Literal and Oral Communication Network which is the media for 
communicating local, national and international event is therefore 
a fascinat ing area to study the processes underlying the 
formation of new expression and styles which are intended to 
bring modern knwoledge within the reach of Urdu speech 
community. The Urdu Literal and Oral Communication Network 
gave a lead in employing the innovative style in the language of 
Urdu Literal and Oral Communication Network as opposed to the 
literary styles which enjoyed the patronage and favour of the 
poets and wri ters . The Urdu Literal and Oral Communication 
Network, in order to efficient!) serve their role as mass media 
had no al ternat ive but to adopt a new innovative simpler and 
effective style. 
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11:9:1 Mechanism of Practical Force 
The language of Urdu Literal and Oral Communication 
Network have employed different mechanisms of practical force 
to make its language simpler, effective and highly 
communicative. 
II:9:l:i Borrowing 
A common mechanism though not a frequently favoured one 
is straight borrowing from English. The Urdu news editors prefer 
these words because of their brevity of form, wider currency and 
pronuncibility. 
English Loan Words Used Expression in Urdu 
Reservations 
Secular 
Commission 
Security Camp 
Conference 
Match 
Supereme Court 
Control room 
Rocket 
Assembly 
Appeal 
Opposition 
Principal 
Meeting 
Party 
Rizarveshan 
Sekular 
Kamishan 
Sekuriti Kaemp 
Kanferens 
Mach 
Suprim Kort 
Kantrol rum 
Roket 
Esembli 
Apil 
Apozishan 
Prinspal 
Miting 
Parti 
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II:9:l:ii Calquing 
The mechanism of calquing create new words or expression 
in imitation of another language. 
Coined Expressions English Expressions 
Kala bazar 
Kala dhan 
Kala din 
Kala rupia 
Hazir dimaghi 
Ghaeb dimagh 
Siah fehrist 
Kala dhanda 
Black market 
Black wealth 
Black day 
Black money 
Presence of mind 
Absent minded 
Black list 
Black business 
The above given examples are cases of literal translation 
of idiomatic phrases in English which have become more 
expressive in Urdu. The association of black with evil have 
resulted in a form of number of Urdu expressioL._. 
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II:9:l:iii Loan Rendition 
Loan rendition is a mechanism in which the model of the 
donor language furnishes only a general limit or semantic cues 
for the reproduction of new conepts in the language of Urdu Oral 
and Literal Communication Network. 
English Expressions Coined Expressions 
Non-Aligned movement Na-va basta tahrik 
Geo-politics Geografiyai Siyasat 
High level meeting Ala satahi miting 
Non-Armament Takhfife aslaha 
Non aggression pact Adm jarihat ka samjhauta 
Non-cooperation 
Anti-inflationary measures 
Adm taaun. 
Afrate zar ke khelaf 
iqdamat 
II:9:l:iv Loan Creation 
The mechanism of loan creation coines expressions which 
are stimulated not by cultural innovations but by the needs to 
match the existing concepts of the language of Urdu Literal and 
Oral Communication Network in a new context. 
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English Expressions Coined Expressions 
Progressive 
Terrorist 
Revolutionary 
Opportuinist 
Sentimental 
Communist 
Selfish 
Testimonial 
Tour 
Taraqqi pasand 
Dahshat gard 
Inqalab pasand 
Maslehat parast 
Raham dil 
Ishtamaliat pasand 
Khud garz 
Sadaqat nama 
Tafrihi safar 
In the examples given above, the meaning equivalence is 
primarily established through the newspaper usage. In Urdu, 
equivalent expressions are dug out of perso-Arabic sources. This 
has been a slow but a steady process in building newspaper 
register in Urdu. 
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II:9:l:v Abbreviation 
The shortening of certain forms of language to reduce the 
time and effort spent on the use both in speech and writing is 
commonly known as abbreviation. Abbreviation is used as one of 
the most effective mechanism of practical force. Urdu newsmedia 
have a tendency to use English abbreviations to communicate the 
message. Despite our efforts we failed to get a coined abreviated 
expression in Urdu News media, however,a list of some of the 
English abbreviated form commonly used in Urdu Literal and Oral 
Communication Network is being given below. 
Abbreviated Form Eipanded Form 
B - Khufia Beuro 
ILO - Baniquami Mazdur Tanjin 
UNO - Idarae Iqwame Mutaheda 
NOC - Sanad Adm Etraz 
OSD - Afsar Barae Faraez Khosusi 
ICAO - Baenul Iqwami Sivil Hawabaz Tanzim 
CBI - Markazi Taftish Biuro 
IMF - Banaqwami Mali Fand 
GNP - Khan Qaumi Paedavar 
ITPO - Tijarti Farogh Ki Hindustani Tanzim 
87 
II:9:l:vi Acronym 
Another most productive mechanism of practical force is 
based on acronyms, a process where words are formed with the 
combinations of initial letters or syllables. Urdu Communicative 
System have directly borrowed this expressions from English. No 
effort has been made to coin its own acronyms, however, some 
of the most frequent acronyms are listed below. 
Acronyms Expanded form 
NATO 
UNESCO 
GAIT 
TADA 
North Atlantih Muakeda ki Tanzim 
Iqwam Mutaheda ki Talimi Saensi aur 
Saqafti Tanzim. 
Amumi Muaheda Barae Tijarat va Mahsul 
Dahshatgardi ke Insdad ka Qanoon 
ISRO 
UNICEF 
Khilai Tahqiq ki Hindustani Tanzim 
Bachon se Motalliq Iqwame Mutaheda ki 
Hagami Fand. 
The above cited examples confirm that the notion of 
intelligibility is sometimes ignored by the newspapers. We can 
attribute simply the lack of in agination and sincere commitment 
towards the language as Raison de Etere, for the betryal of 
intelligibility. The process of comunication can not be deviated 
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from the social context in which the message is communicated. 
The relation of language to the individual speaker can certainly 
be not ignored by the news editors. The process of innovation must 
have a balance between high literary expression and commonly 
understood colloquial expressions. Subtle interplay of linguistics 
& extra linguistic considerations Vis-a-Vis, target audience, that 
are crucial for comprehesibility must be realized by the Urdu news 
editors. 
From the foregoing analysis of the language of Urdu Literal 
and Oral Communication Network it appears that in the process 
of being modernizing at times the language of Urdu newsmedia 
becomes elitist in approach and therefore it moves away from the 
comprehension level of persons who do not have exposure to the 
high variety of Urdu or English language. But a readership survey 
of Urdu Literal and Oral Communication Network totally refutes 
the aforesaid observation. The survey confirms that there has been 
an increase in the acceptance of newly coined expressions. 
- # # / 
STATISTICAL DIMENSIONS OF LEXICAL 
CHOICE IN URDU COMMUNICATION NETWORK 
III.O Language is a device of communication, hence its basic units 
are signals which give meanings. It is these signals which have 
been described by Ferdinand de Saussure (1959), as signs. He calls 
the " s igns" as the building blocks of language. These linguistic 
signs have two important role of signifiant (Signal or Form) and 
signifie (Meaning). 
In this perspective we expect language users to distribute 
signals in accordance with the meaning he signals. In most of the 
cases language users distribute signals very correctly, as a result, 
a signal occurs in human communicative system where it should 
occur due to its relationship with meaning. Thus it is signal 
meaning relat ionship (which Ferdinand de Saussure calls as 
signifiant and signifie relationship) play an important role in 
communicative system. This is why in this chapter the 
communicative pattern of Urdu Oral and Literal Communication 
Network is analysed and determined by analysing its intrinsic 
function. The psycho-biological aspects of these expressions 
reflect the characteristics of those who use it. Human beings have 
various abilities and interest and it is expected that these will have 
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their impact not only on the way the language is manipulated but 
also on the way it is structured. 
Human communicative tools are different from Computers 
and Machines. Human being want a miniraax solution between 
accomplishment and efforts. In other words it can be said that it 
is human nature tomake maximum communication at minimum 
efforts. In Human Communicative System a communicator leaves 
many gaps to be filled in by human intelligence of listener. This 
is one of the best examples in which economy, which is the 
product of human nature, affect communication. 
The length of a word in Urdu media is possibly the most 
striking feature. A word may consist of a single phoneme or a 
sequence of phonemes of considerable magnitude. In management 
of Urdu communication network the length of a word occupies a 
central position. The relationship between length of a word and 
its meaning is yet to be examined by the Scholars. However, the 
frequency of different long and short words in the vocabulary of 
a newspaper do play a major role in communication management. 
A law of permutation clearly gives the presumption in favoiir of 
a greater abundance of long words than of short words. To 
elaborate this point further we may analyse the permutation of 
Urdu polysyllabic and monosyllabic words. As shown in the table 
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below permutation of words with larger number of phoneme will 
be far grater than those with lesser number of phonemes. 
TABLE III:(1) 
POTENTIAL AND ACTUAL NUMBER OF URDU 
MONOSYLLABIC WORDS 
Structure potential actualno.of 
words no.of words 
CWC =C^V = 382X10 = 14440 1517 
CCVC =C^V = 38^X10 = 548720 33 
CVCC =C'V = SS'^ XIO = 548720 336 
Number of Urdu Consonantal phonemes = 38 
Number of Urdu Vocalic phonemes = 10 
A cursory glance at the above table indicates that shorter 
words are more favoured in usage than longer words. As shown 
in the table the potential number of CCVC or CVCC words is five 
lakhs forty eight thousand seven hundred twenty but in actual the 
total number of words is limited to thirty three (33) in CCVC and 
three hundred thirty six in CVCC structure. It further confirms 
that when complexity of the structure of words increases, the 
number of actual words goes down. It highlights the human 
behaviour which opts for a situation when maximum output is gain 
by minimum efforts. 
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The present study focuses on how communicative patterns 
are managed in Urdu Literal and Oral communication network. The 
basics upon which the study focuses : 
(i) The importance and ct ntrality of managing communication 
network, and 
(ii) The structure and functional organization ofliteral and oral 
communicative system. 
The connotation of the word 'management' in the present 
context implies that the oral and literal communicators 
intentionally seek to alter the content and the code according to 
the requirements of communication channel. Thus a proper 
linguistic choice based on the demands of the communicative 
channel is fundamental to smooth and efficient communication. 
To illustrate this point further the data presented in Ahmad 
Hasnuddin's ''Urdu Word CounC (1973) is analysed here. To 
present the pattern of lexical choice in Urdu Oral Communication 
network, the Urdu news bulletin of Doordarshan and All India 
Radio has been recorded and analysed. The result of this statistical 
study is presented in the table below. 
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TABLE HI: (2) 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with ALIF. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 266 66.5 56676 98.65 
Words of larger length 134 35.5 778 1.35 
Total 400 100 57454 100 
Comments on the Table : 
The figure displayed in the table show us in quantitative 
term how the words of shorter length are prefered over the words 
of larger length in the language of Urdu news media. The number 
of the words initiating with alif has 66.5% under the head of 
shorter length which is much higher than the words of the larger 
length. An analysis of the frequency of occurance further support 
our observations. The frequency of occurance of words of shorter 
length has 98.65% which is much more higher than the words 
of larger length. 
The table No. 111.3 analyses the number and frequency of 
occurance of words starting with letter BE of Urdu orthography. 
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As mentioned earlier the number and frequency of occurance 
of these words have mainly been counted from Urdu newspapers. 
TABLE -111:3 
Frequency of occurance of shorter & larger words of Urdu print 
media originating with BE 
No. of words Frequency of 
and its %age occurance 
No^  % No. % 
Words of Shorter length 278 82.24 2294 91.54 
Words of larger length 60 17.76 215 8.65 
Total 338 100 2509 100 
Comments on the Table : 
The numerical examples of the table 111:3 clearly indicate 
the variation in the words having shorter length and the words 
having larger length in the communicative system of Urdu print 
media. The data mentioned in the table 111:3 clearly shows the 
difference between the words having shorter length and the 
words having larger length interms of their occurence and 
frequency. In the table, total number of shorter words beginning 
with be is 278 which has 82.24% of the total. On the other 
hand larger words have only 17.76%. In frequency of occurence 
shorter words have an impressive lead of 82% over larger words 
beginning with be. 
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In the same way Table No. 111:4 again mark the differnce 
between the occurance and the frequency of words originating 
with the letter PE of the Urdu alphabet system. 
TABLE - 111:4 
Frequency of occurance of shorter & larger 
words of Urdu print media originating wiih PE. 
No. of words Frequency of 
and its %age occurance 
No^ % No. % 
Words of Shorter length 155 87.58 1675 93.68 
Words of larger length 22 12.42 113 6.32 
Total 177 100 1788 100 
Comments on the Table : 
The figures of the above mentioned table make it clear that 
Urdu newspaper editors prefer to use the words of shorter length 
instead of words havin larger length. Te news editors of Urdu 
newspapers prefer words having shorter length for easy and 
effective communication. 93.68% of words, which are shorter 
in length gnerally preferred by the news editor whereas only 
6.32% of words having larger length are used in Urdu print media. 
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Table No. 111:5 once again indicates the same trends as 
given in the above mentioned tables. The table presents the 
frequency and number of words starting with the letter TE of Urdu 
orthography. 
TABLE - 111:5 
Frequency of occurance of shorter & larger words 
of Urdu print media originating with TE. 
No. of words Frequency of 
and its %age occurance 
No;^  % No. % 
Words of Shorter length 164 78.84 2333 91.38 
Words of larger length 44 21.16 220 8.62 
Total 208 100 2553 100 
Comments on the Table : 
A close study of the above table indicates the difference 
between the frequency and number of words. The wrods of shorter 
length have the frequency of 91.38%. The percentage confirms 
that words having shorter length are given more preference than 
that of the words having larger length. 
In the table number 111:6 the occurance and frequency of 
words starting with TE of Urdu orthography are presented. The 
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number and frequency of occurance of these words have mainly 
been taken from Urdu print media. 
TABLE - 111:6 
Frequency of occurance of shorter & larger words 
of Urdu print media originating with TE 
No. of w o r d s F r e q u e n c y of 
and its %age occurance. 
No. % No. % 
Words of Shorter length 34 82.92 133 91.09 
Words of larger length 7 17.08 13 8.91 
Total 41 100 146 100 
Comments on the Table : 
The analysis of the above given table make it clear beyond 
any shade of doubt that the words of shorter length having 
91.09% are preferred over the words of larger length. The figures 
indicate that the news editor of a newspaper generally prefer 
shorter words over larger words for an effective communication. 
An analysis of the table 111:7 presents the words and 
frequencies of letter JEEM which provides the information 
presented in the table below: 
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TABLE - 111:7 
Frequency of occurance of shorter <& larger words 
of Urdu print media originating with JEEM. 
No. of words Frequency of 
and its %age occurance 
NoK % No. % 
Words of Shorter length 141 83.92 2364 97.28 
Words of larger length 27 16.08 66 2.72 
Total 168 100 2430 100 
Comments on the Table : 
As shown in the above table the figure clearly indicates 
that with an exception a few usage of multisyllabic structure in 
Urdu print media, the newspapers mostly use the words of 
shorter length. The table indicates that the difference betweeii 
the number of occurance and frequency of shorter words and 
larger words as used in Urdu print media is drastic. 
Table No. 111:8 presents almost similar figures, this table 
again shows the figure of occurance and frequency of words 
originating with CHE of Urdu orthography. 
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T A B L E - 111:8 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with CHE. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 89 89.0 725 95.52 
Words of larger length U 11.0 4.48 
Total 100 100 759 100 
Comments on the Table : 
Variability is calculated by comparing the total number of 
words and its percentage with the frequency of occurance along 
with its percentage. The study of this table reveals the fact 
that words of shorter length are preferred by the Urdu 
newspapers for their easy and efective communicability. 
Adopting a similar pattern of evaluation the occurance of 
words in Urdu print media as given below in the table No. III;9 
clearly reflects the difference of words with shorter length and 
the words with the larger length. The table given below is a 
detailed analysis of the letter HE of Urdu orthography. 
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TABLE - 111:9 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with HE. 
No. of words Frequency of 
and its %age occurance 
No^ % No. % 
Words of Shorter length 67 87.02 661 96.64 
Words of larger length 10 12.98 23 3.36 
Total 77 100 684 100 
Comments on the Table : 
In the above mentioned table one can see the variation in 
usage of shorter and larger words in Urdu news media. The 
comparison of the number and frequency of words of shorter 
and larger length clearly shows that words of shorter length 
dominate in Urdu print media. 
Table 111:10 represents the detailed figures of the words 
starting with the letter KHE of Urdu alphabet system. As figures 
represented in this table is based on the occurance and 
frequency of words used in Urdu print media. 
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TABLE - 111:10 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with KHE. 
No. of words Frequency of 
and its %age occurance 
No^ % No. % 
Words of Shorter length 86 81.91 732 93.96 
Words of larger length 19 18.09 47 6.04 
Total 105 IQO 779 lOA 
Comments on the Table : 
The data given in the table 111:10 gives us similar results 
as given in the earlier few tables. The figure shows that according 
to the number and frequency of occurance of words with shorter 
length have 81.91% and 93.96% whereas words with larger length 
have only 18.09% and 6.04%. 
Following the same pattern of analysis as discussed earlier 
we analysed the figures of number and occurence of words 
originating with DAL. The figures are presented in the table 
below. 
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TABLE - 111:11 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with DAL. 
No. of words Frequency of 
and its %age occurance 
No^ ; % No. % 
Words of Shorter length 146 79.35 1732 93.52 
Words of larger length 38 20.65 120 6.48 
Total 184 100 1852 100 
Comments on the Table : 
The data presented in the table 111:11 indicates that it is 
regular phenomena of Urud print media that the words of shorter 
length are given preference over the wrods having larger length. 
The figures of words with ZAL are given below. 
TABLE - 111:12 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with ZAL. 
No. of words Frequency of 
and its %age occurance 
No^ % No. % 
Words of Shorter length 19 89.48 82 96.47 
Words of larger length 2 10.52 3 3.63 
Total 21 Too 85 Too 
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Comments on the Table : 
The number and percentage presented in the above table 
again indicates that with a few exceptions all most all examples 
go in favour of the words of shorter length. 
Table 111:13 demonstrates figures of words starting with the 
letter RE of Urdu orthography as used in Urdu print media. This 
figures indicate the preference of words used in Urdu print media. 
TABLE - 111:13 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with RE. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 112 85.49 988 95.92 
Words of larger length 19 14.51 42 4.08 
Total 131 100 1030 100 
Comments on the Table : 
The details given in the above mentioned table shows a 
clearcut contrast between the words of shorter length and the 
words of larger length. The preference again goes in favour of 
the words having shorter length with the percentage of 85.49%. 
The frequency of occurence of these words goes upto 95.92%. 
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The table 111:14 presents the analysis of another letter ZE 
of Urdu alphabet as used in Urdu print media. 
TABLE - 111:14 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with ZE. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 33 76.74 3 16 94.07 
Words of larger length 10 23.26 20 5.93 
Total 43 100 336 100 
Comiiients on the Table : 
The data presented in the above table shows that the number 
and frequency of occurence of Urdu short and long words are 
of great difference. The difference between the short and long 
words clearly shows that news editor prefer only those words 
which are shorter in length. 
The table III: 15 contains the figures ofthewrods starting 
with the letter SEEN of Urdu orthography. 
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TABLE - 111:15 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with SEEN. 
No. of words Frequency of 
and its %age occurance 
^ % No. % 
Words of Shorter length 184 86.38 2344 93.76 
Words of larger length 29 13.62 156 6.24 
Total 213 100 2500 100 
Comments on the Table : 
Figures presented in the table 111:16 show that how the 
words of shorter length are preferred over the words of larger 
length in the language of Urdu print media. The number of words 
initiating with SEEN has 86.38% of the total words. The 
frequency of occurance is 93.76% which is much higher than 
the words of larger length. 
The table 111:16 displays the figures of Urdu words starting 
with letter SHEEN of Urdu orthography. 
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TABLE - 111:16 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with SHEEN. 
No. of words Frequency of 
and its %age occurance 
No. % No. Vc 0
Words of Shorter length 90 85.72 406 89.24 
Words of larger length 15 14.28 49 10.76 
Total 105 100 455 100 
• - — - -
C o m m e n t s on the Table : 
The data presented in the table have comparatively similar 
figures as it was seen in earlier tables. The frequency of shorter 
length of words is 85.72% with the words of larger length is 
14.28%. The frequency of occurance is 89.24% and 10.76%. The 
difference shows that the words of shorter length are given 
preference over the words of larger length. 
The table 111:17 given below deals with the letter SAAD 
of Urdu alphabet system. 
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TABLE - 111:17 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with SAAD. 
No. of words 
and its %age 
No. % 
Frequency of 
occurance 
No. % 
Words of Shorter length 34 85.0 302 93.21 
Words of larger length 15.0 22 6.79 
Total 40 100 324 100 
C o m m e n t s on the Table : 
The examples of the Urdu words as given in the above table 
clearly shows the variation in the words of shorter length and 
the wrods of larger length on the basis of their number of 
occurance and frequency. 
The table III: 18 presents the figures of the words beginning 
with the letter TO of Urdu orthography as used in Urdu news 
media. 
108 
TABLE - 111:18 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with TO. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 29 78.38 293 87.99 
Words of larger length 21.62 40 12.01 
Total 37 100 333 100 
Comments on the Table : 
According to the result of this figure as presented in the 
table 111:18 indicates that for an easy and effective 
communication news editors of Urdu newspapers usually prefer 
words of shorter length. 
The table 111:19 shows the frequency of words s tar t ingwith 
the letter AEN of Urdu orthography as used in Urdu newspapers. 
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TABLE - 111:19 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with AEN. 
No. of words Frequency of 
and its %age occurance 
NcK % No. % 
Words of Shorter length 72 84.71 442 91.33 
Words of larger length 13 15.29 42 8.67 
Total 85 100 484 100 
C o m m e n t s on the T a b l e : 
A cursory glance over the table makes it clear that the 
occurance of words of shorter length are given priority over the 
words of larger length. 
The table 111:20 presents a detailed figure of words starting 
with the letter GHAEN of Urdu alphabet system as used in Urdu 
print media. 
TABLE - 111.20 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with GHAEN. 
No. of words Frequency of 
and its % a g e occurance 
Words of Shorter length 
Words of larger length 
Total 
No. 
27 
14 
41 
% 
65.85 
34.15 
100 
No. 
122 
31 
153 
% 
79.79 
20.26 
100 
no 
C o m m e n t s on the Table : 
The figure presented in this table is slightly different from 
the figure as presented in the earlier table. The use of 
mult isyl labic words are relat ively increased upto 34.15% and 
20.26%. However, the percentage of words of shorter length is 
much more higher than those words having larger in length. 
Table 111:21 presents the figure of occurance and frequency 
of words originating with the let ter FE of Urdu orthography. 
TABLE -111:21 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with FE. 
No, of words Frequency of 
and its %age occurance 
No ;^ % No. % 
Words of Shorter length 83 86.46 380 92.23 
Words of larger length 13 13.54 32 7.77 
Total 96 100 412 100 
C o m m e n t s on the Table : 
The data mentioned in the above table shows that the news 
editors prefer to use only those words which are shorter in 
length instead of thsoe words which are larger in length. 
/ / / 
A similar view of analysis of word frequency & their 
occurance are given below in the table 111:22. The analysis is 
based on the material coUeted from the various newspapers of 
Urdu language. In this table we propose to analyse the words 
starting with the letter QAF of Urdu orthography. 
TABLE-in:22 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with QAF. 
\ o . of words Frequency of 
and its %age occurance 
' e > ' 
No. % No. % 0
Words of Shorter length 63 82.84 369 92.25 
Words of larger length 13 16.16 31 7.75 
Total 76 100 400 100 
C o m m e n t s on t h e Tab le : 
An analysis of the above table makes us realize about the 
high frequency of occurance of the words of shorter length. 
Here again occurance of shorter words is much higher than the 
occurance of larger words. 
Table 111:23 given below contains the figures of the words 
starting with the letter KAF of Urdu alphabet as used in Urdu print 
media for the purpose of communication. 
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TABLE - 111:23 
Frequency of occurance of shorter & larger words of Urdu 
print media originating wi th KAF. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 180 90.0 13858 99.58 
Words of larger length 20 10.0 59 0.42 
Total 200 100 13917 100 
Comments on the Table : 
The figure presented in the table shows that the words 
having shorter length beginning with the letter KAF has 90%. 
An analysis of the frequency of occurance further support our 
observations. The frequency of ocurance of words of shorter 
length has 99.58% which is much more higher than words having 
larger length. 
The table 111.24 also deals with the data related to the 
words of Urdu print media originating with the data GAF of Urdu 
alphabet. 
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TABLE - 111:24 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with GAF. 
No. of words Frequency of 
and its %age occurance 
No^ % No. % 
Words of Shorter length 111 90.01 297 91.67 
Words of larger length 11 9.99 27 8.33 
Total 122 100 324 100 
Comments on the Table : 
The figure presented in the above table shows that words 
of shorter length have higher frequency of occurance in 
comparision with the words larger length. Furtermore frequency 
of occurance of shorter words have 90.01% which again is much 
higher than the percentage of words of larger length. 
The table 111:25 indicates the frequency and number of words 
originating with the letter LAAM of Urdu orthography used in 
Urdu print media are given below. 
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TABLE - 111:25 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with LAAM. 
No. of words Frequency of 
and its %age occurance 
No^ % No. % 
Words of Shorter length 75 93.42 994 99.11 
Words of larger length 5 6.58 9 0.89 
Total 80 100 1003 100 
C o m m e n t s on the Table : 
A cursory glance on the figure presented in the above table 
clearly shows that the words of shorter length have much more 
frequency of occurance in comparison of the words of larger 
length used in Urdu print media. 
Table 111:26 presents the frequency of words starting with 
the letter MEEM of Urdu alphabet system. 
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TABLE - 111:26 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with MEEM. 
No. of words Frequency of 
and its %age occurance 
No^ % No. % 
Words of Shorter length 310 81.36 3364 88.53 
Words of larger length 71 18.64 436 11.47 
Total 381 100 3800 100 
C o m m e n t s on the Table : 
The analysis of the figures presented in the above table 
indicates similar contrast among the words of shorter length and 
the words of larger length. The difference is again ver\ 
significant as it confirms our hypothesis that the words of shorter 
length are preferred in Urdu print media. 
In a language every letter of the alphabet has its own 
importance. Under the table 111:27 we will analyse the words 
starting with the letter NUN used in Urdu print media. 
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TABLE - 111:27 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with NUN. 
No. of \vords Frequency of 
and its %age occurance 
No^ ^ % No. % 
Words of Shorter length 99 90.83 1920 96.68 
Words of larger length 10 9.17 66 3.32 
Total 109 100 1986 100 
C o m m e n t s on t h e T a b l e : 
Overall assessment of the figure given above in the table 
again attest our hypothesis. 
The table 111:28 covers the words originating with the letter 
WAVV of Urdu orthography. The data is based on words used in 
Urdu print media. 
TABLE - 111:28 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with WAVV 
No. of words Frequency of 
and its ^^age occu rance ' 
No. % No. % 
Words of Shorter length 52 ^)2.86 13^)4 99.01 
Words of larger length 4 ^).17 14 0.99 
Total 56 100 UOS 100 
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C o m m e n t s on Table : 
The difference between the number of words and the 
frequency of occurance is extremely higher in the words of 
shorter length than the words of larger length. 
The analysis of words originating with the letter HE{small) 
of Urdu alphabet system is presented below in the table 111:29. 
TABLE - 111:29 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with HE(Sniall). 
No. of words Frequency of 
and its %age occurance 
No^ % No. % 
Words of Shorter length 46 93.88 4359 99.45 
Words of larger length 3 6.12 24 0.55 
Total 49 100 4383 100 
C o m m e n t s on the Table : 
Following an established trend result of the present table 
is almost same. The analysis clearly shows the occurance of 
words of shorter length is much more higher than the words of 
larger length. 
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The figures presented in the table 111:30 is based on words 
starting with the letter YE of Urdu orthography used in Urdu 
newspapers. 
TABLE - 111:30 
Frequency of occurance of shorter & larger words of Urdu 
print media originating with YE. 
No. of words Frequency of 
and its % a g e occurance 
No. % No. % 
Words of Shorter length 18 78.26 1403 98.32 
Words of larger length 5 21.74 24 1.68 
Total 23 100 1427 100 
C o m m e n t s on t h e Table : 
The figures presented in the table clearly show that the 
words of shorter length have 78.26% and 98.32% which is much 
more higher than the words of larger length. This indicates that 
it is regular phenomena of any Urdu dail ies which used to give 
more emphasis on mono & bisyllabic word than the use of 
mult isyl labic structure in the language. 
A consol idated figure of all the let ters is presented below 
in table No. 111:31, to show the high frequency of occurrence of 
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the words of shorter length in Urdu literal communication 
network. 
TABLE - 111:31 
Consolidated Number and Frequency of Urdu mono and 
polysyllabic words in Literal Communication Network 
Number ofwords Frequency of occurrence 
No. %age No. %age 
Monosyllabic 3065 82.65 100858 97.33 
words 
Polysyllabic 643 17.35 2757 ^ 2.67 
words 
Total 3708 100 % 103615 100 % 
C o m m e n t s on t h e T a b l e : 
As expected the frequency of monosyllabic words which 
are written with the help of fewegraphemes and allographs is 
higher than that of the poly syllabic words which are written with 
additional graphemes. The overall ratio of mono syllabic words to 
their poly syllabic words i approximately l/4th. This high ratio 
is indicative of the preference given to words with shorter lenngth. 
The general favouring of the words written with fewer number of 
graphemes is thus established. 
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To determine the number of occurrences of each word, each 
occurrence of that word is taken as a ' token ' . Each group of 
identical token is called a ' t ype ' . When we determine the number 
of occurrence of each word type, we usually express it as a 
percentage of the total number of tokens. In a passage of one 
thousand word tokens we might find hundred occurrences of the 
word 'SiyasaV ' po l i t i e s ' , ten percent of the total passage. Such 
a percentage value is referred to as the relative frequency of 
occurrence of the particular word type, The number of different 
words divided by the number of total words is a measure of the 
diversi ty in a sample and is called '"Type Token Ratio (TTR)". 
In one text we may count fifty thousand tokens and find five 
thousand types. The TTR for their text will be ten. 
Various factors effect TTR for example, it is influenced by 
the mode of communications. Oral communicative system has a 
smaller TTR than those most written text. Keeping this in mind 
we analysed the data of oral text to find out the impact of word 
length on code choice. 
Table No. 111:32 propose to analyse the consolidated figures of 
Urdu monosyllabic and polysyllabic words of oral communication 
network. 
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TABLE 111:32 
Consolidated number and frequency of Urdu Mono and 
polysyllabic words in Oral Communication Network 
Number ofwords Frequency of occurrence 
No. %age No. %age 
Monosyllabic 2855 60.49 150285 68.77 
words 
Polysyllabic 1865 39.51 . 68256 ' 3 1 . 2 3 
words 
Total 4720 100 % 218541 100 % 
C o m m e n t s on the Table : 
The figure presented in the above table attests the hypothesis 
and indicates only partial skewing against a poly syllable words 
in oral communication network. However, CVC structure remain 
the most frequently used syllabic. It further attests that we prefer 
syllables in which consonants and vowels alternates. The sixty 
(60) most commonly used ' t ypes ' make up about seventy percent 
(70 %) of our spoken words tokens and fifty five percent (55%) 
of those we write. In other words we do not need many different 
words to communicate orally. In Urdu the lengthy words occur less 
frequently. In short as word length increases, frequency of 
occurrence decreases. 
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In Urdu literal communication network not only use short 
word frequently but also tend to abbreviate a long word when it 
comes to be used very frequently, for example, 
Urdu E x p r e s s i o n s A b b r e v i a t e d Engl ish Express ions 
Navabasta Tehrik N A M 
Markazi Taftish Beuro C B I 
Idarae Iqwame Mutaheda U N O 
Afsar Barae Faraez Khususi O S D 
Baenul Iqwami Mali Fund I M F 
Baenul Iqwami Mazdoor Tanzeem I L O 
As in the news headings like C B I ko Tehqiqat ka hukm, 
IMF aur Roos maen 6 arab dollar key qarz per muaheda etc. 
This trend is not found in oral communication network. The text 
analysed for the present study further confirm that the news 
presenter prefer to read out Urdu expressions like Navabasta 
Tehrik, Markazi Taftish Beuro, Baenul Iqwami Mali Fund etc. in 
the news heading such as Revolutionary Socialist Party (R S P) 
Devegoda ke sath, Mutaheda Muhaz (UF) aur Kangress ke 
darmiyan bat cheet, Aaj se SAARK vaziron ki kanfarens. etc. 
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The oral communication network is successful in bringing 
the news minute after minute and therefore, oral communicative 
systems carry an impact much deeper and more durable than that 
of any other channel of communication. The reach and power of 
oral communication network have been the subject of several 
studies which provide clear evidence of the impact of oral 
communication network. 
Television which is a part of oral communication network 
has firmly and clearly established itself as the most powerful and 
the most popular medium of communication for information. It 
addresses the eyes and the ears both at the same time. Its 
marvellous ability to bring to its viewer actual texture, colour 
and motion has over shadowed the role of language in 
communicating the massage. Seeing the most people is believing 
and television as one of the major segment of oral communication 
network unfolds the events visually. However, television and radio 
failed to capitalize the power of language. The economy of 
expressions observed in print media is not fully exploited in oral 
communication network. The biggest failure of Doordarshan's 
Urdu news bullet in is its style of presentat ion. The 
appropriateness of a particular communication style depends on 
the intent of the sender, the expectations of the receiver, and the 
requirements of the settings in which the message exchange occur. 
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The language used in the news bulletin of All India Radio also does 
not fully exploit the trends noticed in literal communication 
network. However, the news bulletin of B.B.C. and Voice of 
America do provide ample examples of linguistic manipulations. 
The competence in communication in these channels provide 
glaring examples of professionalism. The term communication 
competence means here a persons ability to know how to say the 
right thing to a right person in the right place at the right time. 
It is a mutual understanding of the rule and role of social 
interaction. The social reality agreed by members of the 
community play major role in traditional judgments of 
communication competence. The linguistic manipulations and the 
impact of the length of the word can be viewed keeping the 
following generalization in mind; 
(i) The sender must have access to signals and symbols within 
the receiver's framework of knowledge, 
(ii) The sender must have the linguistic capabilities in order to 
arrange the signals and symbols comprehensive to receiver, 
(iii) The sender must have information processing skill including 
perceptual accuracy to communicate effectively, 
(iv) The sender must have the accurate awareness of the culture. 
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society and communication context in which the message 
will be transmitted, and 
(v) The sender must have creativity and linguistic manipulation 
capacities so that the receiver has minimal opportunities to 
develop cognition congruence with the source. 
It indicates that the concepts of communication competence 
establish a continum between those can not and do not perform 
as expected, and those who can and do perform as required. It 
further indicates a competent communicator exploit language at 
its best within a given system. 
III.33 Lexical Choice 
Other than the psycho-biological factors the discourse 
coherence also play an important role in lexical choice. Thus, the 
degree to which a communicator coins his own expressions carry 
a host of implications for the person in the interaction. 
Communication management concerns the establishment of easy 
and smooth pattern of communication. A lexical item with less 
frequency of occurrence may effect the establishment of easy and 
smooth pattern of communication. The tables presented earlier 
clearly indicate how often each of the item in collective sample 
is used. It further indicate that Urdu literal and oral 
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communication network used some of these fast number of word 
more frequently than others. It also gives an idea that our 
communicative system do not need many different words to 
dissiminate informations. The present statistical analysis provide 
ample clue of the fact that the function words of the Urdu are 
mostly the monosyllabic however, the longer function words are 
used less frequently than the shorter function words. Content 
words in Urdu which are longer than Urdu function words are also 
guided by this principles. 
A historical development of these words further confirm 
that more an Urdu word is used, the shorter it becomes. A research 
studies carried carried out by Diver (1993) Azim (1979) and Fatihi 
(1979) attests our hypothesis. 
TABLE 111:34 
Historical Evolution of Urdu Monosyllabic Words 
Sanskirt 
Ksetra 
Kerm 
Viksha 
Vashp 
Prakirt 
Khetta 
Kamme 
Vikkhl 
Veppa 
Urdu 
Khet 
Kam 
Vikv-
Vap 
Gloss 
'field' 
'work' 
'beggry' 
'Vapour' 
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C o m m e n t s on the Table : 
As shown in the table the historical evoluation of Urdu 
words confirm our hypothesis that frequently used words become 
shorter in length. As represented above most of the bisyllabic 
words of Sanskirt have changes into monosyllabic words in Urdu. 
As discussed by Hawes & Solomon (1951), the monosyllabic 
words are recognised and perceived faster. In their experimental 
studies Howes and Solomon observe that a word that occurs once 
per million words requires about five hundred mili second while 
a word that occurs 100000 times per million needs only 50 mili 
second to be recognised at 90 % accuracy. The usual interpretation 
of these observation is that high frequency words are more readily 
evolved in a problem situation because they are relatively high in 
the subjects response hierarchy. In short high frequency results 
in form of familiarity that is important for recognition memory. 
To summarize, we may say the different aspects of statistical 
structure of language, influence, message processing. The first is 
the relative frequency of verbal elements. The study indicates that 
the literal communicators prefer elements that require least effort 
to write. They devise code system in such a way that frequently 
used items become simpler. This trend is not very much noticeable 
in oral communication network. However, the relective frequency 
of verbal elements influence speech processing system of 
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decoders profoundly. The relative frequencies of these words 
strongly affect areas of communication behaviour. Words with 
high frequency are perceived, memorized, and guessed faster and 
more accurately than unfamiliar words. The present study further 
confirms that a word that occurs once per million words requires 
about five hundred million seconds, while a word with high 
frequency needs only fifty mili second to be recognised by the 
decoder. In other words frequently occurring elements are easier 
and faster to process than infrequently occurring elements. 
-/v^ 
P S Y C H O L I N G U I S T I C D I M E N S I O N S OF W O R D 
M E A N I N G R E L A T I O N S H I P S 
IV : 1. Indian Theories of Word Meaning 
The idea that word meaning is an image of object has a 
long history. It was a part of Indian philosphical activity, the 
Indian phi lospher Bharatrihari s tar ts his philosphical 
explorations with the discussion of word meaning relationship. 
He conceieve language not as a string of dead syllable but as 
an act. Language gets its life by being used by the humanity 
in their exchange of thought and experssion. Bharatrihari 's 
veiws the word meaning relationship interms of causali ty (Kare-
Karna vhav) his notion of Samjna and Samjin is commonly 
translated as "name' and "named". It is usually believed that 
word as Samajna is used to signifie some object or event 
external to our mind. In this sense word and meaning have a 
relation of "designate" and "designated". Understood in this 
sense word meaning relationship can be viewed as casual. It is 
mords that bring to the mind of hearer the idea of the object. 
This idea of the object causes the use as well as the choice 
of words in case of the speaker. According to Bhartrihari there 
is a relationship between the word and the speaker ' s intention. 
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It is a relat ionship of casuality; that is the speaker 's intention 
to communicate which initiates his speech. Thus there is a 
relat ionship between cause and effect between the elements of 
wordforms and speaker 's intention. In this sense the intention 
of the speaker is a part of the network of factors that help us 
to understand the notion of linguistic communicability. 
The theoretical framework presented by Bharatrihari was 
completly a new way of handling the words or shabada. It is 
embodied in Bharatrihari 's treatise entitled "'vakyapadya^ As per 
the title this word should have been on words and sentences 
instead it explored a full fledged philosphy of word meaning 
relat ionship. This is evident from the outline Bharatrihari 
himself offers about the scope of the subject matter of 
vakyapadya He specifies eight topics coming within the fold 
of his study. They are : 
(i) Meaning determine through analysis, 
(ii) Given or state meaning conveyed through the sentence, 
(iii) Linguistic form that figures in grammatical derivation. 
(iv) Linguistic form that are to be analysed , 
(v) Cause effect relationship between the intention of 
the speaker and the utterance, 
(vi) The relationship of capability between the forms of Speech 
and the meaning. 
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(vii) The relation that lead to merit, & 
(v i i i )The relation that bringout communication. 
The list of topics clearly indicates that Bharatrihari 's 
interest is not confined to the rules and forms of language, 
rather it aims a depth analysis of the concepts of language and 
meaning. We have every reason to believe that Bharatrihari 's 
'•Vakyapadya is a comprehensive treatise on word meaning 
relationships. 
Bharatrihari derives his philosophical inspiration from 
Patanjali 's Mahahhashya. Patanjali identifies himself as Shhd 
Parmanta. Here the term has broader connotation, where he 
gives importance to word. In one of his explanations Patanjali 
observes that "we are analyist of language, for us, what the word 
presents is our only way of knowing". In other words Patanjali 
claims that we understand facts and objects through words only. 
This statement should be taken as the basic presupposit ion of 
Bharathari 's approach to philosiphical explorations. For him, the 
limit of the language is the limit of the reality. Bharatr ihari 's 
way of unfolding what the words present is both insightful 
culminating. He understands the World in terms of words, the 
nature of objects and exsis tence in the World according to him 
is determined by how we recognize it. Cognition is determined 
by word impregnanted concepts . Without the use of linguistic 
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elements concepts can not be formed. Therefore, as a conclusion 
it follows that object, their cognition and linguistic experssions 
about the affair of the World are dependent on the one and 
unitary linguistic principle, Shabda Tattva it shows that he 
studied the concept of language at two different levels. 
(i) language viewed as an act 
(v\) language viewed a prmciple 
At the level of act word functions as a communicative tool. 
So we undertakes an elaborate analysis of the elements involved 
in the act of linguistic communication. At the prinicple level the 
concept of language and word served as a metaphysical principle 
through which he attempts to explain the phenomeonal world. 
Brartihari is concerned with areas common with what has 
been discussed by classical Indian systems. Almost all the 
Indian theorists analyse the word meaning relat ionship, World-
Word relationship the primacy of either word meaning of the 
sentence meaning and the different dimensions of meaning. 
However, Bharatrihari 's method of approaching word meaning 
relationship, is entirely different from others. He presents the 
entire gamut of human understandings by analysing the word 
meaning relationship (Patnaik,1993). 
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IV : 2 Western Theories 
In the Western philosophy, the problem of word-meaning 
relationship has been discussed from two different angles. There 
are some Western philosophers who have preferred to handle the 
concept of meaning in an abstract way. Meaning as a concept 
is isolated from the level of its concrete realm of use. On the 
other hand another group of scholars have explored the 
significance of the concept meaning from the functional point. 
IV:2: (i) Essentialism 
The essentialistic approach to word meaning relationship 
to explain the particularities and temporalities of the universe. 
In case of word-meaning relationship, the serach for some 
sementing force that conserve as the principle of unity for the 
diversities of our linguistic expressions. They explain the 
concept of meaning with two basic presuppositions: 
(i) Meaning like other concepts is a class name, which can 
be defined through the identification of some common 
characterstics. 
(ii) The essence of meaning must be epistemologically 
independent at the level of practice, i.e., the actual 
employment of meaningful autterance. 
134 
In the light of these two presuppositions, the essentialistic 
approach to wrod-meaning relationship can easily be divided 
into two models. 
(A) Refrential Model : Meaning defined in terms of reference. 
(B) Ideational Model : Meaning defined in terms of ideas. 
IV :2 : (i) (A) Refrential Model : 
The refrential theorits believe that the meaning of a word 
consists of what it refers to. This way of defining meaning is 
based on a desire to understand how our language is connected 
with the things of the world. In this model the word stands for 
a thing, a quality, an event, or a person. The dominance of 
physicalism to some extent lends support to the view that 
meaning can be attached to the reference alone. It was J.S. Mill 
who influenced the referential theorists. According to him "the 
samllest unit of meaningful experssion is a word and the words 
function as names" For him meaningful words must have 
reference and if the reference are not traceable in the world of 
existence then they should be looked to some entities. 
However, a new logical dimensions to the refrential model 
was added by Russell. He thinks that a logical analysis of 
language to explain the role reference is needed. Russell and 
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Wittgen Stein stick to the refrential model but they only 
replaced ordinary names by logical proper names. The logical 
anlaysis offered by Russell is neat and rigorous where as the 
ordinary language is too diversified to be bound by such a neat 
logical picture. 
Another radical form of refrential theory surfaced during 
1930. This theory was advocated by the logical positivists. In 
their well known verifiability criterion of meaning,they sugests 
that a statement in order to be meaningful must be verifiable. 
But they subsequently realised that all statement are not 
verifiable. 
IV : 2:i (B) Ideational Model 
The ideational model on the other hand believes that words 
do not understand for objective reference but for ideas. The 
ideas may be psychological or logical in nature the British 
empricists Locke advocated that meaning can be identified with 
psychological entitites. For him the primary unit of language 
is a word and a primary unit of thought is an idea, and therefore, 
he beleives that the words must stand for ideas. 
Hume another idealist reduces thought in its ultimate 
analysis to image. Words are associated with image and this is 
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the basis of determining the meaning. So the essence of meaning 
is identified with the mental state that a word Calls for. These 
ideas directly or indirectly refer to the sense impression or sense 
datum that we get from the perceptual world. This model fails 
to establish word-meaning relationship because there are many 
words which are not accompanied by mental images. 
The logical explanation of meaning in terms of ideas 
comes from Bradley. He categorically states^ the ideas of 
meaning.According to him ideas are pure abstract and universal. 
The logical condition of our judgement reveals that everything 
has two aspects : the substantive part and the predicate part. 
Bradley calls the substantive part as that of a judgement which 
stands for the subjects. The predicate part is the content of 
judgement. The ideal content or the meaning is the one and the 
whole, a complex totality of qualities and relations. Every 
judgement is the part of this whole. It is not just a relation 
between two particular ideas i.e. subject and predicate. 
IV : 2 : (ii) Non Essentialism 
The non-essentialism approach to word meaning 
relationship declares that meaning does not represent an 
essence. It is rather futile to fix a defenition for meaning 
because it is not the name of an initiative concept but a 
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function. So to understand the true-notion of meaning we must 
see it in use. The non-essentialistic approach to word meaning 
relationship views language as an act of communication, and 
meaning is a question of vercability and applicability in diverse 
human situation. The true nature of language can not be 
unrevealed in terms of strict structural rule and ideal language. 
Wittgensteins, later philosopher shifts its attention to the 
functional and pragmatic aspects of language. He successfully 
shows that our language does have multiple function and forms. 
Meaning can be determined in various ways depending on what 
activity is intended to be performed by its use and the context 
of its use. There are a multiple form of language and multiple 
ways of decoding their meanings. 
This new way of approaching the meaning initiated many 
new theories each highlighting one or other aspects of 
communicative role of meaning. Most prominent among them are 
Grice's and Austin's theories. Grice in his paper entitled 
"Meaning" brought into focus the role of speaker and the 
importance of intention in the communication of meaning. 
Austin showed the different levels of act in the performance of 
communication. He very explicitly shows the distinction 
between the meaning which is the prepositional content of the 
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utterance and the force which reflects the speaker's intention 
in uttering a statement. 
These discussions reveal that human life and experience 
is multidimensional and accordingly word meaning relationships 
too have multiple facets. So criteria of meaningfulness be put 
into a straight jacket of an uniform definition. Each form has 
it own rule for acquiring meaninfulness. The logic of 
understanding one form of language can not be. applied to 
understanding the significance of another form of language. 
IV : 3 Linguistic Theories 
This section proposes to analyse the linguistic theories 
related to word meaning relationships.Linguists have two 
different traditions with respect to the meaning of meaning. The 
Bloomfieldian school adopt the sociological type of defnition 
of meaning. Bloomfield defined the meaning of a linguist form 
as "the situation in which the speaker utters it and the response 
which it callsforth in the hearer". Bloomfieldian defemtion 
expresses discouragement as to the linguists ability to handle 
the word meaning relationship. 
On the other hand some linguists like Joos (1915), Harris 
(1951) have sort a definition of meaning within their own 
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methodology, defining meaning in terms of the total liguists 
contexts within which a given sign appears. 
It shows that the meanings of meaning serve to define the 
relationship of signs to other signs in the message matrix,, and 
are independent operationally of both the sociological situation 
behaviour matrix and psychogical situation behaviour matrix. 
IV:3:(i): Semantic Differential 
An attempt to formulate an objective and scientific 
measure of meaning was made by Osgood (1954), and his 
associates . Osgood in his first ever objective and scientific 
study of word meaning relationship made an attempt to quantify 
meanings in terms of what he called " the semantic differential". 
Semantic differential is a technique which was mainly deigned 
and developed by Osgood in 50s.In this technique subjects are 
asked to locate various stimulous words on a seven point scale 
anchored at either end by a pair of bi-polar term such as truth-
false,good-bad etc. To each of the seven positions these scales 
we arbitrarily assign a digit. These digits may be either 
1,2,3,4,5,6, and 7 or +3, +2, +1, 0, - 1 , -2, -3 , . For most of 
the methematical treatment to be described, the choice "here 
makes no difference, the set from +3 to -3 has that heuristic 
advantage of fixing and origin in the centre of the semantic space 
which corresponds to the neutral four position in the scale. 
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Semantic differential technique,is a very scienific way of 
getting at a certain type of information and therefore we may 
call it a highly generalized technique of measurement. This 
technique is adoptable to the requirements of each research 
problem to which it is applied. The application of this technique 
to human communication problem is very striking. The meaning 
of a word in ordinary speech is influenced in context of other 
word with which it occurs speakers select expressions to change 
meaning in direction and desire degrees and thus they expand 
the discriminatory, power of communicative system. In this 
technique if two words are found to lie at the same point, this 
does not mean that they have the same meaning. What is 
suggested, however is that subjects attitude for effective feeling 
towards the two words is similar. Thus the semantic differential 
technique allows for a measure of comnotative aspects. 
IV III : (ii) Feature Theory 
The idea of that core meanings of words can be broken 
down into separate, components or feature having dominated a 
great deal of the theoretical & experimental work in lexical 
semantics. The central idea here is that the basic meaning of 
a particular lexical item can be specified atleast partially and 
perhaps exhaustively in terms of an independent set of features. 
The importation of the distinctive feature methodology laid to 
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the evolution of componential analysis for such lexical^ clases 
as kinship terms. Componential analysis is also applied to other 
categories of words. The feature theory orientation in lexical 
semantics was inspired by Katz and Fodor (1963), Katz and 
Postal (1964), and Chomsky (1965), who treated words as a 
bundles of distinctive features. Some features are semantic while 
the others are grammatical and others are selectional, for 
example, the English word/girl/can be analysed in terms of such 
feature as + animate, + human, + female, + young, + common. 
+ countable, + noun. 
In this list the inherent semantic component of animacy. 
humaness, relative age, & sex would appear to the universal, 
to the core meaning of the word in the sense that the meaning 
of /girl/ in any language would presumably involve these 
features. Certain other features such as countable and 
commonness tend to be more language specific, since all 
languages do not observe these distinctions in their Grammar. 
These proposed features for lexical classes are treated as binary 
so that a form is merged with either plus or minus for a given 
feature. The more features shared by a set of words the more 
closely related they are semantically. 
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It is a clear in a feature analysis of lexical item that 
different kinds of features are needed for different parts of 
speech. Thus a feature like human is important for nouns. It 
bears little relevance for adjectives or Verbs. Similarly, the 
distinction between action & state verb has little relevance to 
noun. 
If the feature approach to the core meaning is the right 
track there should be a Universal set of semantic features which 
participate in the statement of possible co-occurances of lexical 
items across languages. 
Exhaustiveness of meaning is possibly a problem for a 
theory of semantics. If the core of meaning is defined in terms 
of the universal set of semantic features, this will permit the 
formation of natural classes. One obvious advantage of such 
natural calsses is that they permit easy statement of selectional 
restrictions. In practice, however, linguists usually do not push 
the feature analysis to this extent. 
In feature theory in order to know a concept we must extract 
the relevant features, but to recognize relevant feature, we must already 
know the concept of the word and therefore the viability of feature 
theory of lexical semantics is yet to be settled. 
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rV : 3 (iii) Semantic Field 
This approach of lexical semantic also hold that the core meaning 
of the word is at least impart a function of the properties it shares 
with o'ther related words. This approach has much in common with 
the feature theory. It assumes that related words participate in a 
semantic field whose properties and dimensions are defined to a greater 
extent by the members of the set themselves. This view assumes that 
the meaning of a lexical item is a function of the meaning relations 
obtaining between that item and other item in the same domain. 
The development of the notion of a semantic field has been 
influenced both by theoretical works in linguistics, Fillmore (1969) & 
Katz (1972), and by experimental work in Psychology, Fillen Baum 
& Rapoport (1971). The theoretical aspects of filled theory tend 
themselves reality to feature analysis although the specific feature 
suggested to field theory tend to be derivated from the set of items 
under investigation. Field theory examines the differences among the 
members of a class. The experimental methodologies used to explore 
semantic field are similar to those used in the semantic differential. 
In their extensive research on the nature of the Subjective lexical 
Fillem baum & Rapoport (1971), asked what kind of mental 
organization speaker impose to related words. They examined the 
following nine semantic domains : 
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(i). colour terras (ii) kinship terms (iii) pronouns (iv) emotion names 
(v) prepositions (vi) conjunctions, (viii) verbs of possession (viii) verbs 
of judging, and (ix) evaluation terms. In their research subjects were 
asked to construct a graph with linkages among members determined 
by percieved closeness of meaning. In the other task subjects were 
presented with all possible pairs of words in the set and were asked 
to select the pair most similar in meaning. This pair was given score 
of one then the next most similar pair given the score of two & thus 
all the pairs were rated. The techniques of multidimensional scaling 
and hirarchical cluster analysis were used to analyse the data.. 
The proceedural methodology indicates that field theory studies 
subjects judgement of relative similarity.Unlike feature theory the 
semantic field approach does not use binary features. It rather seeks 
to discover the basic dimensions in terms of which the members of 
a set are organised. The relative proximity of words in the space gives 
an indication of their perceived similarities. 
IV : 3 : (iv) Prototype Theory 
Another approach to lexical semantic is prototype theory. This 
approach to word meaning relationship was championed by Rosch 
(1973, 1975, 1977). She maintains that a feature theory is simply 
inadequate as a psychological representation of the concepts. She argues 
further that some defining properties are more silent than others. 
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According to the prototype theory a given semantic category is mentally 
structured in terms of shares attributes. Some members of a category 
are judged to be closure to the prototypic member and therefore are 
better representatives of that category than others. 
Rosch hypothesizes that the most prototypic members of a 
category are those with the most attributes in common with other 
members and with the least in common with the members of other 
categories. She and her collegues argue that the use of distinctive 
feature for the specification of categories does not provide an accurate 
picture of how such categories are mentally represented. Therefore, 
they proposed that a notion of family resemblance is a fast more 
acccurate and realistic characterization of the mental representation of 
such categories. This approach involves both functional and physical 
attributes. The concept of prototypes has a strongly intutive appeal 
which at times underscores the physical and functional factors. Thus 
from a conceptual point of view this approach helps in treating the 
distinction among members of a given sets. 
To this point, we have examined a varities of linguistic 
approaches to the study of word meaning relationship and have seen 
several factors emerging as important to the analysis of word meaning 
relationships. The most important among these observations is that the 
meaning does not reside in words but in the language users who imbue 
words with meanings. 
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IV : 4 : Word Meaning relationship in Communication Network 
In communicative system the word meaning relationships are 
established by the masses according to the specific symbolic 
environment. Such a concept may suggest a totally diverse word 
meaning relationship for people exposed to different symbolic 
environment according to their social structure, social status, education, 
occupation and sex. This concept indentifies word meaning relationship 
as more of a process as multivaluable dynamic interplay of numerous 
factors. In the present context "meaning" is treated more as a property 
of the receiver than the message. Bordenave (1972), argues that the 
receiver of a message is not a blank page on which we can write our 
messages but a living being whose believes, attitudes and values grow 
out of his own experience. The receiver interprates the messages 
according to his own meaning. In other words he interprates the 
messages according to his own symbolic environment. Thus in 
communication it is the symbol of the message and not the message 
itself which is transmitted. It shows that in a communicative system 
what is transmitted depends entirely on the recepients perception of 
the symbol. As messages become more complex or less routinized, the 
possibility of symbols being understood in one way by the sender and 
in many different ways by the various recievers is vastly enlarged. This 
observation is indicative of the fact that such a practical conclusion 
can be derived from these conclusions for an effective communication. 
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The first conclusion is that, to be successful in communication, a sender 
must understand the values and biases of many different recipient. 
Second, the word meaning relationship becomes totally arbitrary in 
communicative system because a sender may use entirely different 
symbols to convey simliar meanings to different audiences. Finally, the 
different recipients perception of any particular set of symbols is 
usually affected by the extent to which those recipient may be involved. 
In this context it may be useful to think that the process of 
communicating a message and the word meaning relationship are 
usually affected by the sender's perception of the reciever. 
In this context the receiver who is a media audience become very 
important in establishing the word meaning relationship. Media 
audience in present scheme is not a conventionalized crowd but an 
aggregate of persons who are readers, listners, and viewers of differnet 
media channels. However, this collectivity of Media audience is not 
collected together at one place. They become a conventional group only 
because they get engaged in common act of reading, listening, or 
viewing. Media audiences read the messages of the media, and 
negotiates its various meanings in terms of their personal experience. 
In this process they accept or reject the open and the latent layers 
of meanings. In establishing the word meaning relationship media 
audiences generally do not interact with media messages as a mass 
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but as a family, a cultural group or a social class. Thus, the word-
meaning relationship in communicative system can not be established 
unrelated to their audiences. 
In communicative system, observation, induction, and deduction are 
used to establish the word meaning relationship. However, observation 
does not establish the truth of general proposition. For example, in 
the news headline like; 
"Kangress himayat jari rakhhegi" 
Congress will continue to support 
"ghaza patti me do bom dhamaka" 
Two bomb explosions in Gaja Patti, 
The general observation does not fully establish the truth of 
general proposition. This leads to the question; how one would go about 
testing their truth by observation ? No procedure can give a definite 
answer. In this way the meaning of a word in communicative systems 
will be directly related not just to observations but to "agreements" 
about what specific observation to make. It should be pointed out here 
that even in the most common place situation agreements on what 
observations to make become necessary if the meaning of an utterance 
is to be established by observations. It seems a simple matter to test 
the proposition such as : it is "raining" or it is "sunny" outside by 
looking out of the window but this is only if people agree on relating 
on v^hat they observe to the word "raining or sunny. Here too. 
149 
abmiguities may arise, for example; a line between raining drizzling 
and showering may be hard to draw. If it is important to decide on 
the truth of an utterance, more refined observations are needed 
alongwith an agreement on just what they should be. From the above 
examples it has been established that words appearing unambiguous 
turn out to have a variety of possible meaning. In communication 
management the most common place utterances have propositional 
function rather than propositions. The media expressions like "green 
revolution" - harit karanti or Sabz Inqalab may turn into a false 
proposition if the denotation of "Golden Crop" is taken into 
consideration. Strictly specking "Green - hara - or Sabz" too have a 
variety of meanings. But the purpose of distiguisting proposition from 
propositional function is not pedantic here spilliting rather it is to make 
meaning as clear as a particular context demands. 
In human communicative system a grammatical meaning of a 
sentence become more important. This view can easily be established 
by comparing the meaning of the two clauses "the boy loves the girl" 
and "the girl loves the boy". The lexical item in the two clauses are 
indentical, however, the differences in the semantic description of the 
two can easily be shown by reference to the syntactic function assigned 
to each item. It is commonly said that a word has a meaning whereas 
a sentence is meaningful. Keeping this in mind psycholinguists and 
linguists concern with understanding the pattern of communication. 
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agree, that the interpretaion of grammatical meaning is important in 
communication studies. That is in determining what is meant at any 
one point in communication, an interprater rely on schemata or 
interprative frame based on grammatical and lexical knowledge. Such 
interprative frame enable interprator to distinguish among permissible 
interprative option. It helps in deciding the word meaning relationship 
and to assign weight to each segment of the message . In human 
communicative system, we listen to a group of communicator and 
without understanding actual words get a fairly accurate ideas of what 
the talk is about. In doing this we as a listener rely on our knowledge 
of symbolic values attached to message segments. It further shows that 
tyfication reflected in schemate are the foundations of the practical 
decoding practices. Our human communication informations are 
verablized. Under such condition reliance on typified schematic 
knowledge to establish word meaning relationship to sort information 
becomes irrelivant. A detailed examination of every segment of message 
from word to sentence may not help in filterning the information.. 
It indicates that there is a need for socio-psychological theory 
of word meaning relationship, which may account for the communicative 
function of the linguistic variability. Since communication is 
interacting, such a theory must ultimately draw its basic postulates from 
what we know about interaction. It must account for the fact that being 
able to interact effectively means some sharing. It concernes the 
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discovery of unstudied connection between perception of surface 
linguistic signs and interpretation, and therefore attempts to develop 
a theoretical framework highlighting speakers reliance on the recipient 
knowledge of Grammar, of norms of appropriateness. 
rV : 5 Psycholinguistic Analysis of Semantic Relatedness of 
Expressions used in Urdu Oral and Literal Communication 
Network. 
The term 'Semantic Relatedness" possibly refers to conceptual 
spheres which is directly or indirectly connected with the theory of 
semantic field which was first put forward by Professor Jost Trier of 
Munster, Westphalia. The semantic field theory is described as Neo-
Humboldtian because some of its ideas infact traces back to Wilhelm 
Von Humboldt's Linguistic docterine. 
According to him each language should be looked upon as an 
organic whole different from all the rest and expressing the 
individuality of the people speaking it. These ideas were blended in 
the field theory with some of Ferdinand de Saussure's strueturalists 
principles where he defines language as an organised whole whose 
elements delimit each other and derive their significance, that is their 
value from the general framework in which they are placed. 
Some isolated attempts have been made from time to time to 
study the mechanism of conceptual sphere but no detailed, experimental 
study was undertaken untill it was crystalize in the term 'Semantic 
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Field' by G. Ipsem. In Ipsem's formula, the structure of Semantic Fields 
embodies a specific philosophy and scale of value. Stephen Ullman 
(1972) illustrates the role of semantic field in the organization of our 
expriences by citing an example of a concrete sphere where man is 
faced wdth a continum which he has to divide up and arrange in some 
sort of orderly pattern of colours. Each language classifies colours in 
its own ways. The relativily of colour distinction helps to expalain 
the term 'Semantic Relatedness'. The same can be said about kinship 
terms which may also serve as an example. Other than the coristant 
relationships such as father, mother, son, and daughter, the diversity 
of expressions can easily be observed. 
Though the field theory has been strongly criticised from various 
quarters, the importance of its theoretical framework in the development 
of semantic studies can not easily be ignored. It has succeeded in 
introducing a truely structural method into linguistics. It also helps in 
formulating problems which would otherwise have passed unobserved. 
Keeping its relevance in mind we designed a Semantic Relatedness Test 
(SRT) for the present study. 
In Semantic Relatedness test words commonly used in Urdu Oral 
and Literal comminication network were paired together from the point 
of view of the degree of similarity of meaning to establish the semantic 
relatedness of the lexical items. 
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IV :5:(i): Aims and Objectives 
The purpose of this psycholinguistic test is to demonstrate the 
degree of semantic relatedness among set of hundred (80) pairs of 
words. The need for such a study is all the more important as we are 
aware that there is a dearth of sociolinguistic enquiries in the language 
of Urdu mass media. Since communication management is assuming 
a great significance in the social life of the people the systematic study 
of semantic relatedness of expressions used in Urdu Media is a task 
that needs to be undertaken not only for integrating the fragmented 
data but to facilitate the development of future research in this field. 
rV : 5: (ii): Field Procedure 
A psycholinguistic analysis means interpretation and genealization 
about the linguistic perception of the subject. This analysis is based 
on empirical reality which is obtained by collecting data. The data 
collection is based on methodology which may be defined as the 
principle of organized investigation. 
In any such research the identification of the study group is the 
first move that helps to define or delimit the area of study. For the 
present study the identification of study area was the first hurdle that 
needed careful handling. This hurdle were every Urdu knowing person 
stood an equal chance of being included as a potential study unit was 
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overcome by a process of careful selection, where by all those persons 
were excluded from the study who : 
a. did not subscribe Urdu Newspapers, and 
b. did not read Urdu Newspapers. 
This markedly narrow down the choice. Since the study also 
aim to compare the reactions of male and female subjects, female 
subjects were given equal importance. Since this study was taken up 
in the campus of Aligarh Muslim University, Aligarh, nine hundred 
forty six (946) boy and girl students from a total of one thousand (1000) 
subjects were selected as a subject for the study. Out of these nine 
hundread forty six students, seven hundred eighty three (783) were boys 
and one hundread and sixty three (163) were girls. 
The main part of the data was collected by administering a pre-
coded questionnaire for the purpose of limiting the whole gamut of 
responses to specific alternatives provided for each set of question. 
The questionnaire was designed specifically with a view to meet the 
requirements of Semantic Relatedness Test (SRT). It was pre tested on 
a group of universit>' students. In the light of the responses recorded 
appropriate modification were made, but the basic form remained the 
same in the final version. The basic form consisted of two sections. 
155 
The questions in section 'A' of the questionaire related to the 
general background of the respondents, their life styles, their 
educational background, their newspaper reading habits, their choice 
for news bulletin. Each of these questions had a number of alternatives. 
The responses were coded as per the requirements of a computer. 
The section 'B' was specifically designed with the purpose of 
determining their concept of semantic relatedness. This section which 
was, as a matter of fact, semantic relatedness test had a list of 
instructions to follow. For example, the respondent were asked to 
consider each pair of words from the point of view of the degree of 
similarity in meaning. They were further asked to arrange this similarity 
on a scale from 1-4, using the descriptions below as guide. 
1. No connection whatsoever in meaning between the two words. 
2. Probably a connection of meaning between the two words. 
3. A Connection in meaning between the two words. 
4. A clear and unmistakeable connection in meaning of two words. 
Thus these two sections formed a cohesive whole of one 
questionnaire. The content and wordings of the questions were carefully 
worked out and written in simple language for the sake of clarity. 
IV : 5 : (iii) Administering Qestionnaire and Analysis and Interpretation. 
The bulk of the informations were collected by distributing 
questionnaire to the selected sample of one thousand respondent. The 
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respondent were explained the purpose of the study and were asked 
to record their responses in the appropriate box by putting a cross mark 
(x). the respondent were contacted in the classes, canteens, and hostels, 
infact, where ever it was possible to locate them to assure maximum 
accuracy, the respondents were neither left alone nor allow to talk or 
exchange ideas. As the prospects of the study appeared to be immensly 
appearing to the respondent in general administering questionnaire did 
not pose any serious problems. 
Once this initial work was over the questionnaires were finally 
edited and made ready for the computers. Since computerization of the 
data entails expertise in data processing, the services of the system 
analyst were procured to handle the programme. The entire data was 
personally fed to the computer for processing, and computer listing 
was obtained. 
rV : 5 : (iv) Socio-econuiiiic background of the Respondent 
The socio economic background of the respondent provide a 
general understanding of the respondents. The major social background 
characteristics selected for the study were the respondent's age, sex, 
residence, religion, educational background as well as the duration 
of their stay in Aligarh. It also focus on the language that respondent 
generally spoke among friends and in different domains of life. In 
addition their newspaper reading habits was also explored which 
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provided the information on their habit of newspaper reading, and TV 
viewing. Informations were also gathered on the type of newspapers 
prefered by respondents and the reason for selecting the specific 
newspaper. All these provided an insight into the social milieu to which 
the respondent belong. 
Apart from describing the social composition of the respondents, 
the study also provided data on semantic relatedness of expressions 
used in Urdu oral and literal communication network. It reflected, 
which pair of words ranked high in the semantic relatedness scale and 
which ranked low. 
TABLE IV : (i) 
Sociological background of the Respondent 
Age Group Scale Number Percentage 
15 — 18 
18 — 20 
20 — 25 
25 — Above 
300 30% 
200 
400 
100 
20% 
40% 
10% 
Total 1000 100% 
>ex Numbei Percentage 
Male 
Female 
Total 
650 
350 
65% 
35% 
100% 1000 
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Stay 
A -
B -
C -
D -
Total 
in Aligarh 
Over 1 Year 
Over 5 Years 
Over 10 Years 
Over 20 Years 
Communcation Pattern 
(i) 
(ii) 
(iii) 
(iv) 
(V) 
(vi) 
(vii) 
(viii) 
(ix) 
(X) 
(xi) 
(xii) 
(xiii) 
Total 
Urdu/Hindi 
English 
Tamil 
Telugu 
Gujrati 
Marathi 
Assamese 
Bengali 
Punjabi 
Bhojpuri 
Maithli 
Avadhi 
Maghi 
1000 
Number 
150 
500 
250 
100 
1000 
Number 
650 
110 
20 
25 
20 
15 
15 
55 
10 
30 
22 
18 
10 
100% 
Percentage 
15% 
50% 
25% 
10% 
100% 
Perentage 
65% 
11% 
2.0% 
2.5% 
2.0% 
1.5% 
1.5% 
5.5% 
1.0% 
3% 
2.2% 
1.8% 
1.0% 
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Use of Commuiiiction Network 
Urdu 
English 
Both 
Total 
Residecne 
Hostelers 
Day Scholers (NRSC) 
Total 
Religion 
Muslim 
Hindu 
Christian 
Sikh 
Jain 
Total 
States 
Punjab 
U.P. 
Bihar 
Assam 
A. P. 
M.P. 
W.B. 
Delhi 
Maharashtra 
Total 
Number 
244 
476 
280 
1000 
Number 
630 
370 
1000 
Number 
580 
240 
140 
30 
10 
1000 
Number 
162 
260 
250 
50 
100 
35 
55 
60 
28 
1000 
Percentage 
24.4% 
47.6% 
28% 
100% 
Percentage 
63% 
37% 
100% 
Percentage 
58% 
24% 
14% 
3% 
1% 
100% 
Percentage 
16.2% 
26% 
25% 
5% 
10% 
3.5% 
5.5% 
6.0% 
2.8% 
100 
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Description of the Table 
A close examination of the table in respect to the variables of 
age, religion, state, residence, reveal that an overwhelming majority 
of the respondents were between the age group of 20-25. Most of them 
were Muslims as compared to the other religion. Majority of these 
respondents were hostelers and belonged to a region which is rightly 
called by L.M. Khoobchandani (1995) as the HUP (Hindi, Urdu, 
Punjabi) region. 
The data also reveal that over 63 % of respondents were staying 
in Aligarh for more than five years as compared to 15% of those whose 
duration of stay in Aligarh was less than 2 Years. 25 % reported the 
period of their stay over 10 years. The table, therefore, revealed that 
the majority of the respondents were staying in Aligarh for over five 
years. 
Nearly 65 % respondents stated that they converse in Urdu with 
their friends while 11 % respondents converse in English, 20 % of 
the respondents converse in other languages such as Bhojpuri, Bengali. 
Assamese, Maithli, Maghi etc. among friends. 
In class rooms 97.6 % of the respondents speak in English and 
only 2.4 % use Hindi/Urdu for class room communication. The table 
indicates that Urdu is the major language spoken among friends while 
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English occupies the position of a major language in class room 
situations. 
In the eight section of this table the figures related to the use 
of communication network have been presented. The data of the table 
reveal that 42% of the respondents prefer Urdu communication network 
as compared to only 3 % of those who use English communication 
network 15 % reproted that they use both English Urdu communication 
network. On the basis of the above it is clear that the majority of 
respondents prefer Urdu communication network. 
The factors presented in the table No. IV (i) one can analyse 
further in this study assuming that thier impact may not influence their 
responses to semantic relatedness tests very much. 
The section 'B' attempts to understand and analyse the 
conceptualization of word-meaning relationship as understood by the 
respondents. It also attempts to explore the semantic relatedness as 
understood by the respondents. 
The respondents were specifically asked to make judgements on 
a set of 80 pairs of words. The respondent's task was to evaluate the 
80 pairs of words in terms of semantic relatedness. Their responses 
are presented in the table below. 
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TABLE IV:(ii) 
SEMANTIC RELATEDNESS SCALE 
Words Related to 'Communal Rights' 
SCALE Word pair 
1 
Tasadum • 
Tasadum • 
Tasadum • 
Tasadum • 
Fasaad -
Fasaad -
Fasaad -
Ladai -
Ladai -
Hangama 
• Fasaad 
• Ladai 
• Hangama 
• Jhagra 
• Ladai 
Hangama 
• Jhagra 
Hangama 
Jhagra 
- Jhagra 
50 
10 
300 
350 
25 
75 
— 
100 
400 
— 
140 
170 
— 
— 
90 
200 
150 
5 
20 
100 
26 
— 
700 
100 
Max. Total 0000 1000 
35% 
1000 
40% 
1000 
70% 
Comments on the Table: 
According to the data presented in the table IV:(ii) it is clearly 
indicated that the word pair [Ladai - Jhagra] is semantically most 
related than any other pair of words. According to the semantic data 
collected from the informants goes in favour of [Ladai - Jhagra]. 70% 
respondents has given preference to the word pair [Ladai - Jhagra] 
while 40 % given to [Tasadum - Fasad] and 55 % goes in favour of 
the word pair [Fasad - Tasadum]. While the remaining pair of word 
according to respondents is semantically less related. 
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TABLE : IV : (iii) 
Word related to 'Militancy' 
Word pair : 
1 
Dahshatgard-Miijahid 
Dahshatgard-Intehapasand 
Dahshatgard-Shiddatpasand 
Dahshatgard-MUitant 
Mtijahid -Intehapasand 
Mnjahid - Shiddatpasand 
Mujahid -Militant 
Intehapasand-Shiddatpasand 
Intehapasand-Militant 
Shiddatpasand-Mihant 
2 
-
370 
— 
70 
160 
100 
-
300 
-
1000 
37% 
SCALE 
^ J 
-
-
90 
— 
200 
-
170 
-
530 
10 
1000 
53% 
4 
-
-
-
— 
650 
150 
80 
-
120 
-
1000 
65% 
Comments on the Table: 
According to tUe semautic relatedness scale, the result of the table 
IV(iii) clearly shows that the word pair [dahshatgard - mi/itanr] has clear 
and unmistakable couuection in meaning of the two words. 53% respondents 
prefered the word pair [intehapasand - shiddat pasand] as seuiauticaUy more 
related while 37% respondents are of the opinion that probably there is 
connection of meaning in the word pair [dahshatgard - intehapasdnd\. 
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TABLE : IV : (iv) 
Word related to 'Enquiry' 
Word pa i r : 
1 
Tehqiqat-Daryaft 
Tehqiqat-Chhanbeen 
Tehqiqat-Puchhtachh 
Tehqiqat-Enqtiiry 
Daryaft - Chhanbeen — 
Daryaft - Puchhtachh — 
Daryaft - Enquiry 
Chhanbeen-Puchhtachh — 
Chhanbeen-Enquiry 
Puchhtachh- Euquiry — 
Total 
2 
100 
150 
— 
400 
— 
150 
— 
200 
— 
— 
400 
40% 
SCALE 
3 
— 
100 
— 
250 
— 
— 
" 
600 
— 
50 
600 
60% 
4 
25 
800 
— 
50 
" 
25 
— 
100 
— 
— 
800 
80% 
Comments On the Table: 
According to the semantic relatedness scale, the results of the 
table Ill(iv) clearly shows that the word pair [tehqiqat - chhanbeen] 
is semantically most related. The 80% of the respondents are in openion 
that [tehqiqat - chhanbeen] is semantically most related than any 
other pair of words. The second choice goes in favour of the word 
pair [chhanbeen - puchhtachh]. Around 60% of the respondents gave 
their opinion in favour of [tehqiqat - daryaft], while 40% gave their 
opinion in favour of [tehqiqat - inquiry]. 
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TABLE : IV : (v) 
Word related to 'Sorrow' 
SCALE 
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Ranj - Afsos 
Ranj - Diikh 
Ranj - Mala/ 
Ranj - Gham 
Afsos-Dukh 
Afsos-Maial 
Afsos-Gham 
Dukh-Malal 
Gham-Dukh 
Malal-Gham 
300 
250 
100 
100 
90 
— 
150 
— 
100 
50 
— 
60 
— 
50 
— 
150 
100 
— 
550 
50 
80 
700 
70 
— 
— 
50 
— 
_^ 
Total 300 
30% 
550 
55% 
700 
70% 
Comments On the Table: 
According to the Semantic relatedness scale the responses 
presented in the table IV(v) clearly indicates that the word pair [ranj 
- gham] has clear and unmistakable connection in meaning of the two 
words. 70% respondents preferred the word pair [ranj - gham] a§ 
semantically most related, while 55% respondents are of the opinion 
that there is a connection in meaning of the word pair [gham - dukh], 
and 30% respondents gave their opinion that probably there is a 
connection of meaning in the word pair [ranj - afsos]. 
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TABLE : IV : (vi) 
Word related to 'Suspension' 
Word pair : SCALE 
1 2 3 4 
Mansukh karna-Todna — 50 
Mansukh karna-Radd karna — — 200 800 
Mansukh karna-Barkhast karna — 90 
Mansukh karna-Bartaraf karna — -- 125 50 
Todna-Radd karna — 250 
Todna-Barkhast karna — 60 
Todna-Bartaraf karna — — — 100 
Radd karna- Barkhast karna — — 600 
Radd karna- Bartaraf karna — 100 
Bartaraf karna - Barkhast karna — 450 75 50 
Total ~- 450 600 800^ 
45% 60% 80% 
Comments On the Table: 
Following the same pattern of analysis for semantic relatedness 
scale, it is clear that 80% of the informants gave their opinion for 
the word pair [mansukh karna - rad karna] as semantically .most 
related. While around 60% are of the opnion that word pair [rad karna 
- barkhast karna] are more related according to the meaning and 45% 
are in favour of the word pair [bartaraf karna - barkhast karna] as 
semantically -related. 
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Word pair : 
Dhara -
Dhara -
Dhara -
Dhara -
Anasir -
Anasir -
Anasir -
Halqa -
Halqa -
Haleef -
Anasir 
Halqa 
Haleef 
Mohaz 
Halqa 
Haleef 
Mohaz 
Haleef 
Mohaz 
Mohaz 
TABLE : IV : (vii) 
Word related to 'Group' 
S C A L E 
1 
100 
200 
50 
450 
100 
100 
750 
100 
50 
100 
25 
900 
75 
Total 450 
45% 
750 
75% 
900 
90% 
Comments On the Table: 
The percentage of the responses presented in this table is slightly 
different from the responses as given in the other tables. The word 
pair [anasir - halqa] has given preference by the 90% respondents. 
They consider this pair as semantically most closely related. 
Considering the responses for the next related pair which indicates that 
75% respondents are in favour of [dhara - halqa], while only 45% 
of the respondents are in fa%our of words [anasir - mohaz]. 
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TABLE : FV : (viii) 
Word realted to 'I'nrest' 
Word pair : SCALE 
Tattul-Bohran 
Tattul-Jodtod 
Tattnl-Uthalpiithal 
TattuJ-Mimjamid 
Bohran- Jodtod 
Bohran- IJthalputal 
Bohran- Miinjamid 
Jodtod - Uthalputhal — 
Jodtod - Miinjamid 
Uthalputah]-Miinjamid — 
Total 
50 
" 
100 
" 
450 
60 
50 
200 
50 
40 
450 
45% 
— 
" 
50 
200 
— 
75 
— 
600 
75 
— 
600 
60% 
--
700 
— 
150 
~ 
100 
— 
50 
— 
— 
750 
75% 
Comments On the Table: 
The responses gathered from the informants for the different 
word pairs related to Political Unrest shows that the word pair [taattul 
- jortor] have a clear and unmistakable connection in meaning with 
the 70% responses. Whereas 60% respondents are of the opinion that 
there is a semantic relation in the word pair [jortor - it thai pnthal]. 
While only 45% respondents gave their opinion regarding the word pair 
[bohran - jortor] that probably there is a connection in meaning. 
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TABLE : IV : (ix) 
Word related to 'Leadership' 
Word pair : SCALE 
Qayadat-Rehnuma 
Qayadat-Lidar 
Qayadat-Sarbarah 
Qayadat-Rehbar 
Rehnuma- Lidar 
Rehnuma- Sarbarah 
Rehnuma- Rehbar 
Lidar - Sarbarah 
Lidar - Rehbar 
Sarbarah - Rehbar 
Total 
100 
75 
" 
25 
50 
50 
" 
400 
200 
100 
400 
40% 
50 
150 
100 
— 
600 
" 
75 
— 
25 
— 
600 
60% 
850 
100 
" 
— 
25 
— 
— 
25 • 
— 
— 
850 
85% 
Comments On the Table: 
Variability is calculated by comparing the responses gathered 
from the respondents and its percentage on the basis of semantic 
relatedness scale. The word pair [qayadat - rahnuma] has been treated 
by the 85% respondents as semantically most related. 60% respondents 
are of the opionion for the word pair [rahnuma - lidar], whereas only 
40% responses are in favour of the word pair [lidar - sarbarah]. 
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COMMUNICATION MANAGEMENT AND ITS 
IMPACT ON MESSAGE EFFECT 
V.O The purpose of this chapter is to present a theoretical analysis 
of Message Effects within the domain of structural relations and 
meaning relat ions. There are of course, numerous avenues for 
accomplishing this task, however this study restricts itself to analyse 
considerat ions to make strategic decisions about the content, style, 
and medium of messages produced to achieve certain effects. This 
chapter is about research and theory on the structural relations and 
meaning relat ions that cohere messages into discursive constructions, 
as that is informative about message effects. The pertinent sections 
of the chapter , respectively, are as follows : (a) Mental Model and 
Message effect (b) Premises about Message effect (c) Structural 
Relation in Discursive constructions (d) Meaning Relations in 
interact ions 
Section V. 1. Mental Model and Message Effect 
The process of commuuicatiou focuses on the delivered message 
and the product ion of messages for del ivers . Hence, the 
communication research must be centrally concerned with the message 
as represented by the communicator. Any definition of communication 
does not underplay the role of seiuh'r and receiver of the message. 
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hence every definition of messages within a system of communication 
must be concerned with the messages as received. The questions 
about the effectiveness for comprehension persuation, or recall are 
questions about the message as received. It claims that to establish 
the norms of "message effect" the receipt of message is more 
important to communication studies. Therefore the first task of a 
theory of messages is to study how messages are represented by the 
communicator. 
The second assumption is that messages are information-dense 
in an objective sense. That is, the stimulation of the visual auditory 
and other senses per unit time is very high even in ordinary social 
encounters where message are not designed for maximum effect. We 
present these assumptions only because of the implications they carry 
The first implication is that the representation of the messages 
is an insoluble problem. Communication research indicates that 
certain problems are central to the study of human communication. 
These include the problems of comprehensibility, recallibility, and the 
effects of messages on at t i tude, beliefs and opinions. 
The second assumption in combination with the first assumption 
implies that people can not process the full complexity of information 
present in message and hence must use certain heuristic devices to 
handle the density of information. These heuristic devices ma\ 
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operate at the sensory, attentional, and perceptual levels. The 
evidence for the existence of such heuristic devices is very strong. 
For example, the receivers of the message lose the linguistic format 
of the messages very soon after hearing or reading the content, but 
retain the essential meaning of the message for a long. 
The next implication is that text models of messages are 
strikingly different from mental models of messages. If one accepts 
the assumption that messages are too information dense to process 
completely and that the receiver of the message must use some 
simplifying heurist ic on them, then one can not escape the claim that 
a representat ion of the message that is isomorphic with the message 
preserves too much of the complexity that the receiver try to escape. 
The solution to the complexity problem is to discoxer and to 
postulate a set of homomorphism that people use in representing 
messages to themselves. In other words the solution is to discover 
the mental models used in the psychological representations of 
messages. The scholars who have worked on these lines observe that 
when ability and motivation are low. then the receiver of the message 
presumably use other simplifying heuristic devices as their cognit i \e 
responses. In such examples message is reduced to a simple distal 
cue that allows the receiver to respond to the communication without 
the expenditure of much cognitive energy. The effect of the message 
is based upon a hypothesized combination rule pulling together the 
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various components of the message. The combination rule is crucial 
because under some circumstances all that will be left as the mental 
representation of the message will be its effect. In cases where no 
on-line judgement is made, the later judgements are related to memory 
of the message couteut. In these cases, the mental model of the 
message is crucially important because retrieval of the information 
from memory for the purposes of predict ing judgements depend upon 
what is held in memory. In cases where judgements is on line, the 
memory for items in the message seems to be unrelated to judgement. 
The message ' s effect in this case is predicted significantly by the on 
line judgement , which in turn, is determined by the combination rule 
for features of the message. It shows that successful theories of 
message effects will need to be sensitive to several matters. 
Coming to the factors that alter the way in which audiences 
respond to messages, we observe that these factors are : 
(i) The differential reaction of part icipants and observers. 
(ii) The character of the contrived messages. 
(ii) The use of restricted message channels. 
In each case the study of mental models can be radically 
affected by an inappropriate choice or a choice whose implications 
are not well understood. Thus the methods one uses to study mental 
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representations can have a significant effect on the type of mental 
representation that results. It is imperartive that we become aware 
of the impact of these methodological choices on the possible 
substantive conclusions. 
The classical approach for studying "message effects" is to 
formulate messages differing on some dimensions of interests, control 
for potentially confounding variables. In effect the role is that of an 
observer of the message as opposed to that of a participant. This 
difference is not problematic unless theorists borrow from message 
variable research using observers to formulate theoretical 
propositions about the perceptual and behavioral responses of 
interactants. The assumption of course is that findings using 
observers as receivers applicable to interactants as well. 
However, the research in this area indicates that this 
assumption is highly suspectable for several reasons. For example the 
nature of information available to observers is often qualitatively 
different from the information monitored by participants. Observes 
generally have access to only the speech of the participants. 
Participants not only perceive behaviour but also have access to 
feelings, thoughts, and relational considerations, given past 
experiences with these or similar partners. Because of differences in 
their roles and in available informations actors and observers tend 
to attribute behavior to situational and dispositional factors. 
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Due to this difference in perspect ive and communicative 
responsibili t ies part icipants and observers may produce different 
cognit ive, affective, and behavioral responses to the same message. 
Several studies have reported few significant correlations between 
par t ic ipants and observer 's at tr ibution of similar messages. Studies 
in this area (Allen 1974, Street 1985), have indicated that the same 
message features may elicit different relational and personal 
inferences from the percept ions of observes relative to those of 
par t ic ipants . For example, par t ic ipants usually evaluate their partners 
significantly more favourably than do observers. 
Indirect evidences also implicates participant observer response 
differences to similar messages. Receivers hearing audio tapes or 
reading transcripts have rated speakers with lexical diverse messages 
as more communicatively competent and effective, than those 
producing redundant messages. However among participants low 
lexical diversity has been linked to judgements of perceived influence 
in stimulated juries. 
Thus there are ample evidences that indicate that observers and 
part icipants differ in their processing of message. These evidences 
further indicate that they (observers and participants) differ in their 
responses to similar communicative messages. 
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The notion of message acceptance or preference ranges also 
serves as a useful heuristic device for examining potential mediators 
of the width and range of the message. For example, contextual, 
personal, and relational factors can influence what message levels 
interlocutors deem appropriate and the range of acceptable messages. 
Thus receiver may prefer some message levels in one context but 
different levels in another context. For intimate topics, relatively slow 
speech is more acceptable, if not preferred than relatively fast speech. 
In informal conversations moderate speech rates are more 
appropriate. Personal characteristic of the receiver may also mediate 
preferences for message levels. It shows that the construct of 
acceptance or expectancy ranges may be a useful concept not only 
for explicating the effects of message extremes but also for explaining 
the impact of messages in natural discourse. Thus, a promising 
avenue for further research is the study of situational personal and 
relational factors that determine the content and scope of message 
preference regions. 
In communication studies, it is easy to see that the less 
information available to receivers, the greater the likelihood that the 
information that is available will influence receivers responses. For 
example, in a message text with less information the receiver of the 
message will be influenced by the vocal style. In message texts with 
increasing informations the vocal cues are likely to assume less 
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importance. Keeping these facts in mind we may argue that message 
variable research should employ a functional approach. A functional 
approach is preferable because in communication process , meanings 
and intentions are grounded in contextual considerations. 
Section V:2 . Methodo log ica l Issues in the S tudy of Message 
effects and Message c o m p r e h e n s i o n . 
Communication research today has its roots in a number of 
academic t radi t ions and disciplines. Therefore, it is hardly surprising 
that communication research as an empirical science encompasses a 
number of different foccuses and perspectives. How do messages 
influence the distr ibution of knowledge, people ' s atti tude and 
behavior, the social change, the policies of government and the social 
institution are just a handful of the type of issues explored in 
communication research. Such diversity in the nature of the variables, 
scholars have labelled communication as variable field. This diversity 
in the focus of communication research has brought both problems 
and benefits to the field. The wide range of concerns embodied by 
communication science has probably served as an obstacle to the 
construction of any single theoretical perspective that might shape 
times served as a vehicle to inspire cross fertilization in research 
perspectives across the field's different subdomains. 
The purpose of message effect research is ultimately theory 
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development. If the primary purpose of research can be said to be 
the construction of theory, then it can also be said that the primary 
purpose of method is to help, build, test expand and refine. The 
theor ies established earlier. Even a cursory examination of research 
published is recent years reveals a dearth of studies in which message 
comprehension is the main dependent variable. This is possibly due 
to the fact that earlier s tudies designed to explore the relationship 
between message comprehension and attitude change frequently 
resulted in inconsistent findings. Many times attitude change was not 
found to be related to recall of arguments presented in the message. 
The inability of message comprehension variables to predict attitude 
change consistently may have discouraged communication researchers 
from examining message comprehension and message effect. 
Our understanding of a message depends on our understanding 
of the world around us, including various variable and non variable 
communication inputs. The ability of a receiver to understand the 
act ions, texts and messages produced by others does not arise solely 
from these inputs themselves, rather the receiver must have requisite 
knowledge about the physical and sociaJ world iu order to 
comprehend meaningtu.ly act ion, texts and message. Wunout sue, 
IMC! 
necessarily comprehensible. This 
knowledge actions „„d ...essage „ a y be perceivable b „ , ' Z 
assumption raises the interesting 
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of events they have never experienced before. If relevant knowledge 
is necessary for understanding sense data then how can one acquire 
the requisite knowledge for understanding a unique situation. 
Psycholinguists working in this area provide answer to this paradox 
with theory of reminding. They suggest that persons understand new 
situations by finding similarities between the new situation and 
general features of s i tuat ions that are available in long term memory. 
As consequence, the new situation may remind persons of similar 
situations they have witnessed in past, thus providing them with a 
basis for understanding the present unique situation. 
However, the assumption that comprehension of the world 
arises from the interact ion of incoming data with existing knowledge 
is not fully endorsed in some quarters. Gibson (1966-1979) argues 
that the physical environment provides information to which 
perceivers must attend themselves so that they can behave adaptively. 
These scholars reject the idea that incoming information must be 
corrected by a cougnitive system in order to achieve more veridical 
representation of the world. They assert that the construct of memory 
is not necessary to explain the facts of perception. 
If the basic assumption that comprehension is the joint product 
of incoming data with existing knowledge is accepted, at latest two 
implications about the nature of "message effect" follow. First as 
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noted earlier, old studies of persuasion, and atti tude change were 
done under the assumption that if persons were informed by the 
message and learned its arguments, they would be persuaded. In view 
of the position advanced here, this approach was misguided because 
it failed to take into account the knowledge that message recipients 
brought with them to the persuasion situation. In fact, recent research 
in the cognitive response tradition has found that atti tude change is 
rarely correlated with the acquisition of message arguments but is 
frequently related to the number of self-generated cognitive responses 
to messages. Receivers who themselves generate more positive 
responses to the messages are move persuaded by it. On the other 
hand receivers who generate more negative responses are less 
persuaded. Thus rather than providing new informations, the 
persuasive communication may trigger extent knowledge. The 
tr iggering of this knowledge may be responsible for the persuasive 
effect cognitive response research demonstrates convincingly the 
important role played by prior knowledge in the processing of current 
inputs and the importance of assessing extent knowledge before 
at tempting to predict message effect. 
Another implication ot the basic assumption is that because 
receivers do not have identical experiences in their interactions with 
the world, , their world knowledge is somewhat idiosyncratic. Thus, 
there understanding of the "same message" are likely to show 
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variat ions. Obviously, persons have many experiences in common that 
lead them to develop common knowledge. For example, children are 
generally told from an early age that by being nice to others they 
can except others to be nice to them. Most of the time, this 
relationship seems to hold. However, because this relationship does 
not hold all of the for most of them, this piece of social knowledge 
is not invariant across persons. As a result , when this knowledge 
becomes relevant to the comprehension of a message individual 
differences in understanding are to be expected. In a sense, then there 
are as many message effects, as there are receivers who are exposed 
to a message. While the individual defferences in comprehension that 
flow from individual differences in knowledge have been emphasized 
here, it is important to note that, in many routine communication 
t ransact ions, there is enough common knowledge derived from 
common experience so that the part ies involved generally achieve, 
some degree of mutual uiulerstaiitling. 
Some communication researchers have argued that the 
appropriate focus of social interactiou research should be on patterns 
of message transactions between persons rather than on the impact 
of messages themselves. The study of pat terns of massages exchanges 
can tell us something about relationships between participants, 
however it tells very little about the basic processes involved in 
message comprehension. How coinniuuicators, comprehend the 
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messages, they exchange is vital to understanding how they will 
respond to each other. However, in order to understand how 
communicators comprehend each others messages, it is necessary to 
understand and how they use their knowledge of the social world and 
each other to process their message exchange. Simply charting 
pat terns of message exchanges can not tell us very much about the 
meanings that communicators derive from their exchange of messages. 
Rather, it is necessary to examine bow cognitive structures and 
processes interact with message inputs to produce understanding or 
misunderstanding. 
There are different specific models of message processing. The 
ability of these models to explain and predict how conversations are 
encoded, stored and retrieved from memory remains undetermined . 
One of these specific models of message processing is story 
grammar model. The story grammar model breaks narratives into the 
consti tuents by applying a set of re-write rules. For example, a basic 
re-write rule is that a story cosists of a setting and an event structure. 
Other re-write rules specify the nature of setting and event structures. 
The terms used in these re-write rules are specified further by 
additional rules. Using this model stories can be represented as 
hierarchies in which more abstract story units appear at the top of 
the hierarchy and the details of the storv at the bottom. 
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Through repeated exposure to stories containing similar 
s t ructures , receiver develops mental representation of story structure 
called story schemata. It is assumed that when persons are faced, with 
the task of understanding a story, story schemata that contain the 
features represented in story grammars are instantiated in order to 
achieve comprehension. Story grammars are systems for describing 
narrata ives . while story schemata are mental structures used in the 
processing of these texts. Although a number of story grammars have 
been developed, empirical tests aimed at examining the effects of 
story schemata on the processing of narratives have fielded similar 
findings. For example, when persons read and then recall stories, they 
show better memory for story units that are more abstract or higher 
in the heirarchical representation of the text than units that are lower 
in the hierarchy. This phenomenon has been labeled the levels effect 
in story recall . Although recall of the lower level details of stories 
is less likely than higher level units. It shows that ou recognition 
memory measures , receiver could discriminate above chance levels 
among verbatim proposi t ions, false proposi t ions, and paraphrases of 
proposi t ions from a story. This tuiding suggests that less abstract 
representat ion of text are not lost but may be more difficult to 
retrieve than are more abstract discourse units. Goodman (1982) 
provided evidence for psychological validity of story structure by 
demonstrat ing that arranging story consti tuents in unusual orders 
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showed reading times significautly at the points where the unexpected 
units were placed. 
Some types of story unit appear to be recalled consistently 
bet ter than others. For example, iu Glenn's (1979) Story grammar. 
Story episodes consist of the sequence of events settings, initiating 
events, internal states (coginitiou, emotions and goals), attempts, 
consequences and reactions. Among these events, settings, initiating 
events, goals and consequences are better recalled. One explanation 
of this finding is that events that play an important part in organizing 
the story are better recalled than are categories of events that are 
not critical to the organization of the story. A second explanation 
is that events that are part of a causal chain tend to be better 
recalled than events that are causally connected. A final explanation 
for this effect is that event types that have more connections" with 
other events in the story because of their ceutrality, are more likely 
to be recalled than events with fewer connections. These three 
al ternat ives were contrasted in a study which exhibited that whether 
or not an event was part of a causal chain, each alternative accounted 
for substantial common and unique por t ions of variance in immediate 
recall, delayed recall, summarization, and judged importance of the 
events. However story grammar approach to story comprehension 
never claimed to account for all aspects of processing and that .such 
features of stories as sentence s t ructure , word frequency, and the 
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emotive properties of the text are uot commonly used in other 
varieties of communication. 
The mechanisms responsible for the comprehension and 
generation of both spoken and written communication are critical 
ingredients in the communication process. Regardless of whether 
knowledge is represented in the form of story schemata, atomic and 
macro prepositions, or scenes scripts and plans, the important point 
is that world knowledge interactiug with information provided by 
communication message and the coutext within which the message is 
presented are responsible for producing comprehension. This, in order 
to understand, how receiver comprehend message, one can not simply 
focus upon attributes of the text or the message itself, rather one 
must study these relationships between message attributes on the one 
hand and cognitive structures and processes on the other. Moreover, 
to manipulate message attributes in order to determine how they 
influence various judgments without a simultaneous concern for the 
role that cognitive structures and processes play in transforming 
message inputs into judgements is to engage in what is essentially 
a theoretically vacious enterprise. Explaining how message inputs 
eventuate in judgments of communicator competence or 
attractiveness, for example requires some theorizing about intervening 
cognitive processes, simply providing correlations between message 
attributes and judgments does not explain how these transformations 
occur. 
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There are reasons to believe that fiudings derived from studies 
employing narratives as stimulus materials might be generalized to 
comprehension processes in social interaction situation. The plan 
hierarchy helps to determine how the communicator will play his or 
her role in the interaction. Thus the plan serves to guide actions. 
This plan scheme may be little different from one that would be used 
to porocess a story involving the pursuit of a similar social goal. 
Thus plan-based theories of social interaction may go a long way 
toward explaining why communicators act the way they do in social 
interact ion situations. 
Sec t ion V:2.( i ) : Premises a b o u t Message Effect. 
The premises about message effects make considerably different 
empirical predictions about the product of respondents to messages 
and also the conduct of products of messages. For example : 
The classical premise predicts that people will act in a 
consistent way across social contexts in regard to some matter, until 
and if new experiences or messages regarding that matter produce 
a change in their cognition of the world. In contrast the alternate 
premise predicts that respondents can be expected to vary what, they 
say or do regarding some matter from one social context to another 
independent of changes in cognition of world, in so far as those 
contexts present antecedents or possible consequents that change 
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what relevance and social meaning particular utterances and behaviors 
regarding that matter will have. Evidences that bear out the key 
prediction of the classical premise that individual conduct varies as 
a function of cognition of world is relatively sparse simply because 
little research has been carried out ou long term patterns of speech 
and behavior about particular matters relative to change in cognition 
of world. The most systematic data available have been obtained in 
the context of studies of PUBLIC SERVICE campaigns. Consistent 
with classical premise, some communication campaigns have 
succeeded in producing stable, long term behaviour changes regarding 
smoking cessation, family planning practices, heart disease risk 
reduction, AIDS risk reduction and so ou. 
On the other hand, much of that research on communication 
campaigns shows that creating belief and attitude change alone often 
was not sufficient to produce those behaviour changes. It was 
common to have to supplement the mass media campaigns that did 
achieve belief and attitude changes by providing opportunities for 
face to face interaction between campaign representative and 
respondents. The interactions sometimes were devised to give 
respondents opportunities to practice the skills needed to make the 
sought after change, but invariably they offered respondents 
opportunities for interaction about the sought- after changes outside 
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their ordinary social contexts , in socially supportive ones. Moreover, 
this was particularly important when the behaviour change being 
sought ran counter to the values or norms of the ac tor ' s reference 
group. In accordance with the al ternate premise, this suggests that 
what individuals say or do, depends on its utility and meaning in 
their local social context. 
A second empirical prediction of the alternate promise about 
message effects is that some port ion of the context of percussive 
messages can be exploited not to be informative about the matter at 
hand, but instead to recast the basis of the relevance of desired 
responses within the discursive constructions in which they will occur 
in order to change then social meaning and utility. Recent taxonomies 
of persuasive communication are consistent with this. Constituent 
strategies such as proffering rewards as indictments inviting 
conformity with a reference group or making interpersonal obligation 
salient can be differentiated more by the basis they establish for the 
relevance and thus the social meaning of desired responses than, by 
any change, they are likely to induce in respondents cognition of 
world about the matter in hand. More telling, perhaps, a close 
inspection of the content of actual persuasive messages will reveal 
in many cases materials that is uninformative about the matter at hand 
but that functions to recast the basis of the relevance of sought- after 
actions/messages within the discursive constructions in which they are 
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expected to occur so as to attach certain social meanings to those 
act ioas/messages. 
Both premises have in common the view that cognition of the 
world are subject to formation and change by communication. The 
main difference between the two promises involves what cognitions 
and cognitive process are taken as being formative of speech and 
behavior. 
From the perspect ive of classical premise, speech and behaviour 
are neutral inst ruments for expressing or externalizing cognition of 
world that are salient in the present instance. Depending on one 's 
motivation and ability to do so o ther ' s messages are processed 
for the information they have encoded about the subjective conditions 
and environmental states of affairs that those others are experiencing 
or know about this processing is based on knowledge structures that 
discriminate new from old information and it results in changes in 
cognition of world Such changes in congnition of world are 
presumed to foster changes and behaviour. 
The al ternate premise reverse this .It t reats cognition of word 's 
resources to use in giving messages, content and form sufficient to 
promote desired outcomes or inhibit undesired ones in social 
interactions. O the r ' s messages are processed for the interaction 
outcomes and relational orientations that their production makes more 
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or less probable. The processing is based on rules and principles for 
identifying structural relations and meaning relations in discursive 
construct ions and it foster changes in one 's expectations of the 
outcomes of interact ions, the goal and agenda of others with whom 
one interacts , the social treatment cue can expect from others and 
so on. Such changes in ones expectations are presumed to foster 
changes in one^s speech and behaviour. 
In these terms two premises are independent and nonexclusive, 
not contrary like the classical premise, the alternate premise takes 
as given that what actors say and do is au expression of congnition 
of world, and that changes in couguition of world will correspond 
to changes in the respondent ' s speech and behaviour. But the 
al ternate premise qualifies the classical premise by treating this as 
not being necessarily so, and not at every juncture. In contrast to 
the classical premise, the alternate premise entails that when and 
whether such changes in congnition of world are registered in 
speech and behavior depends on whether and how they are relevant 
in the discursive construction to which their expression would 
contr ibute. Accordingly, the real difference between the classical and 
alternate premise is not about whether the changes that messages 
produce in cognition of world will ultimately result in speech and 
behaviour. The real difference is about when such changes will 
manifest themselves, and how reliably across contexts , given the 
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constraints of discursive constructions on what actors say and do. 
To approach this from other angle the alternate premise carries 
with it the idea that the relative probability of a possible action/ 
message depends on the way it is relevant to its antecedents, because 
the basis of its relevance gives it a social meaning that it will be 
more or less socially desirable to express. But the social desirability 
of expressing some meaning in cognition of world. Thus messages 
that produce changes in congnitiou of world can correspondingly 
change the respondents subjective estimate of the desirability of 
producing a given action /message and thereby the probability of its 
production but only at those junctures when it is relevant to produce 
that action/message at all. As above, this entails that the real 
difference between the classical and alternate premise is not whether 
changes that messages induce in cognition of world will have 
tangible consequences but when and how frequently those changes 
in cognition of world will correspond to changes in what respondents 
say and do. 
Section V:3 . Structure Relations in Discursive Constructions 
A discursive construction is structured if it is formed from the 
combination of distinct parts. Such parts are structurally optional 
when the discursive constructions can be made complete regardless 
of whether they are included. Such parts are structurally obligatory 
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wheD making the discursive coastructioo complete or whole depends 
on their inclusion. When it is structurally obligatory to contribute 
a message then not contributing are would be a conspicuous omission 
that at minimum will interfere with achieving closure, and in addition 
may be interpreted as an action. 
Sigman (1Q87) has postulated that what people say and do is 
structured on one or more of three distinct levels. One is the 
semiotic level, on which consti tuents are structurally obligatory to 
produce complete al terances and behaviors. A second is the 
interaction level on which constituents are structurally obligatory 
to complete the interaction. And the third is the social level on which 
consti tuents are structurally obligatory to complete institutional 
forms of life. 
V : 3 : l Semiotic Level 
At semiotic level the structure of the ultterance can be termed 
as comsigns, signs that are produced with communicative intent and 
interpreted as such by their interpreters. An important aid in making 
explicit the conditions for communication is H.P. Grice ' s theory of 
what he calls "uou natural meaning" Grice wants to distinguish cases 
in which a persou interprets natural events and objects as meaningful 
from cases of iuter-pretation of conisigus used to communicate. Grice 
formulates three necessary and sufficient conditions for an event 
being an comsign: 
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(i) A communicator C intends X to produce some effect E on an 
interpreter I. 
(ii) C intends I to recognize the intention of (i) 
iii) I's recognition of the intention of(ii) is a reason for the effect 
E on I. 
All three conditions in Grice view are necessary for X being 
a comsign. Suppose that a person "A" leaves a suspects handkerchief 
at the scene of the crime intending to induce a belief in a detective 
B that the suspect is guilty. Then A may have made evidence available 
to B with the intention specified in (i), but he is clearly not openly 
communicating with B. It is important to see that the class of 
objects and events Grice is distiuguisting as comsigns does not 
include natsigns and hence his distinction is not that which we are 
seeking . To interpret "signs" is, in fact, to use an inference in which 
these generalizations are an essential premise. Grice has thus used 
the traditional natural signs as one term of the contrast he seems 
to draw. 
Grice's theory of the meaning of a comsign consists of two 
parts. It is primarily a statement of conditions by which a given event 
can be distinguished as a comsign Grice claims that the meaning of 
significance that a given comsign "X" has for an interpreter I is what 
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I recognizes a communicator C as intending to mean by X on a given 
occasion .Thus Grice distinguish the "occasion meaning" of a comsign 
from its "timeless meaning". Timeless meaning is established out of 
repeti t ions of comsigns with occasion meaning. Thus recognizing the 
communicator ' s intentions is essential for interpreting the linguistic 
symbols as comsign, but this recognition does not determine the 
signs significance. 
Our focus so far has been on the problems of distinguishing 
comsigns from natsigns and of specifying features that serve to 
demarcate conventional comsigns. We consider now the internal 
structures of comsigns and the logical features of their use and 
interpretation, complete grammatical sentences are those comsigns 
with a subject predicate (NP ^ VP) structure and whose reference 
is provided by subject terms as distinct consti tuents, . Thus language 
is a communicative system with a lexicon consisting of a finite number 
of morphemes as basic elements and grammatical rules for combining 
these morphemes to form subject - predicate (NP+VP) sentences and 
combinations of such sentences. There are six principal features of 
language which establish language as a communicative system. 
V : 3 : l : ( i ) F e a t u r e of Seraant ical i ty 
This feature is present when the elements of the system are 
objects of cognitive interpretation and are related by interpreters to 
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independent events or things in the environment. Single word 
imperatives live "come" or " G o " have semanticity. It is conceivable 
that there be communicative systems whose elements are only used 
to prescribe and which would thus lack this feature of sementicity. 
Animal signals seem to have only au expressive or addressing function 
Animal signals for example seem usually to have the addressing 
function of announcing the presence of the caller. For all such cases 
feature of semanticity would be absent. 
V : 3 : l : ( i i ) Fea tu re of Conven t iona l i t y 
The feature of conventionality in marked by the arbitrariness 
of the elements of a communicative system, as contrasted with 
element bearing au iconic relation to what they singnify .It might 
seem possible for a set of couveutioiial elements to be used solely 
for prescriptive purposes and be objects of dynamic interpretation 
only, and thus lack semanticity, but it is difficult to conceive how 
the significance of such elements could be learned by as interpreter 
learning would seem to require a correlation between elements and 
independed things or events the situation seems the same for 
expression of emotions or feeliugs. The feature of convetionality thus 
does seem to pre-suppose semanticity. 
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V:3:l :( i i i) Feature of semantic field placement 
The term refers to relationships which elements of a 
communicative system can bear to each other. It occurs when a given 
number of mutually exclusive elements together exhaust a semantic 
field. 
V:3:l :( iv) Feature of duality of patterning 
A complex signal is a signal formed by combining two or more 
of the basic elements, in contrast to a basic element used in isolation 
as a. simple Signal. The basic element of a spoken human language 
are its morphemes. Human languages also have a second level of 
patterning by which their basic elements are formed by combinations 
of phonemes as sub-elements which themselves lack significance. The 
second level of patterning enables the generation of a potentially 
infinite number of morphemes by combinations and reiterations of a 
relatively small number of sub-elemeuts. Human languages exhibit this 
duality of patterning, and they seen to be unique in this respect. 
V:3:l:(v) Feature of Grnuimaticality 
If the order between the element is relevant to the meaning 
of the whole, then the system in which the signal is formed exhibits 
weak grammatically system may also exhibit how the form of one 
element is to depend on the form of the other. The rules are 
conventional, and hence Grammaticality also requires conventionality. 
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V:3:l:(vi) Feature of Displacement 
Displacemeut occurs when a communicator uses a comsign 
which refers to interpreter to a referent occasion remote in time and 
space from the occasion at which the sing occurs. The primary means 
for making this possible meaning is the use of sentences with subject 
predicate structure. Use of a subject term as a distinct constituents 
enables a speaker to refer to a distant object which the hearer can 
identify. The referent occasion then becomes the indefinite occasion 
at which the object referred to is identified . The referent occasion 
is the place at which the hearer would identify a 'place' as referred 
to by the subject. 
Having outlined these six features, we are is a position to give 
an abstract characterization of a language Thus a language can be 
defined as a communicative system with duality of patterning, 
displacement, and strong grammaticality. These features entail as we 
have seen conventionality and hence also semanticity. Actual human 
languages possess also the feature of semantic field placement making 
possible along with the other features unlimited expresibility, the 
capacity of language users, to form an unlimited number of complex 
combinations of basic elements and to express more precisely intended 
meanings by inteducing more elements to exhaust a given semantic 
field. 
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V:3:2 In t e r ac t i on Level 
When we speak, we also interact , is the essence of the theory 
of speech act fust developed by J L Austin, and then elaborated by 
John, R.Searle. This theory propounds that when people ulter 
sentences they also perform acts of various kinds such as "declaring", 
"asking"'' "requesting"" "commanding" and "promising"" Austin gives 
the list of three types of acts which are performed in the delivery 
of a single utterance. 
V:3 :2 : ( i ) Locu t iona ry Acts 
We produce a meaningful alterance in accordance with the 
phonological syntactic, morphological and other rules of language 
Searle sub-divides locutionary Acts into: 
(a) Utterance Act: The physical production of morphemes and 
sentences. 
(b) Prepositional Act: Act of referring and predicating 
V:3:2( i i ) lUocut ionary Act 
When we say somethiug, we perform illocutionary acts in saing 
something, such as asking a question, ordering some one to do 
something promising, asserting the truth of proposition etc. It is the 
il locationary acts indeed, which constitute the speech acts while 
uttering utterances. 
199 
V:3:3. Perlocutionary Act 
When we say something, we perform perlocutionary acts by 
means of saying something, such as persuading someone to do 
something, convincing over interlocutor, moving him into anger etc. 
Perlocutionary acts are the consequences of our speaking. They are 
the effects which our uterances have upon the listener. 
V:3:(iii) Social Level 
Socio linguistic approaches to communication grew out of years 
of field studies of verbal communication. It was orginally intended 
to answer, questions and test hypothesis arising from earlier ethno 
graphic work on the realization of social categories of language 
(Blount & Gumperz 1972, and Gumperz, 1972) Detailed observing 
on verbal studies reveals that in individual choice of speech act style 
has symbolic value and interprative consequences that can not be 
explained by correlating the linguistic variants with social and 
contextual categories. 
Section V:4: Message Effect: A Psycholinguistic perspective 
Just and Clark (1973) found psycholinguistic evidence for 
distinguishing implications from presuppositions. Subjects were asked 
to make true/ false judgments about pairs of related sentences. The 
first sentence was the "premise", i.e. the input sentence and the 
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second sentence was a conclusion based on the premise. Both 
implications and presupposit ions were tested as conclusion Just and 
Clark (1973) found that presupposit ions took longer to process-than 
implications. They conclude that implications of a sentence are 
scanned before presupposi t ions. This finding is significant on its own 
merits, although the plausibility of their linguistic explanation for it 
is rather circumspect. They couteud that presuppositions of a 
sentence contain information which the speaker and the hearer both 
share and that implications contaiu new informations which the 
speaker is trying to convey to the bearer. Since it is the implication 
which contains new informations. Just and Clark maintaining, it is 
more important to the hearer for comprehension and draws his first 
at tention. However, as we saw in earlier sections, presuppositions can 
be used to convey new information as well, both in normal 
conversation and in mass communication. Similarly, there is no known 
constraints on implications which states that they must convey new 
information. The psycholinguistic finding of Just and Clark's 
experiments that presupposit ions and implication can be discriminated 
is useful for understanding compreliension. However, the linguistic 
reasoning on which they draws for support needs clarification. 
In this area Offir's (1973) research finds are equally important. 
Offir gives evidence that assert ion and presupposit ion are 
distinguishable as well. In her experiment, subjects were read a 
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paragraph with a specific test sentence in it. That sentence would 
assert some information and presuppose some other information. 
After they heard the paragraph subjects were given a statement and 
were asked if it was identical to or different from a sentence they 
heard in the paragraph. When the new sentence reversed the 
information which was asserted and presupposed from the way it was 
presented in the test sentence, subjects were able to identify it as 
being different from what they had heard in the paragraph. Offir 
explains that, based on this experiment presupposit ions and assertion 
are subject to different levels of recall and recognition and are 
discrehible from each other. 
In another experiment Harris( 1976) applied his finding of the 
vague boundering between assertion and implication to a stimulated 
advertising context. Subjects heard mock radio commercials and were 
asked to judge the truth value of the various implication that were 
built into them. As Harris had predicted, the implications were 
judged to be true based on the commercials rather than being of 
indeterminate truth value, which would have been the proper 
evaluation. The relevance of this experiment to the matter of truth 
in communication message has its own communicative effect In his 
experiment Harris has found that the distinction between direct 
assertion and implication is blurred with the passage of time. 
However. Offir maintains, that ascertain and presupposition are 
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distinguishable in memory. In another research. Just and Clark found 
that presupposit ion and implication are also psycholinguistically 
distinct enti t ies 
V:5 : Method of the P resen t Exper iment 
Based on the analysis done earlier in Chapter III, seven news 
captions were chosen in which most of the information was given by 
implication. This was done because discrimination of the ability to 
perceive implication was the primary focus of this study. The 
opportunity for subjects to make deduction not included in the literal 
meaning was. therefore great. The fust step of the experiment was 
to shows five news headlines to the respondents. Each news headline 
was shown twice so that subjects could get a good look at them and 
remember and understand them better. Then the subjects were asked 
to write down all the ideas they could remember each news headline 
was trying to get across . After that subjects were given a list of 
ideas communicated by the news headlines. Subjects were asked to 
check off those ideas which they remembered having been mentioned 
or implied in the news headline The responses to the open end 
questions were coded for the propositions which they expresed. These 
responses were then qualified to see which proposit ions were recalled 
most frequently. The purpose of the close end question was to help 
the subjects remember the key points of each commercials if they 
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were not able to do so on the uuaided question. The new captions 
were as follows. 
/ . Medical Institute doktaron ke hathon bimar. 
2. Astralia-West Indies Jang ki goonj. 
3. Imran Khan elehshan me klin bold. 
4. Kashmirion ko bher bakricin tassavur karna Pakistan ke liye 
khatarnak sabit hoga. 
5. Hind me malaria ke khilaf haarti hiii Jang. 
6. Elektranic media ki biirhi socfi nae Qaumi taquzon ko pura 
karne me nakaam. 
7. Laloo Parsad ki chara joi. 
Since the experiment was done on two separate groups of 
respondents , the order in which the pairs of news captions were 
shown was changed so that any biasing effect of order be minimized. 
In this experiment a total of hundred respondents mainly 
students were used. The homogeneity of the group made it impossible 
to observe any differences in ability to discriminate assertion/ 
presupposit ion/ implication which may correlate with such standard 
demographics as age or education. Furthermore 67 of the hundred 
204 
respondents were male, so sex was necessarily disregarded as a 
possible variable. 
Other possible variable were sought in order to divide the 
sample into different subgroups. Subjects were asked on an open end 
question how much time do they give ou news-paper reading. Analysis 
of the responses found a natural divisions between those who said 
they give less then an hour and those who said they give more than 
an hour in a day. The sample was thus divided into light and heavy 
newspaper reader. 
After that some questions were administered to judge the 
subject 's general predisposition towards newspaper reading or news 
telecast. Seven paris of positive negative words or phrases were given 
which may describe one 's feeling about ' 'news" in newspapers .or in 
news telecast . Respondents were asked to circle the answer which 
better described their feelings. For each positive answer circled a 
score of + I was assigned to that quest ion, for each negative 
answer, a score o f - 1 was assigned. If neither alternative was circled 
no score was assigned. All the +1 and -I were added up to derive 
a net predisposit ion score. Anyone with negative score was placed 
in a category called negative category and those with a positive 
score or a zero score were placed iu non-negative category. This 
allowed for a division of the sample iuto one group with a Negative 
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predisposi t ion to "news" and another group without a negative 
predisposi t ion. 
An at t i tude change question based on a five point scale was 
also asked for each news items to try to discriminate still another 
variables based on a change of opiuiou about the news item being 
highlighted. The scale was: 
(1) My attitude has changed very favourably. 
(2) My attitude has changed somewhat favourably. 
(3) My attitude lias not changed at all. 
(4) My attitude has changed somewhat unfavourably. 
(5) My attitude has changed very unfavourably. 
However for all the news items at least 72% of the respondents 
answered on the middle point of the scale showing no effect on their 
at t i tude. Therefore variable like sex was dismissed as a potential 
variable. 
The information that was played back as having been 
communicated in the selected news headlines was categorized as to 
"implication" " presupposi t ion" and "assert ion". 
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The number of responses for each of the informational 
questions was tallied according to each of the above semantic 
categories. The answering pattern according to these categories of 
each subgroups like light versus heavy news reader positive versus 
negative predisposition to news items was then noted. This kind of 
analysis was done equally for each questions, each commercial, each 
product category and, finally, on a total response basis 
V:6: Result of the Experiment 
The pattern of responses showed no significant differences 
between subgroups in their degree of frequency is recalling 
information that was presented either by implication, presupposition, 
or assertion . This finding holds true at all levels of analysis. On 
the total respons bases, there were different responses given by the 
hundred subjects. The responses were further categorised into light 
news reader, heavy news reader, positive predisposition and negative 
predisposition. The result of the experiment is presented in the table 
below: 
TABLE V:l 
The Impact of Presupposition, Implication, and Assertion on 
Message Effect 
Light 
No. 
Implication 600 
Presupposition 270 
Assertion 130 
Total 1000 
% 
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27 
13 
100 
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590 
280 
130 
1000 
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All subgroups recalled implied iaformation approximately 6 0 % 
of the t imes, which is the same level for the entire sample. All 
subgroups recalled presupposed information about 27% of the time 
and asser ted information 13% of the time. These levels of recall 
were very identical to the pattern of tlie total sample. The differences 
in the to ta l number of responses gi\ou by any subgroup is directly 
related to the number of subjects in any given cell. However, an 
analysis of the data shows that these differences are not significant 
at any high level of confidence. That is although the light news 
consumer and subjects with a negative predisposition gave a higher 
level of responses in total , the differences between them and their 
complenmetary subgroups were not significant. This shows that for 
this sample, at least, these characterist ics do not play a role in 
distinguishing between groups of people who may have varying 
abilities to perceive assert iou/presupposit ion/and implicantly. 
Since no variables were discriminated which distinguish 
subgroups with significantly different levels of recall of the different 
semantic categories , the first part of the question can not b6 
answered. 
It has been noted above that implied information was recalled 
much more often than information that was either presupposed or 
directly asser ted in the news captions. This is not surprising. 
m 
however, in these news capt ious , tliere was a total ot Z3 mtormatton 
pieces were given. Of the 2 5 iufoiination pieces. 15 are given by 
implication, 8 by presupposi t ion uiul 2 by assertion. The details of 
the information pieces are given in the tabular form in the table 
below:-
Table \ :2 
[Information Typology] 
Implication 15 
Presupposit ion 8 
Assertion 2 
Tota l 25 
It stands to reason, then that since most of the information 
was implied in these news messages, that implied information should 
be recalled most often. The questiuii still remained of whether the 
differences in frequency of recall of the different semantic categories 
were significantly different from each other relative to the input. 
At this point, the measurement was used to compare the input 
of implied/presupposed/asserted meaning to the le\ els at which these 
categories were recalled with regaid to each specific information 
question asked, each news \ievved. Tliis analysis, then was done 
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siaiilarly to the at tempt to distiuguish subgroups within the total 
sample. Al though the f iequeucies with which impl ica t ion/ 
presupposition /assert ion were recalled are directly related to the 
frequencies with which they are used in these news messages. When 
these differing frequencies are examined relative to the output, there 
is no significant differences iu the degree to which these semantic 
categories are recalled. No high level of confidence is attained at 
any other step of the analysis. That is iu terms of the subject 's ability 
to recall information which is implied/presupposed and asserted no 
one seinautatic category is recalled any bet ter than either of the 
others. 
Thus finding can be related to earlier observations. Subjects 
can and do remember information which has been either asserted or 
presupposed, on the one baud, or implied or presupposed on the 
other. Contrary to Offir's experiment and Just and Clark 's 
experiment, however the differences iu the current experiment were 
not significant. Nor was the difference iu recall between assertion 
and implication significant and this is exactly what Harris had found 
both in his laboratory data and iu his applied si tuational data. These 
differences may be at tr ibuted to the different procedures used in each 
experiment and the au thor ' s differeut backgrounds. 
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As shown above, Harris found his subjects unable to 
discriminate between asserted and implied information. He then goes 
to conclude: If people remember implied claims as asserted facts, 
then it is perhaps eminently appropriate that federal regulatory 
agencies, prescribe the implication of falls claims as vigorously as 
the assertion of such claims. 
As a result of the experiment undertaken here, we may say that 
because implication/presupposition/ and assertion are not significantly 
diseriminated from each other in the recall of news items, that lack 
of discrimination has no real effect on the issue of truth in news-
media. There is no way for a news editor to predesign a news item 
by semantic category so that some element can be recalled better than 
another. In a situation, where no one remembers that a message was 
communicated, the issue of its reliability just may not be important. 
Since no one semantic category is remembered any better than any 
other in these news items, there is uo way for a news editor to load 
the dice in his favour. 
However, it can be assumed that directly asserted information 
is fairly well understood by all. Neither the vocabulary nor syntax 
of the language used in news items is so complicated to any 
significant degree as to invalidate such an assumption. Entailment and 
presupposition are less direct ways of providing information,yet they 
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are still closely related to the literal meaning because of the 
interrelationship of truth values. The degree of mental deductions 
required to understand what is entailed or presupposed is not that 
great. Implicated meaning is further removed from the literal meaning 
than either of these other two concepts requires more kinds of 
previous knowledge to be understood and probably requires a greater 
reaction time to make. This scale of indirectness is constructed so 
as to suggest the possibility that information which is conveyed by 
more indirect means is more likely to be misunderstood because of 
the greater amount of prior knowledge which is required for its 
comprehension. Different people with different kinds of degrees of 
information are more or less likely to make different deductions, not 
all of which will ,e accurate. 
In the present experiment, we have examined one part of this 
question: whether or not , within a sample there can be discrimination 
in recall between information that is implied/asserted/presupposed. 
The answer to this probe indicates that implications/ presupposition/ 
and assertion are not significantly discriminated from each other in 
the recall of news items. It shows that assertion, presupposition, and 
discrimination are not significantly discriminated from each other 
despite the fact that, directly asserted meaning are fairly well 
understood. 
-w 
SUMMARY AND CONCLUSIONS 
VI.0 Research work can be defined as a set of procedures 
for gathering reliable information under controlled conditions of 
observations in such a way that objective conclusions can be 
reached with a minimum of error. The objective conclusion is 
a means by which media or media related management can seek 
solutions to the many practical problems they face. Research 
studies on mass communication follow the general pattern of 
science. It begins with the assumption that its subject matter is 
orderly and therefore cause and effects relationships can be 
found. The scientific methods generally begin with a careful 
specification of the research problem. It may obtain accurate 
discriptions, or it may test a hypothesis related to an explanatory 
theory. In both the cases the important step is to review carefully 
what earlier research has shown about the problem. The key word 
in psycholinguistic research is linguistic observations in which 
sensory impression are transformed into data by the act of 
recording them as symbols. In scientific researches data can be 
processed and analysed by applying statstical techniques. The 
validity of this technique is the degree to which a measurement 
procedure actually assesses what it is designed to measure. It also 
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refers to the consistency with which it measures the 
communicative effects. 
In the present chapter we have made an attempt to summerise 
the discussion carried out in earlier chapters and to draw the 
conclusions based on the deliberations presented earlier. 
Section 'A' presents here a chapter wise summary of the 
psycholinguistic dimensions of communication management. The 
section ' B ' of the chapter presents the conclusion drawn in the 
study. 
Section *A': Summary of the Study 
The Chapter I is the Introduction of the study. It comprises 
of six sections dealing with various aspects of the study. The 
section (A) of this chapter mainly deals with the Historical setting 
of Urdu print media. It briefly presents almost 200 years old 
historical development of Urdu literal communication network. 
The developmental stages of Urdu print media has been divided 
into the following three stages. 
(a) First stage (1882-1900) 
(b) Second stage (1901-1947), and 
(c) Third stage (1947- till date) 
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The section ' B ' of this chapter briefly reviews the work on 
Urdu mass media. It classifies work on Urdu print media in the 
following categories: 
(i) Studies that deals with the historical development of 
Urdu print media. 
(ii) Studies that covers socio-cultural aspects of Urdu print 
media. 
(iii) Studies dealing with the linguistic problems of Urdu print 
media. 
(iv) Studies related to communicative aspects of Urdu print 
media. 
Section ' C presents the historical setting of Urdu Oral 
communication network. It briefly traces the development of 
broadcasting in India. To present a crystal clear picture of the 
historical development of Indian broadcasting, it classifies the 
development into the following stages: 
(a) Pre-Independance stage. (1927-1947). 
(b) Post- Independance stage (1947- till date). 
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It briefly analyses the development of Urdu Service in All 
India Radio. It also presents a brief history of Doordarshan in 
India. 
In the section 'D ' of this chapter a theoretical background 
of communication studies has been presented. Communication 
theories are general theoretical paradigms that provide basic and 
analytical framework for human society and individual 
communication experience. Over the last few decades there has 
been increasing interest in communication studies resulting in a 
number of communication theories presented in the following sub-
sections: 
(I) Western Communication theories:-
(a) Hypodemic model of communication theories 
(b) The consistency theory of communication. 
(ii) Indian communication theories:-
The section 'E ' of this chapter mainly revolves around the 
methodology used in the present study. In this psycholinguistic 
study Coordinated Management of Meaning theory has been 
employed to investigate the communicative strategies of news 
editors and to explore its impact on the target audience. It has 
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been supplemented by some other psycholinguistic experiments 
like, the experiments of semantic relatedness and statistical 
dimensions of lexical choice. To explore the impact of these 
strategies a psycholinguistic analyses of the effect of 
presupposition, assertion and implications has also been made. 
Section ' F ' of this chapter presents the scope of the study 
and also examines various styles of expressions like Expressive 
Style, Directive Style, Problem Solving Style and Meta 
Communicative Style. 
In the / / Chapter of this study a linguistic manipulation in 
Urdu literal and oral communication network' has been presented. 
By employing theoretical concept of Coordinated Management of 
Meaning Theory (CMM) a proper assessment of linguistic 
manipulations has been made to establish the communication 
strategies of Urdu news editor. The chapter has examined the role 
of pre-figurative and practical forces in communication 
management. It further examines the role of simplification of 
expressions in communication management with the assumption 
that the simplification of expression helps in disseminating 
informations through a simple and effective code which is easy 
to be decodified. The role of linguistic manipulations like 
Nativization, Phonological modificatictns. Hybridizations and 
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Semantic manipulat ions, in reducing incongruency has also been 
examined. It is believed that l inguist ic manipulations reduce the 
possibi l i ty of incongruency and inaccuracy and make the message 
ultra informative. 
In the / / / Chapter Statistical techniques have been applied to 
measure the communicative range of lexical items of Urdu news media. 
The study provides accurate and numerically observed observations about 
the preference of words of shorter length and larger length. The number 
and the frequency of occurance of the words of Urdu Communication 
network has been placed in relative positions to fmd out the preference 
of the news editors of Urdu media. Thus, several linguistic factors 
contribute towardes communication success at semantic level of 
communication in which code and style in message formulation are 
crucial. 
It shows that the different aspects of Statistical structure 
of language influence message processing. The first is the 
relat ive frequency of verbal elements. The study indicates that 
print media prefer elements that require least efforts to write. 
Urdu print media devise code system in such a way that frequently 
used i tems become simpler. This trend is not very much noticeable 
in oral communication network. The statistical analysis of this 
chapter indicates that the relative frequency strongly effect areas 
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of communication behaviour. Words with high frequency are 
perceived and memorized faster and more accurately than 
unfamiliar words. The findings of the present chapters further 
confirm that a word that occurs one per million words requires 
about five hundred million seconds while a words with high 
frequency needs only fifty milli second to be recognized by the 
decoder. 
The IV Chapter of this study presents the psycholinguistic 
dimensions of word-meaning relationship. In this chapter attempts 
have been made to critically review the different theories of word-
meaning relationship. In the section I of this chapter, the Indian 
theories of word- meaning relationship has been examined 
critically. It briefly presents the Bharatarihari's concept of word-
meaning relationship. 
In the section II of this chapter various Western theories 
have been critically examined. The Western theories ' like 
Essentialism, Non-Essentialism have been discussed in detail. 
In the next section some of the prominent linguistic theories 
like, theory of semantic differential, feature theory, have been 
discussed thoroughly. 
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The last section of this chapter presents a psycholinguistic 
analysis of word-meaning relationship. A psycholinguistic 
experiment based on the principles of semantic relatedness has 
been carried out to assess the word meaning relationship of 
expressions used in Urdu communication network. 
The V Chapter of this study presents a theoretical analysis 
of message effects within the domain of structural relation and 
meaning relation. This chapter restricts itself to analyse 
considerations to make strategic decisions about the content, 
style, and medium of messages produced to achieve certain 
effects. The discussion on the impact of communication 
management on message effect has been presented in the following 
sections: 
(i) Mental model and message effect. 
(ii) Methodological issues in the study of message effect and 
message comprehension. 
(iii) Premises about message effect. 
(iv) Structure relations in discursive constructions and 
(v) Message effect: A psycholinguistic perspective. 
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The last section of this chapter. Message effect: A 
psycholinguistic perspective makes an experimental study in 
psycholinguistic perspective. The results of this study indicates 
that implication, presupposition and assertion are not significantly 
discriminated from each other in the recall of news items. It 
further shows that there is no way for a news editor to predesign 
a news item by semantic category so that some element can be 
recalled better than other. 
Section 'B': Conclusions: 
The section ' B ' draws the following conclusions:-
(i) Linguistic Manipulations play a vital role in 
Communication Management. The linguistic strategies 
l ike, Nativization, Hybridization, and Semantic 
manipulation make a news heading ultra communicative. 
(ii) On the basis of numerically observed observations, it can 
be said that the statistical structure of words strongly 
effects the areas of communication behavior. It also 
indicates that words with high frequency need less time 
to be recognized by the decoder in comparison of words 
with low frequency of occurrence. 
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(iii) Semantically related words are comprehended more 
effectively than those which are not directly related to 
each other, and 
(iv) The Semantic categories like Implication, Pre-
supposition, and Assertion do not have a real impact on 
message effect . However, it is assumed that directly 
asserted informations are fairly well understood by all. 
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